Chemonics
Invitation to Tender (ITT)
Invitation to Tender No. PFRU2-2025-063

ITT name: Procurement of integrated creative and
strategic communications services.

Issue date: 04.07.2025
Submission deadline: 29.07.2025 until
(UTC+3)

3:00 p.m.

Dear Tenderer,

Chemonics Group UK Limited which is implementing
the Partnership Fund for a Resilient Ukraine Phase
2 (PFRU-2) Project as part of international technical
assistance (hereinafter referred to as Chemonics)
invites you to submit a Tender for procurement of
integrated creative and strategic communications
services.

In addition to this Letter of Invitation, the ITT Pack
includes:
Volume 1 - Key Procurement Information
Volume 2 - Instructions to Tenderers and Evaluation
Criteria
Volume 3 - Terms of Reference
Volume 4 - Annexes
Annex 1 - Cover Letter (Declarations)
Annex 2 - Terms and Conditions of the Tender

Tenderers are required to read “Chemonics’ Ethical
and Business Conduct requirements” in Annex 2,
Section 1 and declare they have understood and
adhere to these conditions in the Cover Letter provided
in Annex 1.

This ITT does not obligate Chemonics to execute a
contract, nor does it commit Chemonics to pay any
costs incurred in the preparation and submission of the
proposals.

All inquiries or requests for clarifications relating to this
ITT must be made through the Procurement Point of
Contact (POC) listed in the Key Procurement
Information in Volume 1. Please contact the POC
immediately if any of the ITT documents are missing.

Sincerely, /
3 noBaroto,

. I « o Digitally signed
V by Vitalii Taras
Italisy
2025.07.03

Taras 763

+03'00

Vitalii Taras /
Bitanin Tapac

ITT No. PFRU2-2025-063
CGUK ID #: 00058

3anpoleHHA fo y4acti B TeHaepi (ITT)

3anpoweHHsa Ao y4acti B TeHaepi (ITT) Ne PFRU2-2025-
063

Ha3Ba TeHagepy: 3akyniBnsa iHTErpoBaHuWX KpeaTuBHUX Ta
cTpaTeriyHNX KOMYHiKauinHUX NOCHyT.

Hata ny6nikauii: 04.07.2025

KiHueBu TepMiH nopgaHHA npono3uuii: 29.07.2025 o
15:00 (UTC+3)

LLlaHoBHMI Y4YaCHUKY!

Komnanisa «KimoHike Mpyn HO. Kewn JlimiTen», wo peanisye
MpoekT «®PoHp «MapTHepcTBO 3a cUNbHY YKpaiHy» Pa3a
2 (PMNCY-2)» y pamkax MiXHapOAHOI TEXHIYHOI A4ONOMOrM
(Hapani — «KimoHike»), 3anpoluye Bac nogatu TeHaepHy
Npono3uuilo LWoao 3aKyniBni iHTerpoBaHMX KpeaTUuBHUX
Ta cTpaTeriyHMX KOMyHiIKaLiiHUX nocnyr.

Kpim uboro Jlucta-sanpolleHHsa, TeHaepHa OOKyMeHTauis
MIiCTUTb:
Po3gin 1. OcHoBHa iHGhopMaLisi NPO 3aKymniBmto
Posgin 2. IHCTpykKuil Ana yyYacHukiB TeHaepy Ta KpuTepii
OLliHKM
Posgin 3. TexHiyHe 3aBOaHHSA
Poagin 4. Jopatku
Hopatok 1. CynpoBigHuin nuCT (aeknapadir)
HopaTtok 2. YmoBu npoBeaeHHs TeHaepiB KiMoHike

YyacHukn TeHAepy MNOBWHHI O3HANOMUTUCA 3 BUMMOramu
«Kogekcy eTuku Ta pginoBoi noBeAdiHku KiMOHikc» vy
po3gini 1 gogatka 2 Ta 3acBiguutn B CynpoBigHOMY NUCTI
(oopaTtok 1), Wo 4OTPUMYBATUMYThLCS IX.

Lle ITT He 30608B’a3ye KiMOHiKC yknacTu yrogy Ta onnaTutiu
BUTPATK, MOHECEHI Y 3B’A3KY 3 MiArOTOBKOK Ta NOAAHHSAM
NPONO3NLLiN.

Y4yacHMKM NOBUHHI 3agaBaTu BCi NMUTaHHS Ta OTPMMYyBaTh
PO3’SAICHEHHSI CTOCOBHO Lboro ITT yepesd KoHTakTHy ocoly 3
nutaHb 3akynieni (KO), 3asHayeHy B po3gini 1 «OcHoBHa
iHbopmauisi Mpo 3aKyniBno». Y pasi BigCyTHOCTI byab-sikoro
3 TEHOEPHNX JOKYMEHTIB HeramHo 3BepHiTbcs o KO.

Procurement Director /
OupekTop i3 3akyniBenb
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Volume 1. Key Procurement Information

Po3gin 1 «OcHoBHa iH(hopMaLis Npo 3aKyniBrO»

ITT number / Homep ITT:

PFRU2-2025-063

Project Name/No.
Has3Ba npoekry / Ne:

Partnership Fund for a Resilient Ukraine Phase 2 (PFRU-2) referred to as
“Project” | doHpa «lMapTHepcTBO 3a cunbHy YkpaiHy» ®asa 2 (Pr1Cy-2),
Hagani — «lpoekT»

Authority/Chemonics Client / lep>xaBHui
opraH / knieHT KiMoHikc:

Foreign, Commonwealth and Development Office (FCDO) | MiHicTepcTBO
3aKOPAOHHMX cnpas, cnpas CniBApY>XHOCTI Hauin i po3sutky (M3C) Benukoi
Bputanii

Implemented by / BukoHaBeUb:

Chemonics Group UK Limited. | KimoHikc Mpyn KO. Ken Nimiteg

Description of Goods or services
/ Onuc ToBapiB abo nocnyr:

Procurement of integrated creative and strategic communications services |
3akynisns iHTErpoBaHUX KpeaTUBHUX Ta CTpaTeridyHMX KOMYHiKaLinHUX
nocnyr

Issue date / JaTa ny6nikauii:

04.07.2025

ITT clarifications deadline / KiHueBun Tepmin
NoAAaHHSA 3anuTiB Ha po3’sicHeHHA ITT:

14.07.2025 until 5:00 p.m. (UTC+3) |
14.07.2025 po 17.00 (UTC+3)

Submission deadline
| KiHueBMI TepMiH NogaHHA NpPono3uuin:

29.07.2025 until 3:00 p.m. (UTC+3) |
29.07.2025 go 15:00 (UTC+3)

Email for electronic submissions
[ En.nowTta Ansa nogaHHA eneKTPOHHUX
nponosuuin

pfruprocurement@chemonics.com

Pricing methodology
| MeToponorisi LiHOyTBOPeHHSA:

Fixed Unit Price in GBP excluding VAT |
dikcoBaHa LiHa 3a oagMHuLK0 B dyHTax cTepniHris 6e3 MNAB

Currency of offer
| BantoTta npono3uuii

Fixed Price in GBP (the price should be calculated based on the exchange
rate of GBP to UAH, according to the OANDA rate (https:/fxds-

hcc.oanda.com/) on the Friday immediately preceding the date on which the

invoice was issued). |

®ikcoBaHa UiHa y dyHTax cTepniHrie (LiHa po3paxoBY€ETbCHA HA OCHOBI Kypcy
dyHTa cTepniHrie go rpuBHi 3rigHo 3i ctaBkoto OANDA (https://fxds-
hcc.oanda.com/) y n'aThuuio, Wwo 6e3nocepeaHLO Nepeaye Aati BUCTaBNEHHS

paxyHKy-hakTypm).

The exchange rate for this ITT - 57.4780 UAH |
O6MiHHWIA Kypc ans uboro ITT - 57.4780 rpH.

Payment terms
/ YMoBwM onnartu:

100% post-payment, NET within 30 calendar days |
100% nicnsnnaTta npotsirom 30 kaneH4apHUX OHIB

Proposal validity period / TepmiH gii
nponosuuii:

60 days | 60 gHiB

Estimated period of Performance
| OpieHTOBHMI Nepioa BUKOHAHHA yroaun

A framework agreement is expected to be signed for a period of 12 or 24
months. |
OuikyeTbCs yknagaHHa paMKoBOi yroau CTPOKOM Ha 12 uum 24 micsuis.

Anticipated date of award
/ OvikyBaHa gaTa yknageHHs yrogum:

3" of August 2025 |
35 nekaga cepnHs 2025 poky

Country where Goods/Services will be
delivered / KpaiHa, ne HagaloTbcA
Tosapwu/locnyru

Ukraine referred to as “Country of Performance” |
YkpaiHa (Hagani - «KpaiHa BUKOHaHHS yroam»)

Procurement point of contact
| KoHTakTHa oco6a 3 nuTaHb 3aKyniBni:

Yaroslav Yaroshenko | Apocnas ApoLueHko
Procurement & Logistics Officer | ®axiseLp Bigainy 3akynisens Ta fnoricTyku
M.: +380 (67) 154 45 90 referred to as “POC” / Hagani — «kKO»

Chemonics contact details for the Tenderer or
Tenderer Personnel to notify any potential conflict
of interest, safeguarding, anti-bribery and
corruption or any other compliance concerns

| KoHTakTHi paHi KiMOHikc, 3a SAAKMMM Y4acHUK
TeHAepy 4M MOro MepcoHan MOXyTb NOBIAOMMTH
Npo NOTEHLiNHMIA KOH(NIKT iHTEepeciB, NOpyLUEeHHSs
y ccpepi oxopoHU 300poOB’s, AOGpobyTy Ta npaB
noanHu (cendprapaidr), 6opoTb6m 3 xabapHULTBOM
i kopynuielo 4n Oyab-Aki iHWi nNuTaHHa B cdepi
KOMMNIaEHCYy.

Chemonics Office of Business Conduct

/ Ocbic ginoeoi noBeaiHkn KiMoHiKC

Email: businessconduct@chemonics.com
Online: www.chemonics.com/reporting
Phone/Skype: 888.955.6881

WhatsApp: (+1) 202.355.8974

By submitting a Tender in response to this ITT, the Tenderer represents that they have read, acknowledged, understood, agree to, and
will act in accordance with the terms set forth in this ITT, including the “Terms and Conditions of the Tender”, as may be modified from
time to time, which can be found in Annex 2, Section 3. / lopatoun TeHaepHy npono3uuito y BianoBiab Ha ue ITT, YyacHuk TeHaepy
3asABnAeE, WO BiH 03HaMOMUBCS, 3PO3yMiB, MOroAXYy€ETbCA AiATU Ta AiATUMe 3rigHO 3 ymoBamu uboro ITT, y Tomy uncni po3giny 3 «<YmoBu
TeHgepy» (poaaTok 2) 3 BiANOBIAHUMM 3MiHAMW, sIKi MOXYTb BHOCUTUCS Y BiANOBIAHWA MOMEHT Yacy.

ITT No. PFRU2-2025-063
CGUK ID #: 00058
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Volume 2: Instructions to Tenderers and Evaluation
Criteria

1.

Introduction:

The goal of the Partnership Fund for a Resilient
Ukraine Phase 2 (hereinafter referred to as Project)
is a multi-year, multi-donor-funded programme
managed by the UK’s Foreign, Commonwealth and
Development Office (FCDO). The aim of Partnership
Fund for a Resilient Ukraine Phase 2 is to strengthen
the resilience of the Ukrainian government, economy,
media, and the Ukrainian civil society by delivering
essential resilience project support to the relevant
partners.. The Goods or Services to be procured
under this ITT are required for the Project’s
implementation as further explained under Volume 3
-Terms of Reference. The Project reserves the right
to issue the following type of the contract as a result
of this ITT depending on the responses from the
vendors: Framework Agreement (FA). Tenderers
are responsible for ensuring that their offers are
received by Chemonics in accordance with the
instructions, terms, and conditions described in this
ITT.

Submission Procedure for Tenders:

Tenderers shall submit their tenders electronically by
the submission deadline and at the email address in
Volume 1- Key Procurement Information. The
Technical and the Commercial tender must be
submitted separately, and the technical proposal

Po3pgin 2. IHCTpyKuii ANA y4yacHuKIB TeHAaepy Ta
KpUTEpii OLliHKK

1.

