Ref Big Lottery Fund – The Peoples Project – Media and Campaign Training BIG001-0780
Clarification  Document  1
	
	Clarification

	1
	Question
Does the QMS criteria relate purely to ISO 9001? 
Answer:

No, however we expect that the quality of delivery to be of the highest standard.

	2
	Question
Do you have a brand guideline for how the handbooks should look/feel? And presumably you will want these in digital format – is there scope to host them online too? 

Answer:

Whilst we do not have specific guidelines, all handbooks should be branded and adhere to accessibility guidelines.   The look and feel of the handbook will be part of our sign off process. 

	3
	Question
How experienced are the nominees in terms of campaign planning? Is this their first foray into media or have they previous experience with campaigning?  

Answer
The majority of those who will attend training are likely to be small, local charities who will have varying degrees of media and campaign experience so we would expect all training to reflect this.

	4
	Question
With the campaigning element and looking to secure media coverage beyond ITV, are there any guidelines that need adhering to in terms of fairness? And will there be centralised campaign support in each ITV region for all involved (a press office pushing out media materials about all entrants to print, online, radio etc) as well as the projects handling their own activity?

Answer:

Guidelines will be made available to organisations regarding rules to ensure fairness. These will also be shared with the appointed contractor. The Big Lottery Fund, ITV and the National Lottery as partners will be promoting the campaign and opportunities to vote during the voting period. 


