




















Content could include: 

• Icons 

• Infographics 

• Animations 

• Social media banners 

• Videos 

• Templates for documents/fact sheets or presentations 

• Posters 

 

Brand 

We use a bold and simple illustrative style, reflecting the principles in the EU exit 

brand guidelines (which we will supply) and incorporating the HMG/Defra logo (or 

Environment Agency logo as appropriate). We use bright block colours and not too 

much details as whatever we produce needs to be legible on a mobile. Certain 

colours or icons may be specific to certain sectors. We will provide examples of the 

imagery and icons that have already been developed.   

 

For Defra group behavioural change campaigns, such as the flood action 

campaign, we will ensure the supplier has access to relevant campaign identities or 

organisational brand guidelines.  

 

Channels 

The content may be used on GOV.UK and Defra’s owned social media channels, 

including Facebook, Twitter, LinkedIn and Instagram, as well as earned channels, 

such as BuzzFeed. We also use wider Defra group channels to target specific 

sectors (for example, for farmers, we may use the RPA and Farming Advice 

Service Twitter channels). 

Content is also shared with sector stakeholders so that they can promote 

messages. This may mean production of offline content, such as factsheet 

templates or posters.   







 

 