Bctyn

®oHp «[lMapTHepcTBO 3a cunbHy YkpaiHy» dasa 2
(Hapani -  «[Mpoekt») — ue ©GaraTopiyHa,
BaratoCcTOpoOHHA AOHOPCBbKa nporpama, SIKOK Kepye
MinicTepcTBO 3aKOPAOHHNX cnpas, cnpas
CnisgpyxHocTi Hauin i possutky (M3C) Benukoi
BputaHii. ®oHp «[apTHEpPCTBO 3a CunbHY YKpaiHy»
daza 2 mae Ha MeTi MOCUINTK CTINKICTb YKpaiHCbKOro

ypsagy, ekoHomikn, 3MI Ta rpomagsHCbKOro
cycninbcTBa LLASAXOM HaJaHHS BigNOBIAHMM
napTHepaM KpUTMYHO BaXnMBOI  JONOMOMM B

peanisauii NpoeKTIB i3 NiABULLEHHS CTiNKOCTI. ToBapu
abo nocnyry, WO 3aKynoByKTbCA B paMmKax LibOro
Tenpepy, HeobxigHi ons peanisadii Mpoekty (6inbLu
fetanbHy iHopmauito avB. B po3aini 3 «TexHiyHe
3aBAaHHs»). B 3anexHocti  Big  Bignosigen
nocTavyanbHUKIB 3a pesynbTatamn Lboro TeHaepy
MpoekT 3anuwae 3a coboi npaBo NpUCYAUTU
HacTynHUn Tun pgoroeopy: pamkoBa yroga (PY).
BignosiganeHicTb 3a HagaHHa KiMOHIKC nponosuuii,
Lo BiANOBiga€e BKasiBkam i ymoBam Uboro TeHaepy,
HecyTb Y4YacHUKN TEHAEPY.

Mpoueanypa nogaHHa TeHAEePHUX NPONO3ULi

YyacHukn  TeHAepy nogawTb  npono3uuii B
€MEeKTPOHHIN PopMi 00 KiHLLEBOro TepMiHy NofaHHA
Npomno3uuii Ta Ha eneKkTPOHHY MOLUTY, 3a3HadeHi B
po3agini 1 «OcHoBHa iHbOpMaLis NpO 3aKyniBro».
TexHiyHa Ta KomepuinHa nponosuuii _nogarTbes

must not have any references to cost information.

Electronic submission of the tender must not exceed
3 attachments (5 MB limit) per email compatible with
MX Word, MS Excel, readable format, or Adobe
Portable Document (PDF) format in a Microsoft XP
environment. Tenderers must not submit zipped files.
Those pages requiring original manual signatures
should be scanned and sent in PDF format as an
email attachment.

The font size chosen for your tenders must not be
less than Arial font size 10.

Eligibility Requirements

a. The Tenderer must be an organisation
incorporated or legally organised under the laws of
its place of business and must have proper
licenses or registration to deliver the Goods or
Services in the Country of Performance.

ITT No. PFRU2-2025-063
CGUK ID #: 00058

OKpemo, npu uboMmy TexHi4Ha nponosuvuiga He
NOBWHHA MICTUTN >KOAHUX NOCUMAaHb Ha LIHOBY
iHopmauito.

lMogaHi B enekTpoHHIN hopMi TeHAepHi nponoaunuii
MOBUWHHI MICTUTK He BinbLue HiXX No 3 BKNageHHs (2o
5 MB) Ha enekTpoHHUM nuUcT, B 4uTabernbHOMY
dopmarTi, cymicHomy 3 MS Word, MS Excel a6bo
Adobe Portable Document Format (PDF) nig
Microsoft XP. lNogaBatu 3aapxiBoBaHi dannu He
nossonsietbcs. CTOPiHKK, WO MaTb 6yTU nignucaHi
Bil PYKM, CKaHYIOTbCA Ta HagacunawTbca y dopmari
PDF y BknageHHi JO enekTpoHHOro nucTa.

Poamip wpudTy TeHAepHWX MNpono3uuii NOBUHEH
OyTn He meHwwe Hix Arial 10.

3. [pUMAHATHICTb YYaCHUKIB

a. YyacHuK TeHOepy NOBUHEH OyTu opraHisauieto,
3apeecTpoBaHO0 YN 3aKOHHO 3acCHOBAHOW 3a
3aKoHaMK KpaiHu, B sIKii BOHa 3AINCHIOE CBOIO
JiSNbHICTb, | MaTy HanexHi niueHsii un B6yTtu
3apeecTpoBaHUM sl nocTavaHHa ToBapiB abo
HagaHHs MNocnyr y KpaiHi BUkoHaHHS yrogw.
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b. No Goods or services shall be eligible for payment

if provided by a vendor included on any list of
suspended, debarred, or ineligible bidders used by
the United Kingdom or the United States
Government.

Any and all items that are made by Huawei
Technology Company, ZTE Corporation, Hytera
Communications Corporation, Hangzhou
Hikivision Digital Technology Company, Dahua
Technology Company will not be accepted. If
tenders include items from these entities, please
note that they will be deemed not technically
responsive and excluded from competition.

Tenderer must submit the self-declarations and
representations included in Annex 1 and shall pass
Chemonics due diligence process.

The contract under which this procurement is
financed does not permit the financing of any
taxes, VAT, tariffs, duties, or other levies imposed
by any laws in effect in the Cooperating Country.
No such Cooperating Country taxes, VAT,
charges, tariffs, duties or levies will be paid under
a purchase order resulting from this ITT.
Therefore, Partnership Fund for a Resilient
Ukraine Phase 2 (PFRU-2) shall pay for the cost of
goods / services exclusive of VAT.

Goods or Services will be procured under this ITT with

funds provided by a technical assistance Project
and comply with the goods/service category
specified in the Project procurement plan.
Chemonics is implementing the Project in Ukraine
in accordance with the Memorandum of
Understanding between the Government of
Ukraine and the Government of the United
Kingdom of Great Britain and Northern Ireland on
technical assistance of February 10, 1993 and
Political, Free Trade and Strategic Partnership
Agreement between the United Kingdom of Great
Britain and Northern Ireland and Ukraine entered
into force on 31 December 2020 (the “Strategic
Partnership Agreement’). In accordance with
article 397 of the Strategic Partnership Agreement,
any technical assistance and humanitarian aid
provided and financed by the Government of the
UK is exempted from the payment of all duties,
fees, levies or any costs whatsoever, including
VAT.No taxes, VAT, charges, tariffs, duties or
levies shall be paid by Chemonics under this ITT
in Ukraine.

At the same time, notwithstanding the provisions of

paragraph two of this Clause above and/or any
legislative requirements of the Vendor’s country or
any other jurisdiction shall not preclude and limit

ITT No. PFRU2-2025-063
CGUK ID #: 00058

Onnati He nianAaraTb XOAHI TOBaApW YK NOCHyru,
nocTaBneHi 44  HajaHi  nocTayanbHUKOM,
BHECEHUM [0 6yab-sIKOro CNMUCKY BiACTOPOHEHMX,
3a060poHEHNX abo HEMNPUMHATHUX YYaCHMKIB, LLO
BYKOpUCTOBYETbCA  Benukoto  BputaHielo  um
Cnony4yeHumn WtaTtamm Amepuku.

He ponyckaiTbca XOOHI ToBapyu BUPOGHMLTBA
komnaHin Huawei Technology Company, ZTE
Corporation, Hytera Communications Corporation,
Hangzhou Hikivision Digital Technology
Company, Dahua Technology Company. 3BepHiTb
yBary, WO B pasi BKMYEHHS [0 TeHAepHMUX
npono3nuin  ToBapiB  LUMX  KOMMaHiA, BOHMU
BBaXXaTUMYTbCA TakMMW, LLO He BignosigaloTb
TeXHIYHUM BuUMOram, i OyayTb BUKIIOYEHI 3
TeHaepy.

YyacHuUK NOBUHEH HadaTu Aeknapadii Ta rapaHTii,
3as3HayeHi B gogatky 1, Ta nponTtu npoueaypy
HanexHoil nepeBipkn KiMOHiIKC.

[orosip, 3a 9kMM (piHaHCYETbCS LS 3aKyniBns, He
nepeabavae biHaHCyBaHHS Oyab-SIKMX MOAATKiB,
naoB, Tapudgis, ™MuT abo iHwWux 360pi.,
YCTaHOBMNEHUX OyAb-AKUMW YUHHMMMK 3aKOHaAMMU
Kpainn-naptHepa. XopgHi Taki nogatku, 0B,
Tapudu, muta um 36opu KpaiHu-napTHepa He
cnnayyBaTUMyTbCA  3a  [OroBopamu npo
3aKyniBno, yknageHummn B pesynbTaTi Lboro
TeHngepy. Tomy PoHA «[lapTHEpPCTBO 3a CUIbHY
YkpaiHy» ®asza 2 (PrCY-2) onnadye BapTiCTb
ToBapiB / nocnyr 6e3 NAB.

Toapu abo lMocnyrn 3a uum ITT 3akynoBylTbLCS 3a

paxyHOK KowTiB, HagaHux [1pOeKkToM TeXHiYHOI
jornomoru, Ta BignoBigatoTb KaTeropii
TOBapiB/MOCMyr, 3as3HadJeHi y nnaHi 3akyniBernb
MpoekTy. KimoHikc peanidye [lpoekt B YkpaiHi
BignoBigHO no MemopaHaymy npo
B3aEMOPO3YMiHHS MK  Ypsgom  YkpaiHn Ta
Ypagom CnonydeHoro KoponisctBa Benukoi
BputaHii Ta T[liBHIYHOT IpnaHaii nNpo TexHiuHy
ponomory Big 10 ntotoro 1993 poky Ta Yroam npo
noniTMyHe, BiNbHY TOPriBAO | CTpaTeridyHe
napTtHepctBo MiX CnonydeHum KoponiBcTBom
Benvkoi Bputanii  Ta TliBHiYHOT lpnangii i
YKpaiHoto, sika Habpana YnHHocTi 31 rpygHsa 2020
poky («Yroga npo cTpaTteriyHe NapTHEepCTBOY).
BignosigHo o ctatti 397 Yrogn npo cTpaTeridyHe
napTHepcTBO, Byab-sika TEXHIYHA Ta rymaHitapHa
gonomora, Wo HagaeTbcsd Ta piHaHCYeTbCA
Ypsgom Benukoi BpuTtaHii, 3BinbHAETbCA Big
cnnaTtu BCix MuT, 36opis, Nnartexis abo 6yab-akux
BuTpat, Bknovatoum MAOB. Y pamkax uboro ITT
KimoHikc He ByayTb cnnavyBaTUCs XOOHI NogaTku,
MAB, Tapudu, 360pn UM CTArHEHHS B YKpaiHi.

BopgHouac, nonoxeHHst Apyroro absaiy UbOro nyHKTy

Ta/abo Oyab-SkKi BUMOTH, BCTaHOBIIEHI
3aKOHOA4ABCTBOM KpaiHu NocTavanbHuka um 6yab-
KOl iHWOI  HOPUCANKLIT, HEe  3BINbHAIOTb
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Vendor’s obligations to pay all taxes, duties and
encumbrances pursuant to current legislation of
Ukraine except for the value-added tax exemption
from which has been granted by 197.11. of Article
197 of the Tax Code of Ukraine.

In accordance with the Procedure of engaging, using
and monitoring international technical assistance
approved by the Cabinet of Ministers of Ukraine
Resolution no.153 as of February 15, 2002, “On
creating a unified system for engaging, using and
monitoring international technical assistance”, the
Project shall provide the Vendor with a copy of the
registration card of the Project for purchasing the
goods, works and services, issued by the
Secretariat of the Cabinet of Ministers of Ukraine
and certified by the Project stamp, and a copy of
the Procurement plan or an extract from the
Procurement plan certified by the Project stamp.

The Vendor shall issue an invoice for goods (works,
services) completed in accordance with the procedure set
forth hereunder and marked “Without VAT”. The invoice
shall include the grounds for VAT exemption (Project
name, number and date of the relevant contract). The
Vendor shall submit the tax returns to the state tax
authority at its location taking into account the
abovementioned operations.

4. Evaluation and Award:

An award will be given to the Tenderer whose proposal is
determined to be responsive to this solicitation document
and represents value for money to the Project.

The Most Economically Advantageous Tender (MEAT)
approach will be used to determine best value in this
Tender. That means that each proposal will be evaluated
and scored against the evaluation criteria and evaluation
sub-criteria, which are stated in the table below.

Chemonics reserves the right to issue one or more
contracts as a result of this ITT depending on the
responses from the vendors.

Please note that if there are significant deficiencies
regarding responsiveness to the requirements of this ITT,
an offer may be deemed “non-responsive” and thereby
disqualified from consideration.

