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Billing Information

E-mail and Special Report impressions are based on sends not impressions/opens.

Advertiser/Agency may reschedule e-mail drop dates with no penalty, provided they provide notice at least 14 days before the scheduled drop date.  Otherwise, a penalty will be incurred per the following: (i) if rescheduled 7-13 days before scheduled drop date – 33% penalty (Everyday 

Health will reschedule and send to 66% of names) or (ii) if rescheduled 2-6 days before scheduled drop date - 66% penalty (Everyday Health will reschedule and send to 34% of names). No changes can be made to email drop date or creative two (2) business days prior to scheduled drop 

date. Advertiser/Agency shall be liable for the full cost of the drop.

The base cost of the Advertorial e-mail includes two (2) rounds of revisions per individual creative. Each additional revision is $500 per creative

Notwithstanding anything herein to the contrary, Advertiser/Agency acknowledge that no grant of ownership or license shall be given to Advertiser/Agency with respect to any of Everyday Health’s copyrights, trademarks, logos, brands, slogans or materials produced or created by Everyday 

Health pursuant to this IO (the “Everyday Health Materials”).  Everyday Health owns all rights, title and interest in and to the Everyday Health Materials, and nothing in this IO or any other terms and conditions shall confer on Advertiser/Agency any right of ownership or license in the 

foregoing.  Flat fees provided by Media Company are estimates, only. All flat fee line items shall be billed ratable by day for that specific placement. No additional services shall be provided by Media Company if the estimated impression goal is missed. Monthly summaries are estimates. 

Billing is based on actual monthly delivery.
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