In evaluating proposals, Chemonics will use the
following evaluation criteria and sub-criteria:

ITT No. PFRU2-2025-063
CGUK ID #: 00058

MocTavanbHWKa Big 0BOB’A3KY Ta HE 0BMEXYITb
obos’askiB  lMocTavanbHuka cnnadvyBatu  BCi
nogatku, 360pu Ta CTATHEHHS 3riAHO 3 YMHHUM
3aKOHOAABCTBOM YKpaiHW, KpiM 3BiNbHEHHS BiA
cnnatv nogaTky Ha [odaHy BapTiCTb, $ke
Hapaetbea nN. 197.11 Crartti 197 [NogaTtkoBoro
Kopekcy YkpaiHu.

BignosigHo ao MNMopsaaky 3anyyYeHHs, BAKOPUCTaHHA Ta
MOHITOPUHIY MDKHaPOAHOT TeXHIYHOI A0MnoMOru,
3aTBepAKeHoro nocrtaHoBot KabGiHeTy MiHicTpiB
YkpaiHm Ne153 «[Mpo CTBOpPEHHSA €QMHOI cUcTeEMM
3anyyeHHs, BWKOPUCTAHHA Ta  MOHITOPUHrY
Mi>)XHApOAHOI TEXHIYHOI gonomMormy» Big 15 nioToro
2002 p., MNMpoekT noBuHeH HagaTu MNocTavyanbHUKY
konito PeecTpauiHOi KapTKM NPOeEKTy  Ans
3akynisni ToBapiB, pobiT i nocnyr, BuAaHy
Cekpetapiatom KabGiHeTy MiHicTpiB YkpaiHu Ta
3acBigyeHy nedatkow [1poekTy, a TakoX KOrito
MnaHy 3akynieni abo BuTAr i3 MNnaHy 3akynieni,
3acBigyeHi neyaTkoto MNpoekTy.

lMocTavyanbHMK BWUCTaBNAE paxyHKM 3a TOBapw
(poboTn, nocnyrv), BMKOHaAHI BiOAMOBIAHO OO
npoueaypu, BuknageHol B uboMy ITT 3 nomiTkoro
«bes MNAOB». Y paxyHKy BkasyeTbCca nigcrasa Ans
3BiNbHeHHs Big cnnatu OB (HasBa npoekTy,
Homep | pgata BignosigHOro  OOroBoOpYy).
MocTavanbHWMK  Mae nogaBaTM  NOOATKOBY
Jeknapauito y AepxXaBHUN NO4aTKOBUIK opraH 3a
Micuem peecTpauii, BpaxoByoUuM 3a3HayeHi BuLLe
onepadir.

4. OuiHKa npono3uuii i NpucyaXeHHs yroam

Yroga npucymxXyetbCa Y4YacHUKy, YM0 Nponosuuito 3a
pesynbratamy OUiHKM Oyae BU3HAHO Takow, LWO
BiQNOBiJae BMMOram LbOro TEHOEPHOro AOKYyMeHTa Ta
3abesneyye onTuUMarbHe CriBBigHOLUEHHS LiHN Ta SKOCTi
ans MNpoekTy.

[nsa Bu3HauyeHHsa Hankpalloi npono3sudii y ubomy TeHaepi
3acTocoByBaTUMETbCA Hanbinbll €KOHOMIYHO BwurigHa
nponosuuiss (MEAT) go nigxoay. Lle o3Hauae, Wwo koxHa
npornosuuiss  Oyge  ouiHBaTMCA Ta  paxyBaTucs
BiAMOBIAHO [0 KpwuTepiiB OUiHIOBaHHA Ta MigkpuTepiis
OL|iHIOBaHHSA, SIKi BKa3aHi B TabnuLi HUXYe.

B 3anexHocTi Big Bignosigen noctavanbHUKiB KiMOHiKC
3anuuae 3a coboto NpaBo yKNacTu OAHY Yu Aekinbka yrog
3a pesynbTaTtaMmu Lboro TeHaepy.

3BepHiTb yBary, WO B pasi BUABMEHHS CYTTEBUX
HesignoBigHocTen BuMoram uboro ITT npono3suuis moxe
OyTn BM3HaHa Takoto, L0 He BiAMOBiAae AOro BUMOraMm, i
TOMY BUKITOMEHA 3 pO3rnagy.

Mpn OUiHIOBaHHiI nponos3uuin KimoHikc

BUKOPUCTOBYBaTUME HacCTynHi KpuTtepii Ta cyb6-
KpuTepii ouiHIOBaHHA:
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Maximum

Demonstrate how you will apply UK-
recognised frameworks (OASIS, COM-B
and PESO) to plan, deliver and evaluate
the assignment. This sub-criterion
appliesto Lots 1, 2, 3, 4, 6 and 7.

b. GEDSI. Explain how gender equality,
disability inclusion and wider social
inclusion are embedded at every stage,
from concept development to final
reporting. This sub-criterion applies to
Lots 1,2,3,4, 6and 7.

c. Conflict  Sensitivity  (“Do-No-Harm”).
Describe the safeguards, context
monitoring and editorial standards that
prevent harm, foster social cohesion and
promote an inclusive Ukrainian identity.
This sub-criterion applies to Lots 1, 2, 3,
4, 6 and 7.

d. RMEL. Present an OASIS-compatible
plan for research, real-time monitoring,
mixed-method evaluation and feedback
loops that enable adaptive
management. This sub-criterion applies
tolots 1,3, 4,5 6and 7.

e. Environmental. Summarise your
environmental policy, anticipated
impacts, mitigation measures and
commitment to report environmental
performance at project close. This sub-
criterion applies to all lots.

f. Value for Money. Show how you will
secure the lowest sustainable cost
through commercial partnerships, in-
house production, reuse of creative
assets, data-led media optimisation and
fully transparent third-party pricing. This
sub-criterion applies to all lots.

g. Data Management & Security. Detail
GDPR-compliant data protection, 24-
hour incident reporting, robust due-
diligence procedures and an explicit
declaration of no Russian, Iranian, or
North Korean ties in ownership,
financing, staffing or supply chain. This
sub-criterion applies to all lots.

3acTocyeTe BU3HaHi y Benukin bputanii pamkosi
metoaukn (OASIS, COM-B Tta PESO) ans
NnaHyBaHHS, BUKOHAHHS Ta OLHKMA 3aBOaHHS.
Llel nidkpumepii 3acmocosyemscsi 0o Jlomig 1,
2,3, 4,6ma’.

. Nigxig, GEDSI. ToscHiTb, sk piBHICTL cTaTewn,

iHKM03ia nogen 3 iHBanigHicTioO Ta wwuplia
couianbHa iHKMO3ia iHTerpoBaHi Ha KOXHOMY
eTani - Big po3pobku KoHuenuii 4o diHanbHoro
3BiTyBaHHS. Llel nidkpumepill 3acmocosyembCsi
0o Jlomie 1, 2, 3,4, 6 ma 7.

. KoHdnikHa wyTnuBicTb («HesaBaaHHs wKoan»).

Onuuwite MexaHiamMuM 6e3neku, MOHITOPUHT
KOHTEKCTY Ta pefakuiHi craHgaptv, ki
3anobiraloTb  WKOAI, 3MILHIOITL  couianbHy
3rypToBaHiCTb Ta  CRpUSIOTb  iHKIHO3UBHIN
YKpalHCbKIN ifeHTnYHOCTI. Lled nidkpumepiti
3acmocosyembcsi 0o Jlomie 1, 2, 3, 4, 6 ma 7.

. [JocnigpKeHHs, MOHITOPUHI, OUIHIOBaHHA Ta

HaByaHHs (RMEL). MNpeacraete nnaH, cymMicHUin
3 OASIS, pgnsa pocnigpkeHb, MOHITOPUHIY B
peanbHOMy 4Yaci, baraTomMeTo4HOro OLiHIOBaHHS
Ta UuKniB 3BOPOTHOIO 3B’A3KY, Lo
3abe3nevyloTb afjanTuBHe YynpasniHHA. Led
nidkpumepiti 3acmocogyemscs 0o Jlomis 1, 3, 4,
5 6ma7.

. Exomnorisa.  TigcymynTe  Bawy  €KOMOrivyHy

noniTMKy, OJiKyBaHi BNnvMBM, 3axogu 3 IX
NOM’SIKLLEHHSA Ta 3000B’sA3aHHSA woao
3BiTYBaHHA MpPO €KOSOoriyHi pesynbTatn nicns
3aBepLUeHHs  npoekTy. Lled  niGkpumepili
3acmocogyembcsi 00 ecix Jlomis.

. OnTMmanbHe ChiBBIAHOLWEHHSA LiHW Ta SKOCTI

(Value for Money). lNoscHiTb, sk BM 3abe3neynTe
HaWHWXYy BapTiCTb 3aBOSKA  KOMEPLUINHUM
napTHepCTBaM, BHYTPILLIHbOMY BUPOBHULTBY,
NOBTOPHOMY BUKOPUCTAHHIO KpeaTuBHUX
akTMBiB, ONTUMI3aLii mMefdia BMTpAT Ha OCHOBI
OaHWX Ta MNOBHICTIO MPO30POMY LIHOYTBOPEHHIO
CTOPOHHIX nocTavanbHukiB. Llel niOkpumepili
3acmocogyembcsi 00 ecix Jlomis.

. YnpaeniHHsa JaHuMmn Ta Oesneka. [eTtanbHo

ONMULWITh 3axucT gaHux BignosigHo go GDPR,
cucteMmy  MOBiOOMIEHHSA npo  iHUWAEHTU
npotarom 24 roguwH, HaginHi  npouegypw
HanexHoi nepeBipkn Ta u4iTKy 3asBy npo
BiACYTHICTb OyOb-AKMX POCINCBKUX, iPaHCLKMX
abo niBHIYHOKOPEWNCHKUX 3B’A3KIB Yy BMACHOCTI,

Technical Evaluation Criteria / Score /
TexHiuHi KpuTepii ouiHKK MakcumanbHumn
6an
1| Technical Approach and TexHiuyHul nidxid i Memodosoezis:
Methodology: 20
a. Strategic Communications. |a. CTpaTeriudi  koMyHikauii. [losicHITb, Sk BuU
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diHaHCyBaHHi, nepcoHani un
nocTadaHHs. Lled
3acmocosyembcsi 00 ecix Jlomis.

naHutory
nidkpumepid

Delivery Schedule:

Ipaghik HadaHHs nocnyea:

Tenders will be evaluated based on the | TeHgepHi  npono3uuii  ouiHIOBaTUMYTbCA  3a 20
proposed delivery times (in working days). | 3anponoHOBaHUMK CTpPOKaMu HagaHHA nocnyr (y
As time is of the essence, maximum score | po6ounx pgHsAx). OCKiINMbKA 4Yac € BaXIMBUM
will be given to the tender that proposes | daktopom, makcumansHui 6an 6yae npucymxeHo
the shortest delivery time. Chemonics | TeHaepHiIn nponoauuii, o nepenbavae
reserves the right to eliminate tenders | HankopoTwWwi CTpokM HagaHHA nocnyr. KiMOHIKC
which deem to have proposed an| 3anuwae 3a cobol MNpaBO BIOXWIUTU TEHOEPHI
unrealistic delivery schedule. nponosuuii, B AKUX, Ha JYMKYy KOMNaHil,
3anponoHOBaHi HepeasiCTUYHI CTPOKN.
Key Personnel: Knro4doei sukoHasui:
Do the key personnel included in the | Yn wmatwTe 3a3HauyeHi y npono3uuii daxisui 20
proposal possess sufficient qualifications | goctatHio  kBanidikauito Ta  gocsig,  wWo6
and experience to fulfill their roles in the | BukoHyBaTM cBOi poni  3rigHO 3 TexHiYHUM
delivery of services as stated in the Terms | 3aBgaHHaAM? [lepcoHan Mae BignoBigaTM TakuMm
of Reference? Specifically, personnel| kputepism:
should meet the following criteria:
a.Proven delivery of social-impact |a. [loBegeHuin poceig peanisauii  kOMyHikaLinHUX
communications at both national and NpPOEKTIB i3 couianbHUM BMINBOM Ha
local levels. HauioHanbLHOMY Ta MiCLLEBOMY PiBHSX.
b. Demonstrated MEL/RMEL capability: |b. MNiaTBepopxeHi  komneteHuii 3  MEL/RMEL:
designing and running measurement, po3pobka Ta BMPOBaIKEHHS nnaxis
evaluation and learning plans. BUMIipIOBAHHS, OLiHIOBAHHA 1 HABYaHHS.
c. Successful coordination with national |c. YcniwHa koopgunHauis 3 npeacTaBHUKaMy OpraHiB
and local government stakeholders. Bflaan Ha HauioHanbHOMY Ta MiCLEeBOMY PiBHSX.
d. Practical mastery of UK-recognised |d. lNpakTuyHe BOMOAIHHSA BU3HaHUMK Yy Benwukin
planning frameworks (OASIS, COM-B, BpuraHii pamkamn nnaHyBaHHsa (OASIS, COM-B,
PESO) across the campaign cycle. PESO) Ha Bcix eTanax kamnaHii.
e.Hands-on research skills, including |e. lNMpakTnyHi gocnigHWUbKI  HaBW4YKK, 30Kpema
qualitative techniques such as key-| [oCBi4 3acTOCyBaHHA SAKICHUX METOAIB (iHTEpB'to
informant interviews and data| 3 knwo4yoBumu iHdopmaTopamu) Ta 36opy W
collection/analysis. aHanisy gaHux.
Corporate Capability: KoprnopamueHi cnpomoxHocmi:
Does the Tenderer have the corporate | Yn mae Y4yacHuk TeHaepy KOprnopaTUBHI, TEXHIYHI 20
capabilities, technical and administrative | Ta agmiHicTpaTBHI CNPOMOXHOCTI OS5I BUKOHAHHS
capacity to perform the Work? Pobit?
Total Technical score 80%

| 3aranbHuUM TexHiYHUM 6an
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5| Commercial Criteria:
The calculation will be made according to
the formula:

A/BxMS

A = Lowest Price Offered
B = Estimated Price

MS = Maximum Score

Chemonics reserves the right to award to
a higher priced Tenderer if a determination
is made that the higher technical

KowmepuitiHi kpumepii:
PospaxyHok 6yae 3gincHioBaTucs 3a hopmynoto:

A /B x Mb

A = HariHmxua LiHa

B = OuiHo4Ha LliHa

MB = MakcumansHun ban

KimoHikC 3anuwae 3a cobol npaBO BU3HATU
nepemMoxuemM YyacHuka TeHaepy, 41s nponosuuis
MaTMMe BULLY LiHY, SIKWO BBaXkaTUMe, LLO BULLNIA
TexHiyHun ©Han  npono3uuii UbOro Y4vacHuka

20%

evaluation of that Tenderer merits the
additional cost/price.

TeHOepy 3acnyroBye BULLIOI BApTOCTI/LiHW.

5. Tender details

The following is the information required to be
considered a responsive tender:

5.1 Cover letter: All tenders without exception must
include a cover letter using Annex 1 as a basis. The
cover letter includes the Vendor's/Subcontractor
declaration and must include all documentation
necessary for Chemonics to do its due diligence
process. The declaration must be signed by an
authorised representative of the company. Chemonics
reserves the right to request additional documentation
as part of its due diligence.

5.2. Technical Proposal. To be considered eligible for
this tender, the Vendors must submit a proposal clearly
demonstrating their suitability, capacity, and readiness
to perform the required integrated creative and strategic
communications services. The technical proposal
should include the following documents:

a. Forthe Technical Approach and Methodology, each
vendor must submit a single PDF (no longer than
five pages) that weaves together all seven required
elements (Strategic Communications, GEDSI,
Conflict-Sensitivity, RMEL, Environmental, Value for
Money, and Data Management & Security). The
document should read as a coherent story, clearly
linking these themes to demonstrate how the bidder
will deliver inclusive, conflict-sensitive, evidence-
driven, and sustainable. Chemonics is not looking
for separate sections or annexes; rather, we expect
one integrated narrative that shows how the different
strands reinforce one another in practice.

ITT No. PFRU2-2025-063
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5. fNetanbHa iHdopmaulis Npo nogaHHSA TeHAEPHMUX
npono3uuin

TeHaepHa npono3uuis BBaXaTUMETbCA OOPMIIEHOD
HaneXHUM  YMHOM,  SKWO  MICTUTUME  HaACTYMHY
iHcbopmauito.

5.1. CynposiOHuli nucm. Yci
nponosuuii  NOBWHHI  MICTUTM  CyNpPOBIOHWA  NUCT,
nigrotoBneHMni 3a wabnoHom 'y pgopatky 1. Y
CYNnpoBigHOMY NUCTi Mae 6yTu aeknapadisa NocTavyanbHuKa

6e3 BUHATKY TeHAEpHi

Ta BCA [OOKyMeHTauid, HeobxigHa KiMoHikc ans
NpoBeOEeHHS npoueaypu HanexXHoi nepeBsipKu.
Heknapauito  noBuHEH nignucatn  ynoBHOBaXXEHWUN

npeacTaBHMK koMnaHii. KiMoHike 3anuvwae 3a coboto npaBso
BMMaratuM HafaHHa [00aTKOBOI OOKyMeHTauii B pamkax
npoueaypu HanexHoi nepesipKu.

5.2. TexHiyHa nponosuyisa. Ons Toro wo® BukoHaBLi
BBaXXanucsl NPUAHATHUMU AN yyacTi B LbOMY TeHAepi,
BOHW TMOBMHHI nogatM nponosuuii, B SKUX YiTKO
NPOOEMOHCTPOBAHO IXHIO MNPUOATHICTb, CMPOMOXHICTb i
rOTOBHICTb HagaBaTy HeOOXigHi IHTerpoBaHi KpeaTuBHI Ta
cTpaTteriyHi KoMyHikauivHi nocnyrn. TexHiyHa nponos3nuis
MOBWHHA BKITHOYMATU HACTYMHI JOKYMEHTH:

a. [na posginy «TexHiYHUn nigxig i MeTogonoris» KoXeH
noctayanbHWK Mae nogatu oamH PDF-chann obcarom
He O6inblie HDK M’ATb CTOPIHOK, Yy SIKOMY FOri4yHO
nepennitawTbCA BCi  CiM  KNIOYOBUX  E€MNEMEHTIB
(Ctpateriudi  komyHikauii,  GEDSI, KoHdpnikHa
YyTNMBICTb, [lOCNiaXeHHs, MOHITOPUHT, OLiHIOBAHHSA Ta
HaB4YaHHs, Ekonoria, OnTumanbHe chiBBiAHOLUEHHS
LiHM Ta sIKOCTi, Ta YnpaBniHHA gaHuMu Ta 6esneka).
[oKyMeHT MOBMHEH CnpuUMMaTuUChb K UiflicHa onosiab,
LLIO YiTKO MOB’A3YE Ui TEMU I JEMOHCTPYE, SK YYaCHMK
3abe3neynTb iHKII3NBHI, YyTNuBI, [OKA30Bi, cTani Ta
6e3neyHi komyHikauii. KiMOHIKC He o4iKkye OKpemux
CeKkuin 4n popatkie; noTpibeH came iHTerposaHui
HapaTuMB, SKWWA [OEeMOCTPye, $K Ppi3Hi  acnektu
NiACUINIOTb OANH OQHOrO Ha NpaKTUL.
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b. The Key Personnel submission must be a second,
concise PDF that first sets out the proposed team
structure and then provides a short CV for each key
staff member, highlighting qualifications and
experience relevant to the Terms of Reference. The
focus is on demonstrating that the named individuals
collectively possess all capabilities necessary to
deliver the assignment. Lengthy biographies are
unnecessary.

c. A third PDF, entitled Corporate Capability, should
describe the organisation’s (or consortium’s)
capacity to deliver social-impact communications of
comparable scale and complexity. This short
statement should reference recent, relevant
projects, any quality-assurance systems in place
and, where applicable, external certifications or
awards.

5.3. Commercial Proposal

The Bidder shall submit the Bid by filling in Volume
“Specification 3 - Integrated creative and strategic
communications services” (separate Annex to this
Invitation to Tender).

The price of the Agreement to be awarded will be all-
inclusive price. No profit, taxes, or additional costs can
be added after award therefore these costs must be
included in the proposal budget.

Chemonics reserves the right to request additional cost
information if the evaluation committee has concerns of
the reasonableness, realism, or completeness of a
Tenderer’s proposed cost.

Price offers for individual lots are allowed.

Preference will be given to bidders who will cover

the need for all lots.

Under no circumstances may cost information be
included in the technical proposal.

5.4. Delay Penalties, Conditions: If the selected Vendor
fails to meet the delivery due date it specifies in its
proposal and is in the fully executed purchase order, a
penalty shall be assessed to the Vendor and Chemonics
will reduce payment by (1% to 5%) each business day,
Monday through Friday, of the total amount that is
delayed unless the delay falls within the criteria of
excusable delays, when non-performance is caused by
an occurrence beyond the reasonable control of the
Vendor and without its fault or negligence such as, acts
of God or the public enemy, acts of the Government in
either its sovereign or contractual capacity, fires, floods,
epidemics, quarantine restrictions. Vendors must
propose reasonable and accurate delivery timelines.

ITT No. PFRU2-2025-063
CGUK ID #: 00058

b. TlNMogaHHa wWoO0 KAKYOBUX BUKOHaBLIB Mae 6yTu
apyrum, ctucnum PDF-cpbaninom. Cnepluy Buknagitb
CTPYKTYpY 3anpOnoHOBaHOI KOMaHAuW, a fani HaBeadiTb
KOpoTke  pestomMe  Ans KOXXHOIMO  KIHO4OBOro
cniBpobiTHMKa, Nigkpecnioyn keanidikauio 1 gocsig,
wo BignosigawTe TexHiYHOMY 3aBAaHHK0. [OnoBHe
[OBECTH, WO HasBaHi (oaxiBui CYKynHO BOMOAiOTb
yciMa HeoOXigHUMM KOMMNETEHUIAMN 07151 BUKOHAHHSI
3aBAaHHs. Poanori 6iorpacii He NOTPiGHi.

c. Tpetin PDF-cpann nig Hassow «KopnopatuBHa
CMPOMOXHICTb» MOBMHEH OMUCYBaTW MOXIIMBOCTI
opranisauii  (abo  KoHcopuiymy)  peanisoByBaTu
KOMYHiKaLiHi  NpOeKTM 3  couianbHUM  BMSIMBOM
nogibHoro macwTaby W CcKnagHOCTi. Y KOPOTKOMY
BMKNagi cnig nocumnatucs Ha HeLodaBHI peneBaHTHI
NPOEKTU, HasABHI cucteMn 3abesneyeHHsa SIKOCTi 1, 3a
notpebu, 30BHILLHI cepTucpikatn abo Haropoaw.

5.3. KomepuitiHa nporno3uuis

YyacHMK nogae KOMepUinHYy MNpoMno3uuilo  3anoBHUBLUN
dann “Specification 3 - Integrated creative and strategic
communications services” (okpemuii gogaTok OO0 LbOro
3anpolleHHs 0o yyacTi B TeHAepi).

Llina npucyaxeHoi Yroam Bkntoyae Bci BuTpatu. icnsa roro
NPUCYIKEHHSA B LiHY He MOXHa 6yae BKMHOYMTU KOOHUX
npubyTkiB, nogaTkieB abo [OOATKOBMX BUTPAT, @ OTXe L
BUTpPaTU NOBUHHI ByTK BpaxoBaHi B Bro4KeTi Npono3uLii.
KimoHikc 3anuwae 3a cobol npaBoO BMMaraTtM HagaHHS
[04aTKOBOI LiHOBOI iH(bopmaLii, SKWO Y OUiHOYHOT KOMICIT
OyOyTb 3acTepeXeHHs Woao PO3yMHOCTI, peaniCTUYHOCTI
YM NOBHOTU LiHOBOI Npono3uii Y4yacHuka.

JonyckaoTbCs  UIHOBI __NPONo3uuil__Ha _OKpPEMi _ NOTMW.
MepeBary 6yge HagaHo y4acHUKaM, siKi MOKPUIOTbL NOTPebY
3a BCciMa NnoTamu.

3a xoaHux obCcTaBuH He LO3BONSAETLCA BKIOYATK LIHOBY
iHcbopmaLito B TEXHIYHY NPOMNO3uLLito.

5.4. Ulmpagpu 3a 3ampumky, ymosu. HAkuwo obpaHun
lMocTavanbHWK He NOCTaBUTbL TOBapu / He HagacTb NOCAYTK
B TepMiHKW, 3asHayeHi B nNponosuuil Ta B MOBHICTHO
ocopmMIieHOMY [OroBopi Npo 3akynisnto, NoctavyanbHUKY
HapaxoBYETbCA WTpad, a koMnaHisa «KiMOHIKC» 3MeHLNTb
cymy omnatm Ha 1% - 5% Big 3aranmbHOi BapTOCTI
3aTpUMaHuX ToBapiB / MOCNYr 3a KOXeH poboumnn aeHb (i3
noHeAdinka no N'ATHULID) 3@ BUHATKOM BUMNAAKIB, Yy SIKUX
Taka 3aTpumKa BignoBidae KpuTepism BunpasgaHol
3aTPUMKK, KOMW HEBMKOHAHHS 3000B'A3aHb CNpUYMHEHe
obcTtaBMHaMK, Hes3anexHuMW, B PO3YMHIN Mipi, BiA
MocTtavanbHuka, Wo crtanuca 6e3 KWOro BUMHU 4K
HeabanocTi, TakMMu €K CTUXiMHI nuxa 4 gii Bopora
cycninbCTBa, Ail ypagy B AKOCTi CyBepeHHOro cyb’ekta um
CTOPOHW [OroBOpY, NOXeXi, MOBEHi, enigemil, KapaHTUHHI
obmexeHHs. [locTavanbHUKM MOBUHHI  3anpOrnoHyBaTu
PO3yMHO HeOoOXifHi, TOYHi CTpPOKM nocTaBku ToBapiB /
HafdaHHSA Nocnyr.
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The withholding of a penalty does not entail changing the
price of goods/services.

In case of violation of delivery terms for more than 15
calendar days, Chemonics has the right to refuse further
acceptance and payment for the goods/services, as well
as to demand a refund of the amounts previously paid
for the goods/services, which the Vendor is obliged to
return within three banking days from the date of receipt
of notice by Chemonics, which is considered to be
received by the Vendor after three working days from the
date of its sending by Chemonics to the Vendor's e-mail
address specified in Contract.

5.5. Additional requirements: Provide a full package of
documents on the company's registration (Extract from
the EDRPOU, Charter, Certificate of registration of a
taxpayer, Certificate of state registration of a legal entity,
Extract from the register of taxpayers, Bank details, etc.)
Provide a letter of consent to sign a Framework
Agreement for a period of 2 years.
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YTpumMaHHa cymu wTpady He O3Havae 3MiHy BapTOCTi
TOBapiB / MOCHYT.

Y pasi nopyLleHHs TepMiHiB NOCTaBKM TOBapiB / HaJaHHSA
nocnyr 6inbw HiX Ha 15 kaneHgapHux gHiB KiMoHikCc mae
npaBo BIOMOBUTUCH Bi4 MOAAMbLIOrO MNPUAHATTA TakuxX
TOBapiB / nocnyr Ta onnaTtv 3a HUX, a TakoX BumaraTu
MOBEPHEHHST paHille CrfiavyeHnx 3a Taki ToBapu / MoCcnyru
kowTiB, skKi [locTayanbHMK 3000B'A3aHWIA  MOBEPHYTU
NPOTAroM TPbOX GaHKIBCbKMX OHIB 3 AaTW OTPUMaHHS Big,
KiMOHIKC NOBIAOMIIEHHS, WO BBaXaeTbCA OTPUMaAHUM
MocTayanbHUKOM MicNs 3aKiHYEHHS TPbOX POOOUNX OHIB 3
JaTu 1noro BignpaBreHHs komnaHieto «KiMoHikc» Ha
enekTpoHHy agpecy [locTavanbHuka, BkasaHy B Yrofi.

5.5. [odamkosi eumoau. HapgaHHs mMOBHOroO nakeTy
peecTpauiiHMX AOKYMEHTIB koMnaHii (Bunucka 3 €0POY,
cTaTyT, AOBidKa Npo B3ATTA Ha obnik nnaTtHuWka noaaTkis,
CBiZOLTBO NMPO AEpXaBHY peecTpalilo IpuanyHoi ocodu,
BUTSAT i3 pEECTPY MNaTHUKIB NoAaTKiB, 6aHKIBCbKi PEKBI3UTH
Towo). HapaHHA nucTy 3roam Ha nignucaHHA PamkoBoi
Yroau TepmMiHOM Ha 2 pOKM.
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Volume 3. Terms of Reference
1. BACKGROUND

The Partnership Fund for a Resilient Ukraine (PFRU) is a
multi-year, multi-donor funded programme managed by
the UK’s Foreign, Commonwealth and Development
Office (FCDO) and governed in collaboration with the
Government of Ukraine.

The PFRU’s aim is to set improved conditions for the
Ukrainian state, in partnership with civil society and the
private sector, to lead on inclusive national recovery and
revitalization in the context of Russia’s aggression. This
outcome is designed to facilitate the rebuilding of a more
resilient, socially cohesive, inclusive, independent,
democratic, sovereign and prosperous Ukraine. The
PFRU provides funds to Ukrainian and international
delivery partners and implements projects based on
research and evidence.

The Vendor will provide Partnership Fund For a Resilient
Ukraine (PFRU-2) with a fast, transparent route to secure
high-quality communications support through the
utilisation of purchase orders (POs) to be issued under a
Vendor Framework Agreement (VFA).

2. SCOPE OF WORK AND DELIVERABLES

Potential strategic communications requests are grouped
into seven categories:

LOT 1 — Communications Strategy Development

This lot provides core communications strategy and
campaign planning strategy in line with the UK GCS
OASIS framework, including audience analysis, insight
generation, and strategic planning of content/messaging.
It also defines measurable indicators so that subsequent
creative and implementation work can be evaluated
against agreed outcomes.

LOT 2 - Creative Services

This lot supplies the conceptual and visual craft that
brings a message to life, from initial key visuals and
creative copy to fully developed brand systems and
multimedia asset suites. All deliverables are produced to
accessibility standards and supplied in reusable formats.
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Po3gin 3. TexHiyHe 3aBOaHHA
1. 3AlrANbHA IHOPOPMALUIA

Mporpama "lMapTHepcTBO 3a cunbHy YkpaiHy" — Ue
BaraTopiyHa gOHOPCBLKa nporpama, Lo peanisyeTbes nig
ynpasniHHaM MiHicTepcTBa 3akopAOHHUX Chpas, cripas
CniBapyxHocTi Hauin Ta po3sutky (M3C) Benukoi
BpuTaHii y cniBnpadi 3 ykpaiHCbKMM ypsiaoMm.

MeToto nporpamu € 3abe3neyeHHs1 YKpaiHCbKil aepxaBi
Kpawmx  ymoB  Ans KepyBaHHS iHKITHO3UBHUM
BiQHOBNEHHSM i BiAPOMKEHHAM YKpaiH/ B NapTHEPCTBI 3
rPOMafsHCLKUM CYCMiNbCTBOM i NPUBaTHUM CEKTOPOM B
yMOBax pocCincbkoi arpecii. Lle mae cnpustu po3bynosi
BinblW CTiNKOI, couianbHO 3rypTOBaHOI, iHKIHO3UBHOI,
He3arnexHol, OEMOKPaTUYHOI, CyBepeHHoI Ta
npougiTatoyoi Ykpainn. OrNCY-2 Hagae diHaHCyBaHHS
YKPaAIHCbKNUM | MDKHaApOOHMM napTHepam-BMKOHaBLSAM i
peani3ye NpOEKTU Ha OCHOBI pe3ynbTaTiB AOCHIOXKEHD i
JoKa3oBoi basn.

MocTayanbHUK Bignosigae 3a HagaHHa [lporpami
"MapTHepcTBO 3a cunbHy YkpaiHy" LWBMAKOrO Ta
npo3oporo cnocoby OTPUMaHHSA BUCOKOSIKICHOI
KOMYHiKaLiHOT NiATPUMKM yepes 0hOPMIIEHHSA

3amoBrieHb Ha 3akynisnto (33) 3a PamkoBoto yrogoto 3
nocravanbHukom (PY).

2. OBCATrl POBIT TA PE3YJIbTATU

MoTeHuinHi 3anuTn y cpepi cTpaTeriyHMX KOMYHiKaLin
3rpynoBaHi y CiM KaTeropin:

NOT 1 - Po3po6ka komyHikauinHoi cTpaTeril

Llen not nepenbayae po3pobky 6a30BOi KOMYHiKaLiNHOT
cTparterii Ta cTpaTerii NnaHyBaHHA kKaMnaHii 3a Moaensnio
OASIS bputaHcbKoi ypsiaoBoi cnyxbm 3 komyHikauin (UK
GCS), B ToMy uucni aHaniz ayautopii, 36ip 3HaHb nNpo
ayauTopito (insights), cTpareriyHe nnaHyBaHHA
KOHTEHTY/NoBiAOMMNEHb. Y HbOMY TakOX BU3HAYaKTbCS
BUMIpIOBaHi  MOKa3HWKM 3 MeTow  3abe3neveHHs
MOXIMBOCTI OLHKM MnogarnblUoi KpeaTuMBHOI poboTu Ta
peanizauii KamnaHii  BigNOBIAHO OO0  Y3ro4KeHMuX
pesynbTariB.

JIOT 2 - KpeaTtusHi nocnyru

Llen not nepepbadae HagaHHA nocrnyr 3i CTBOPEHHSA
KOHUEeNTyanbHUX | BidyanbHUX TBOPYMX pilleHb Ans
ONPUSABHEHHSA  KOMYHIKaLiNHUX  NOBiOOMMEHb, Bif
noyaTkoBMX Kno4voBux obpasiBs (key visuals) Ta
KpeaTMBHUX TeKCTiB (creative copy) QOO0 NOBHICTIO
po3pobneHnx 6peHa-cMcTem Ta MynbTUMEAINHNX NaKeTIB
(multimedia asset suites). Yci kiHueBi pesynbTaTn
BUKOHYHOTbCS BigMNOBIAHO OO0 cTaHAapTiB AOCTYMHOCTI Ta
HaJalTbCs B dopmarax, npuaaTHUX ans
BbaratopasoBOro BUKOPUCTaHHSI.
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LOT 3 — Public Relations & Influencer Engagement
This lot manages earned-media engagement,
stakeholder liaison and emergency/crisis preparedness to
secure balanced coverage and build long-term reputation.
Activities range from press-office services and media
briefings to influencer outreach and thought-leadership
placement.

LOT 4 - Digital Marketing & Social Media

This lot plans, executes and optimises campaign activity
across paid, owned and shared digital channels, ensuring
data-driven audience targeting and real-time performance
adjustment. Channel mixes may include social media
platforms, search marketing and community
management.

LOT 5 - Media Placement & Partnerships

This lot covers paid placement in traditional media
channels - out-of-home, television, radio - and
associated partnership or special-project activations. It
ensures cost-efficient reach through audited rate cards
and verified proof-of-performance documentation. It also
includes collaboration with digital creators through both
pro bono and paid formats.

LOT 6 — Reporting & Performance Management

This Lot provides structured progress tracking and
outcome reporting throughout the life of a purchase order,
converting raw performance data into clear dashboards
and narrative summaries for management and donor
audiences. These reports include both success and
failure stories, highlighting where assumptions did not
hold true.

LOT 7 — Consultancy & Capacity Building

This lot offers advisory support, mentoring and formal
training to strengthen institutional communications
capacity, whether through one-to-one consultancy, train—
the—trainer formats, on-the-job coaching or modular
workshops. Outputs may include SOP manuals,
e-learning modules and bespoke capability roadmaps.
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JIOT 3 - 3B'A3KM 3 rpoMaACHKICTIO Ta 3any4YeHHsA
indnroeHcepiB

Llew not nepepbavae ynpaBniHHa poboTo 3
3apobneHumn Mefia, KOMyHikauielo 3 3auikaBneHuMu
CTOPOHaMM Ta FOTOBHICTI0O A0 HaA3BMYAMHUX/KPU3OBUX
cutyauin 3 MeTtow 3abesnedeHHs 36anaHcoBaHOro
BUCBITNIEHHS Ta NOOyaOBWM [JOBrOCTPOKOBOI penyTallii.
O6c¢car pobiT BapitoeTbCA Big nocnyr npecodicy Ta
Opudinris ans 3MI go pobotn 3 iHdnoeHcepamu Ta
npocyBaHHss  nigepie  gymok  (thought leadership
placement).

NOT 4 - UndhpoBrin MapKeTUHr Ta colianbHi megia
Llew not nepepnbayae nnaHyBaHHS, peanisaudilo Ta
ONTMMI3aLlito kKaMnaHii B 3apobneHunx, BacHMX i CRifbHUX
umdpoBMx  KaHanax 3  MeTol  3abesneveHHs
nobynoBaHOro Ha [aHuX TapreTyBaHHA ayauTtopii Ta
KOPUryBaHHS KOMYHiKaLiNHMX 3ax04iB y peanbHOMY Yaci.
Mikcn kaHaniB MOXYyTb BKMAOYaTM couianbHi Mepexi,
NOLLYKOBWUIA MapKeTUHT, YNpaBniHHA CRiflbHOTaMMU.

JNIOT 5 - Po3milleHHA B MeAia Ta napTHepcTBa
Llen not nepenbavae nnaTHe po3MilLlEeHHS B TpaguLiiHMX

Mefia-kaHanax (30BHIWHA peknama, TenebayveHHs,
pafio) Ta BignoBigHi akTuBauii napTHepctB abo
chneuianbHMX  NPOEKTIB. Y  pamkax UbOro  noty

3abe3nevyeTbcsa BUTpaToedeKkTMBHE OXOMNMNeHHs1 Ha 6asi
ayautoBaHux TapudHuX Kaptok (rate cards) Ta
BepudikoBaHOI NiATBEPAXYBanNbHOT 4OKyMeHTauii (proof-
of-performance documentation). Y HbOMy Takox
nepegbavaetbcs cniBnpauss 3 aBTOpaMu LMUPOBOro
KOHTEHTY Ha 6e3onnarHii Ta nnaTHi OCHOBI.

JNIOT 6 - 3BiTHiCTb Ta ynpaBniHHA etheKTUBHICTIO

Llen not nepepnbGavae 3abe3neyeHHsi CTPYKTYpOBaHOro
BiACTEXEHHA Xxody peanisauil Ta 3BiTyBaHHA nNpo
[OCSArHEHHS1 pe3ynbTaTtiB  MNpPOTArOM YCbOro nepiogy
BMKOHaHHS  [OOroBOpY  KyniBni-npogaxy nocnyr 3
TpaHcdopMauieto HeoOpobneHnx  gaHux wono
€(EeKTMBHOCTI y UiTKi iHpopMaUiiHi naHeni Ta ONMCOBI
3BITM ANd KepiBHAUTBA Ta AOHOpiB. Y  3BiTax
BUCBITNIOKOTLCA K iCTOPII ycnixXy, Tak i icTopii HeBaau i3
3a3Ha4YeHHAM  BUMAAKiB, KOMW  MPUMYLLEHHS  He
BMNpaBganucs.

NOT 7 - KoHcynbTauiHi nocnyrm ta d)opmyBaHHs

CMPOMOXHOCTi
Llew not nepepbayae KOHCYNbTATMBHY NiATPUMKY,
HacTaBHMUTBO Ta oOdiliiHe HaB4YaHHA 3 METOK

NOCUMEHHS IHCTUTYLINHOI KOMYHIKaLiNHOI CPOMOXHOCTI
yepe3 iHAMBIQyanbHi  KOHCynbTauii, TpPeHiHrM Ans
TPEHepiB, HAaCTaBHMLTBO Ha poOOYOMY Micli, MOOYSbHI
cemiHapu. Pesynbtatv poboTM MOXyTb  BKIOYaTH
MoCiOHMKM 3i CTaHAApPTHMX OMepauiiHuX npoueayp,
Moayni eNeKTPOHHOro HaBYaHHS, iHAMBIAYanbHi OOPOXHI
KapTu pO3BUTKY CMIPOMOXXHOCTEWN.
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Vendors are encouraged to build a consortium, bringing
together best-in—class video production partners,
specialist media-planning and buying agencies, and
submit a single, integrated tender covering Lots 1 to 7.
This consortium must deliver a seamless, end-to-end
communications campaign in which content development,
public relations, influencer engagement, digital activation
and promotion, paid media and partnership activity are
planned and executed as one coherent solution.

While vendors are encouraged to form a consortium to
offer an integrated approach across multiple Lots, this is
not mandatory: vendors may apply for one or more of Lots
1to 7, depending on their expertise, capacity, and service
offerings. Each Lot will be evaluated independently, and
contracts may be awarded to multiple vendors under
separate Vendor Framework Agreements (VFAs). The
decision to build or join a consortium is entirely at the
vendor’s discretion, and proposals from individual
vendors will be considered on an equal footing.

3. ILLUSTRATIVE CASE STUDIES

These five tentative examples show how communications
interventions can operate at different levels: hyper-local,
local, regional, multi-regional and national. The case
studies are illustrative only and are not projects that
PFRU-2 intends to commission; therefore, vendors should
calculate their pricing against the stated deliverable
descriptions, not the illustrative case studies.

lllustrative Case Study A (Hyper—Local): “Our City
Means Business” Campaign
PFRU-2 is working with the city council to support
entrepreneurs whose businesses were damaged by
shelling. The upcoming campaign will showcase MSME
(micro, small and medium enterprises) owners preparing
to reopen, direct residents to grant opportunities and
rebuild consumer confidence in the neighbourhood’s retail
streets.

e Geography: Within the city.

e Campaign duration: 1 months.

o Expected results: At least

applications.

1000 grant

lllustrative Case Study B (Local): “Safe Return”
Campaign

Seven hromadas within one oblast are working to
encourage IDPs to return and re—engage with their
communities. The campaign will spotlight reopened
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MocTtavanbHkam NPOMOHYETLCA CTBOpPHOBATU
KOHCOpLiyMWn 3a y4acTi Hawmkpawmx Yy CBOi cdepi
napTHepiB 3 BMpOOHMUTBA BigeO, cneuianisoBaHuX
areHuiv i3 MegiannaHyBaHHs Ta 3akynisenb Ta nogasaTu
€OUHY KOMMNMEKCHY TeHAepHY Npono3uLito Ha notn 3 1 no
7. Takui KOHCOpLiyM NOBWHEH peanisyBaTu
0e3nepebintHy, KOMMNIIEKCHY KOMYHIKaLiHY KamMnaHito, B
AKiN  po3pobka KOHTEHTY, 3B'S3KM 3 TPOMaACHKICTHO,
poboTta 3 iHdneHcepaMn, akTMBaLis Ta MPOCyBaHHA B
uMdpoBMX KaHanax, poborta 3 3apobneHnmn 3MI Ta
napTHepCTBaMu NMaHylTbCA Ta peani3yroTbCs sk eanHe
Y3roKeHe piLleHHs.

Xoya nocTtayanbHWKaM MNPOMOHYETLCA  CTBOPHOBATU
KoHcopuiymn anst 3a6e3neyeHHsi KOMMMAEKCHOro pillieHHS
KiNbKOX noOTiB, e He € 0BOB'A3KOBMM: NOCTaYanbHUKK
MOXYTb NnogaBaTi Npono3uuii Ha oauH abo kinbka NoTiB 3
1 no 7, 3anexHo Bif, IXHbOI eKcnepTnan, CIPOMOXHOCTEN,
acopTumeHTy nocnyr. KoxeH J5oT oOuiHlOBaTMMETbCSA
He3anexHo, MOXITMBO MPUCYIKEHHSA OOrOBOPIB KifTbKOM
noctadanbHVKkam 3a okpemumu PamkoBumn yrogamu
(PY). PiweHHA npo CTBOPEHHS KOHcopuiymy abo
NpUEAHaHHS 40 HbOTO MPUINMAETBCS BUKITHOYHO Ha PO3CyA
nocravarbHuKa, [ nponosuuii Bif OoKpeMmnx
nocTtavanbHUKIB 6yayTb po3rnagaTucs Ha piBHUX YMOBaX.

3. NPUKNAOWU ONg INKOCTPALIT

Ha uux n'atm npuknagax npoinioCTpoBaHO, SK
KOMYHiKaUi/Hi 3axo4n MOXYTb npautoBaTM Ha pPisHUX
PiBHAX: rineprnokanbHOMYy, flokaribHOMY, perioHanbHOMY,
MiKperioHansHOMYy Ta HauioHanbHomy. Lli npuknagm
HaBefeHi Nuwe gns incTpauil Ta He € NpoeKkTamu, dKi
OrCY-2 mae Hamip 3amMoBWUTW, TOMY MOCTaYasnbHUKM
MOBMHHI po3paxoByBaTW LiHW Ha CBOi nocnyru Ha 6asi
HaBeZeHWX ONKUCIB KiIHLEBUX pe3ynbTarTiB, a He Npuknagis,
HagaHux ons inocTpaduii.

Mpuknap A (rinepnokanbHui). Kamnanis «Hawe micto
o3Hauvae b6i3Hec»
OrCY-2 cniBnpautoe 3 MICbKOK pafol Haf HafaHHAM
NigTPUMKX nignpuemuam, vmi BisHecC nocTpaxaaB Big
obcTpiniB.  MaibyTHs  KamnaHis  NpPOOEeMOHCTPYE
npuknaan enacHukie MMCIT (mikpo-, Mmanux ta cepefgHix
nignpUeEMCTB), SKi TOTYHOTbCS OO BiQHOBMEHHST poboTw,
npoiHOPMYy€E  MeLIKaHUiB  Npo  HOBi  MOXIMBOCTI
OTPUMaHHA rpaHTIB, BiAHOBUTbL OOBIpPY CMOXMBauiB [0
MicueBMX onepaTopis po3apibHOT TopriBni.

e [eorpagis: y mexax micTa.

e TpuBanicTb KamnaHii: 1 micaub.

e OuikyBaHi pesynbtatu: MiHiMym 1000 rpaHTOBMX

3a51BOK.

Mpuknag B KamnaHia «Be3nevHe
NOBEPHEHHS»
Cim rpomag ofHiei obnacTi npautoTb HaZ 3a0X0YEHHAM
BMO noeepTatuca Ta BIigHOBMIOBATM B3AEMOi0  3i
CBOIMK rpomMagamu. Y KamnaHii BUCBITNIOBATUMYTbCA

(micueBun).
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services, local success stories, and safety updates, while
also addressing practical concerns such as housing and
education. Local radio, targeted digital ads, and poster
campaigns in key urban centres will be used.

e Geography: Cluster of up to seven hromadas
within one oblast.

e Campaign duration: 2 months.

o Expected results: 25% increase in visits to the
local government web portal and 15% uplift in
reported intention to return among surveyed
IDPs.

lllustrative Case Study C (Regional): “Creative
Industries as an Economic Resource” Campaign
PFRU-2, in collaboration with selected oblast authorities,
is planning a communications initiative to demonstrate
how creative industries can drive job creation and attract
investment. By sharing success stories from local ceramic
workshops, music collectives, and heritage-site
restorations, the campaign aims to encourage
municipalities and entrepreneurs to view culture and
creativity as viable engines of post-war economic growth.
e Geography: Single oblast, with online spillover
into neighbouring regions.
e Campaign duration: 2 months.
o Expected results: 50 % increase in web traffic to
featured landing page or business websites.

lllustrative Case Study D (Multi-regional):
“Memorialisation Strategy Awareness” Campaign
A cluster of six oblasts is planning to adopt inclusive,
trauma-informed approaches to remembering the war.
Communications will explain why new commemoration
practices matter, show how communities can shape
memory sites and guide local authorities through formal
adoption. Toolkits and local media partnerships will
anchor the message.

e Geography: Six oblasts (frontline regions).

e Campaign duration: 3 months.

o Expected results: 20 hromadas integrating the
toolkit into urban planning documents and a
25-point uplift in survey agreement with the
statement “commemoration should include every
group affected by the war.”
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BiQHOBNEHHS NOCRyr, MicLeBi icTopii ycnixy, HOBUHU
woao 6e3nekoBoi cUTyaLlii, a TaKOX PiLleHHsI MPaKTUYHUX

npobnem, TakMx HK KUTNO Ta ocsiTa. bypge
BMKOPUCTOBYBATUCA  MicueBe pafio, TapretoBaHa
umdpoBa peknama, MNOCTEPHI KaMnaHii y Kr4YoBUX

HacerneHux nyHKTax.
e [eorpacis: knactep oo cemu rpomag B mexax
ofHiei obnacri.
e TpuBanicTb KamnaHii: 2 micau,.
e OuikyBaHi pesynbTatn: 36iNblWeHHs Ha 25%
BiABiAyBaHOCTI BebG-nopTany opraHiB MicueBol

Bnaan Ta 30inblweHHa Ha 15% KinbKoCTi
onutaHmx BIMO, ski  BUCROBMNIOTL  HaMip
NMOBEPHYTUCS.

Mpuknap C (perioHanbHun). KamnaHia «KpeaTuBHi
iHAycTpIl AK eKOHOMIYHMI pecypc»
OrCyY-2 y cnienpaui 3 BigibpaHumn obnacHumU
afMiHicTpaLiaMn nnaHye KOMYHiKaLUinHy iHiliaTnBy, WO
Ma€e MPOAEMOHCTPYBATU, SIK KpeaTUBHI iHOYCTPil MOXYTb
CNpUATU CTBOPEHHIO pobouMx Micub i 3anyvyeHHIo
iHBecTuUin. Yepes icTopii ycnixy MicLeBMX KepamiyHUx
ManCTepeHb, MY3UYHMUX KOSMEKTMBIB Ta MNPOEKTIB
pecTtaBpadii 00'eKTiB KynbTypHOi CMafLMHU KamnaHis
Mae Ha MeTi 3aoxodyBaTu rpomMagu Ta nignpuemuis
NOrMsSAHYTU Ha KynbTypy Ta TBOPYICTb K XUTTE3OAATHI
pyLLiT MOBOEHHOINO €KOHOMIYHOIO 3POCTaHHS.
e [eorpadisi: ogHa obnacTtb, 3 MOLIMPEHHSIM Ha
CyCiaHi perioHn Yepes oHNamH-kaHanu.
e TpuBanicTb KamnaHii: 2 micau,i.
e OuikyBaHi pesynbtatn: 50 % 36inblieHHA Be6-
Tpadiky Ha UinboBi cTopiHku abo GisHec-canTu.

Mpuknap D (MixperioHanbHUR). KamnaHisn
«lMoindpopMmoBaHicTb Npo cTpaTterito memopianisawii»
Knactep i3 wectn obnacten nnaHye 3anpoBagunTy
iHKIHO3UBHI, TpaBMOiHOPMOBaHi niaxoam ao
BLIAHYBaHHA NaM'aTi Npo BiiHY. Y KOMYHIKaUinHin
KamnaHil HaceneHHI MOSCHIOBATUMETbCS, YOMY HOBI
NpaKTUKK BLUAHYBaHHSA nam'sTi BaXIuBi,
OEMOHCTPYBaTMMETBCS, K rpOMagun MOXyTb (hopMyBaTh
Micus nam’saTi, Ta HagaBaTMMETbCS NiATPMMKa MiCLLEBUM
JepXXaBHMM opraHam Yy odiuiiHOMy BrpOBamXeHHI.

Mecenx 3aKkpinnoBaTMMETbCS 3a J10MOMOroH
iHCTpYMeHTapito Ta napTHepcTB i3 micuesmumn 3MI.
e [eorpadgpis: wictb obnactenn (NpUCPPOHTOBI
perioHn).
e TpuBanicTb KamnaHii: 3 micau,i.
e  OuikyBaHi pesynbtaTu: iHTerpauis

iHCTpyMeHTapito B MicTOByAiBHY AOKYMeHTaLito
20 rpomag Ta MigBULLEHHSA Ha 25 NYHKTIB PiBHS

3rogn ceped  OMNUTaAHMX  PECMOHOEHTIB i3
TBEPKEHHAM  «BLUAHYBaHHS nNam'aTi  Mae
oXonnwBaTh BCi rpynu, WO nocTpaxaanu Bia
BiIHU» .
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lllustrative Case Study E (National): “Psychological
Support Platform” Campaign
One of PFRU-2’s partners is launching a digital platform
that offers confidential psychological support for people
affected by the war. To maximise reach, the campaign will
introduce a clear visual identity, and a series of short
videos aimed at those who may not recognise early signs
of stress or trauma, often the people who need help most.
Content will normalise care-seeking behaviour and direct
viewers to the platform.

e Geography: Nationwide, with segmented
targeting.

e Campaign duration: 6 months.

o Expected results: 30% growth in platform

registrations and a 20% increase in calls to the
national mental-health helpline.

4. TYPES OF THE CAMPAIGNS

PFRU-2 sets a clear expectation that every campaign
delivered under this Vendor Framework Agreement (VFA)
will be planned, executed and evaluated with three
complementary frameworks in mind. First, vendors must
follow the UK Government Communication Service’s
OASIS model, which provides a disciplined path from
setting objectives through to scoring results. Second, they
must diagnose and address audience Capability,
Opportunity and Motivation in line with the COM-B
behaviour model. Third, they must map channel activity
across the Paid, Earned, Shared and Owned spectrum,
applying the PESO model to integrate media effort
coherently and cost—effectively. Vendors submitting
proposals for Lots 1, 4, 6 and 7 who fail to demonstrate
credible application of all three frameworks (OASIS,
COM-B and PESO) will be considered non—compliant.

Three broad campaign types are envisaged. Awareness—
and—attitudes campaigns exist to raise knowledge or shift
perceptions where immediate action is not expected —
success is assessed through reach, comprehension,
sentiment and attitudinal movement. Behaviour—change
campaigns aim to start, stop or sustain a specific action —
their success is judged on what people actually do rather
than what they say. Recruitment campaigns, treated as a
specialised form of behaviour change, focus on attracting
and converting candidates into particular public—service
roles (nurses, teachers or volunteers) and therefore track
the audience journey from first contact to completed hire.
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Mpuknag E (HauioHanbHui). KamnaHia «Mnatdgopma
MCUXOJIOTiYHOI NiATPUMKN»

OgvH i3 naptHepiB OMNCY-2 3anyckae undposy
nnatgopmMmy, Lo NPOMOHYE KOHMIAEHUINHY NCUXONOTivHY
nigTpUMKy Ans niogen, aki noctpaxaanu Big BiMHW. 3
METOI MaKCMMi3aLlil OXONMeHHsA B paMkax kamnaHii 6yae
3anpoBagXeHa 4iTKa BisyanbHa angeHTuKa, a TaKoxX
BUMNYyLLEHa Cepis KOPOTKMX BiAeOpOsMKiB, CNPAMOBaHMX
Ha ntogen, aKi He po3ni3HalTb PaHHi 03HaKW CTpecy un
MCUXOMOriYyHOi  TpaBMKM, | 4Hki 4acTo Hamnbinbwe
notpedytoTb gonomorn. KoHTeHT Gyge HopmanisyBaTu
NPaKTUKy 3BEPHEHHS MO [OMNOMOry Ta ChnpsiMOBYyBaTU
LinboBY ayAMTOpito Ha NnaTtgopMmy.

e [eorpacia: 3aranbHOHaUiOHaNbHUIA piBEHb i3
CerMeHTOBaHWM TapreTyBaHHSAM.

e TpuBanicTb KamnaHii: 6 micsauis.

e OuikyBaHi pesynbTtatn: 30% 3pOCTaHHS KiNbKOCTI
peecTpauin Ha nnatgopmi Ta 20% 3pocTaHHs
KiNbKOCTI A3BiHKIB HA HaLUioHaNbHY MiHilo 3 MUTaHb
NCUXIYHOro 300pPOoB's.

4. TUNWU KAMMAHIA

DrCY-2 ouikye, WO KOXXHA KaMMaHisi, ika MpoOBOAUTLCH B
pamkax uiei PamkoBoi yrogun (PY), nnaHyBaTMMeTbCs,
peanizoByBaTUMETbCS Ta OLiHIOBaTUMETbLCA 3
ypaxyBaHHAM TPbOX B3aEMOA0MNOBHIOYMX Moaenen. NMo-
neplue, noctayanbHWUKN MOBUHHI AOTPMMYBaTUCS Mogeni
OASIS 6putaHcbKol ypsifoBoi cnyxbum 3 komyHikauin (UK
GCS), saka 3abesnedyye AucUMNMiHOBaHUM LWNAX BiA
NoCTaHOBKW Linen 00 ouiHkn edekTuBHoCTi. lo-apyre,
BOHM MOBMWHHI JiarHocTyBaTu Ta npauiBatu  3i
CMPOMOXHOCTSIMW,  MOXMMBOCTSIMM Ta  MOTUBALIED
ayauTopii 3a noeegiHkoBoto mogennto COM-B. Mo-TpeTe,
BOHM MOBMWHHI 3a0e3neunTy po3nofin KOMYHiKaLinHUX
3ax0fiB y MnaTHMX, 3apobneHux, CrinbHUX i BAACHUX
kaHanax 3a pgonomoroto Mogeni PESO 3 wmetowo
Y3ropKeHol, eKOHOMIYHO edeKTUBHOI iHTerpauii megia.
lMocTavanbHUKK, 9Ki nogadyTb Npono3uuii 3a notamu 1,
4, 6 i 7, ane He 3MOXyTb NPOAEMOHCTPYBaTH
NepeKoHNMBUIA [OCBIA 3aCTOCYBaHHS BCiX TPbOX MoAenemn
(OASIS, COM-B, PESO), BBaxaTmMyTbCH Takumu, LLIO He
BiANOBIAAOTbH BUMOram.

lMepenbayeHo Tpy OCHOBHI TUNM kamnaHin. KamnaHii 3
nigBuWeHHa  obi3HaHocTi Ta  3MiHM  CTaBliEHHSA
cnpsiMOBaHi Ha iHGOpMyBaHHsA abo 3MiHy nornsgy
ayguTopil B cuTyauisx, Ae He OYiKyeTbCa HeramHux gin —
YCNiX OUHIETbCS Ha 0asi OXOMNEHHs, YCBIAOMIEHHS,
HacTpOIB, 3MiH y cTaBfieHHi. KamnaHii 3i 3MiHW noBeAiHKn
MalTb Ha MeTi MOTMBYBaTW ayauTopilo nodvaTtw,
NpUNUHUTU abo NPOAOBXKYBaTN NPAKTUKYBATU NEBHI Aji —
IXHIV yCnix OLHIOETLCS 3a peanbHUMU AiaMU Noden, a He
cnosamn. KamnaHnii 3 Habopy nepcoHany, Lo
po3rnafalTbCs K - cneuianisoBaHa dopma  3MiHK
noBeAdiHKM, 30CepelXeHi Ha 3anydeHHi kaHauaaTtiB Ta
nepeTBOPEHHI X Yy MNpauiBHUKIB OEpXaBHOMO CeKTopy
(mepcectep, BYMTENIB, BOJIOHTEPIB) i, TakMM YMHOM,

Page / ctop. 15 of / 3 27



In every case the vendor must show how their COM-B
analysis has surfaced the real barriers (whether gaps in
psychological capability, constraints in physical
opportunity or deficits in automatic motivation) and how
the OASIS process, supported by a balanced Paid,
Earned, Shared and Owned channel strategy (PESO), will
remove those barriers through insight-led messaging and
rigorous evaluation.

5. GEDSI APPROACH

PFRU-2 expects every vendor to integrate Gender
Equality, Disability and Social Inclusion (GEDSI)
throughout all communications work. Vendors are
therefore required to adopt a GEDSI approach that
ensures:
e Balanced and diverse representation in every
output, with no less than 30% of each gender
wherever people are shown.

e Inclusive, respectful that avoids
stereotypes or bias.

e Accessible formats that meet WCAG standards,
including alt—text, captions, clear layout and

adequate colour contrast.

language

e Tailored messages that reach marginalised or
under—represented groups and measurement of
reach and impact across diverse audiences.

e Trauma-informed approach to conducting
studies with war crimes and CRSV survivors,
other people affected by war.

e Availability of the guidelines for work with
emerged by war vulnerable groups, such as
veterans, soldiers, families of fallen heroes or

IDPs.
e Engagement of diverse stakeholders and
communities, where appropriate, in the co—

creation of content.

Vendors must outline their GEDSI strategy in their
proposal, show how it will be monitored, and report on
GEDSI achievements in their final deliverables.
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BiACTEXYIOTb WNAX TpaHcdopmalil ayauTopii  Bia
NepLUOro KOHTaKTy 0 3aBepLUeHHS nNpoLeaypu Hammy Ha
poboTy.

Y KOXXHOMY BUMagKy nocrtayanbHUK MOBUHEH NoKasaTu, siK
3a gonomorow aHanisy Ha 6asi mogeni COM-B 6yno
BUSIBIIEHO pearnbHi 6ap'epn (NporanvHu B NCUXOMNOTIYHNX
CMPOMOXHOCTSIX, OOMEXEHHS (DI3NYHUX MOXIMBOCTEMN,
HeJoCTaTHIN piBEHb aBTOMATMYHOI MOTMBALi) Ta sK 3a
ponomorot pobotu 3a mogenno OASIS B noegHaHHiI 3i
30anaHCoBaHO CTpaTerield po3noginy KOMyHikauin y
nnaTHUX, 3apobneHux, CcniflbHUX | BRACHUX KaHanax
(PESO) byne ycyHyTo Ui 6ap'epu yepe3 nobyaoBaHi Ha
3HaHHAX ayauTopil KOMYHIKauilHi  NOBIQOMMEHHS Ta
peTernbHy OUiHKY e(eKTUBHOCTI.

5. MAaxia GEDSI

OrCY-2 ouikye Big ycix nocTavasnbHUKIB iHTerpauii
NUTaHHA reHAepHol PiBHOCTI, NoAen i3 iHBanigHIcTio Ta
couianbHoi iHkNto3ii (GEDSI) y Bcl KOMyHiKaUinHy
OiAANbHICTb. Tomy nocTtavanbHUKN 3000B’A3aHi
3anpoBaauTu nigxig GEDSI, skun 3abesneuvye:

e 30anaHcoBaHe Ta pi3HOMaHiTHe NPeACTaBHULTBO
B KOXHOMY pesynbTaTi poboTtn, MmiHimym 30%
NPeAcTaBHMKIB  KOXHOI  cTaTi B KOXHOMY
KOMYHiKaLiiHOMY MpOAYKTi, A& 300paxylTbesl
noau;

e  iHKITO3MBHY, LWAHOGNMBY MOBY 6e3 CTepeoTuniB i
ynepemxeHs;

e  [JOCTYMHI dopmaTy, o BignoBigatoTb
ctraHoaptam WCAG, 30kpemMa anbTepHaTUBHUIA
TEKCT, cybTutpu, diTka CTpykTypa nopjadi
KOHTEHTY, AOCTaTHI/ KOHTPACT KONbOPIB;

e afanToBaHi KOMyHiKaUilMHi noBigoMneHHs Ans
OXOIMJIEHHS MapriHanizoBaHuMx abo HeLOCTaTHbO
npeacTaBneHnx rpyn, a TakoX BUMIPHOBaHHS
OXOMMIEHHS Ta BMAMBY Ha Pi3Hi  CErmMeHTu
ayauTopit;

e TpaBMOIH(hOPMOBaHUN Niaxia A0 AOCNifXeHb 3a
yyacTi noctpaxganux Big BOEHHUX 3SIOYUHIB i
CHIK, iHwwnx ocib, aki nocTpaxaanwu Big BifHY;

e HasBHICTb METOAWYHUX peKkoMeHaauin ans
poboTK 3 HOBUMM BPaA3NMBUMU TpynamMu, LWO
3'ABUNMCA BHACNIAOK BilNHW, TAKUMW SIK BETEPAHU,

BilCbkOBOCNYX00BLUi, ciM'T 3arnbnux repois,
BIMO;
e 3anyyeHHsa pi3HMX 3auikaBneHux CTOpiH i

cninbHOT (B 3anexHoCTi Big4 cuTyauii) go
ChiflbHOro CTBOPEHHSI KOHTEHTY.

[MocTayanbHUKM MOBMHHI onucatM B MpOno3uuii CBOM

cTparerito Lwoao GEDSI, nokasaTu, K
34iNCHIOBAaTMMETLCSA 1i  MOHITOPUHE, i 3BiTyBaTM nNpo
pocarHeHHss B ccepi GEDSI y  c¢BOiX  KiHLEBMX

pesynbTaTax.
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6. CONFLICT-SENSITIVITY APPROACH

PFRU-2 is committed to sharing accurate and truthful
information that maintains and strengthens social
cohesion within Ukraine, demonstrating the collective
efforts made by Ukraine's state, citizens, civil society and
private sector to remain resilient and promoting an
inclusive Ukrainian identity. We are committed, at a
minimum, to a 'do no harm' approach (sometimes also
referred to as 'conflict sensitivity'), meaning that we will
not support material that:

e Is factually incorrect or clearly misleading.

e Promotes the interests of certain individuals,
rather than supporting Ukraine's social cohesion.
e |s provocative and could inflame social tensions.

e At high risk of being misinterpreted/misused by
hostile disinformation campaigns, particularly
relating to the Temporarily Occupied Territories.

PFRU-2 will assess vendors on their capacity to deliver
according to this approach, i.e. vendors' capacity to
ensure that all activities 'do no harm', maintain and
strengthen social cohesion, and promote an inclusive
Ukrainian identity. PFRU-2 thus requires information on
how vendors will approach this, including:

e How the vendor can ensure it consistently 'does
no harm' and promotes social cohesion — with
demonstrative examples if available.

¢ Anyrelevant processes or policies that the vendor
has in place, including any policies or guidelines
that vendors have relating to the protection of
high—risk communities and individuals.

7. RESEARCH, MONITORING, EVALUATION,
AND LEARNING APPROACH

PFRU-2 expects vendors to employ comprehensive
evidence-based approach that integrates continuous
learning throughout the campaigns' lifecycle. All RMEL
activities must align with the UK GCS OASIS framework
standards and maintain consistency with PFRU-2
outcomes to enable cross—project comparison and
organizational learning.

PFRU-2 will assess vendors' capability in:

e Research: Vendors must demonstrate ability to
establish baseline audience insights through pre—
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6. KOH®NIKTHA YYTNMBICTb

OrCY-2 nparHe nowwmptoBaTU TOYHY Ta MpaBauBY
iHpopmauio, Wo nigTpUMye Ta 3MILHIOE coLianbHy
3ryptoBaHiCTb B YKpaiHi, BMWCBITMIOOYMN KOMNEKTUBHI
3ycunns yKpaiHCbKOT LepxaBu, rpomMagsH,
rPOMadsHCLKOrO CychninbCTBa Ta NPUBATHOIO CEKTOpY i3
30epexeHHss CTIMKOCTI Ta CnpusiHHA  (OpMyBaHHIO
iHKMO3UBHOT yKpaiHCbKOT iAEHTUYHOCTI. Mwu
[OTPUMYEMOCS K MiHIMYM Migxony «He HawwKoab» (Takox
BIJOMOIr0 $IK «KOH(pMiKTHa YyTNUBICTbY»), TOMYy MW He
nigTpuMyBaTMMEMO MOLUMPEHHSA MaTepianis, ki

e MiCTATb HedocTOBipHY abo $BHO OMaHnuBy
iHdbopmaluiito;

e npocyBalOTb iHTEpecu OKpeMmx ocib, a He
NiATPUMYIOTb couianbHy 3rypToBaHiCTb B YKpaiHi;

e € [MpOBOKATMBHMMW Ta MOXYTb MNPOBOKyBaTu
couianbHy HanpyXeHiCTb;

e MawTb BUCOKUA pusnKk OByTn HenpaBUIbHO
BUTNyMayeHUM/NepekpyyeHnMn B BOPOXMX
nesiHopmMaLiiHUX KamnaHisix, ocobnmBo LWoAO0
TUMYACOBO OKYMOBaHUX TEPUTOPIMN.

OrCY-2 ouiHioBaTMME MOCTaYanbHUKIB Ha npegmeT
TXHBOT CNPOMOXHOCTI HagaBaTu MOCAyrK BigMOBIAHO [0
Luboro nigxody, TOBTO CNPOMOXHOCTI MNOCTaYanbHUKIB

3abe3neunTn «HesaBAaHHsA LWKOAWY», NIOTPUMKY Ta
3MiLUHEHHS1 cOLianbHOI 3rypTOBaHOCTI Ta CNPUSHHS
OPMYBaHHIO  iHKMIO3MBHOT YKPATHCLKOT iAEHTUYHOCTI.

Tomy OrCY-2 HeobxigHa iHOpMaLUis npo Te, $K

nocravyanbHUKA BUKOHYBaTUMyTb LIIO BUMOry, B TOMY
ymcni:

e K nocrtavanbHUK 3MoXe 3abe3neunTun
NocnigoBHO «He3aBAaHHSA LLUKOAUY» Ta 3MiLHEHHS
couianbHOI  3rypToBaHOCTI - 3  HaOYHMMMU
npuknagamu (sIKLWo €);

e BCi BiONOBiOHI npowecu un NnoniTukn,

BNPOBaKEHi NOCTayvanbHUKOM, Y TOMY YUCHi BCi
NOMITUKA UM KepiBHI NPUHLUMNM MOoCTavanbHuUKa
CTOCOBHO 3axMUCTy CMINbHOT i ocib6 i3 rpyn
NiABULLEHOrO PU3NKY.

7. OOCHNIAXEHHA, MOHITOPUHI, OUIHKA TA
HABYAHHA HA AoOCBIAl (RMEL)

®rCY-2 ouikye Big nocTavanbHUKIB 3aCTOCYyBaHHSA
KOMMNeKCcHoro, nobyaoBaHoOro Ha Aokasosin 6asi nigxoay
3 iHTerpoBaHMM 0Oe3nepepBHMM HaBYaHHAM Ha OOCBIdi
NPOTAroM YCbOro XUTTEBOMO LMKy KamnaHin. Bci 3axoam
RMEL noswuHHI Bignosigatn ctaHgaptam mogeni OASIS
OpuTaHCbLKOI YpsigoBoi cny6u 3 komyHikauin (UK GCS)
Ta ysrogxyeaTtucs 3 pesynbTatamm OrICY-2 3 metoro
3abe3neyYeHHss MOXIMBOCTI MOPIBHSIHHA MPOEKTIB  Ta
opraHizauiiHOro HaB4YaHHs.
OrCY-2 ouiHioBaTMME CNPOMOXHICTb NOCTaYanbHUKIB:
e JlocnigxeHHs. lNocTavyanbHUKK MOBWHHI
NPOAEMOHCTPYBaATU  CMPOMOXHICTb  36upaTu
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campaign qualitative and quantitative studies,
ensuring all strategic decisions are grounded in
robust data about target demographics,
behavioral patterns of the target audience, and
preferred communication channels. Research—
related services should also include message
testing to validate key communications before
launch, desk studies to understand how similar
concepts are effectively communicated in
comparable contexts and countries, in—depth
interviews and focus group discussions with
target audiences to capture nuanced
perspectives and cultural sensitivities, and social
listening reports to monitor existing conversations
and sentiment around relevant topics within
Ukrainian digital spaces.

Monitoring: Vendors are required to implement
real-time monitoring systems that track key
performance indicators across all digital channels
and campaign touchpoints, utilizing dashboard
systems that provide immediate visibility into
audience engagement, reach, and preliminary
behavioural change indicators.

Evaluation: Vendors should have a capacity to
conduct evaluation at multiple intervals,
combining quantitative metrics (engagement
rates, conversion data, reach statistics) with
qualitative assessments (sentiment analysis,
focus group feedback, stakeholder interviews) to
measure campaign effectiveness against
predefined outcomes.

Learning: Vendors are expected to demonstrate
rapid adaptation capabilities through regular
review cycles, enabling strategy pivots and
tactical adjustments based on emerging data and
changing contextual factors in Ukraine.

Post-Campaign Assessment: Vendors must
deliver comprehensive impact evaluation,
including identification of unintended
consequences and lessons learned, with findings
structured to inform future campaign design and
implementation.

©a30Bi 3HaHHA NpO ayaMTOpIl0 3a [ONOMOroH
SAKICHUX | KiNbKICHUX [OCNiMKEeHb A0 MoyaTKy
KamnaHil 3 meToto 3abe3neyeHHs NPUAHATTS BCiX
CTpaTeriyHUX pilleHb Ha OCHOBi AOCTOBIPHMX
OaHunx npo gemorpadiyHi NoOKasHUKN, NOBEiHKOBI
MoZeni  UinboBOi  ayauTopil  Ta  KaHanu
KOMYHiKauil, €KAM BOHa Biggace nepesary.
MMoB'A3aHi 3 [OCNIMKEHHAMWU MOCAYrN MOBUHHI
TakoX BKMOYaATU TECTyBaHHsS MOBIOOMSEHb 3
METOI NepeBipKu KYOBMX KOMYHiKauin nepeg
3anycKkom, KabiHeTHi JOCnigKeHHsA ans
PO3yMiHHS eEeKTUBHMX CnocobiB KOMyHikaLii
NoAibHMX KOHUEMNUin y CXOXWUX KOHTEeKcTax i
KpaiHax, rnMubuHHI iHTepB't0 Ta dokyc-rpynu 3
LinboBUMK  ayauTopiaMu 3 MeTok  dpikcauii
HIDQHCOBAHMX TOYOK 30py Ta  YyTNMBMX
KyNbTYPHUX acCnekTiB, a TaKoX 3BiTyBaHHS Mpo
pesynbTatu coLiasibHOr0o MOHITOPUHTY 3 METOH
BIACTEXYBaHHS ICHYHUMX [OUCKYCIM i HacTpoiB
JOBKOSMla BIigNoOBigHMX TeM B  YKpaiHCbKOMY
LMdpoBOMY NPOCTOPI.

MOHITOpUHT. MocTavyanbHUKN NOBWHHI
BNPOBaAUTU CUCTEMU MOHITOPUHTY B peanibHOMY
yaci ansa sigctexysaHHs KIME B ycix undpoBumx
KaHanax | TOYKax KOHTaKTy KamnaHii 3
ayauTopieto 3a [0MOMOroro cucTem
iHbopMauiHMX naHenewn, fki galTb HerarHe
PO3YMiHHS 3any4YeHOCTi ayauTopii, OXONMeHHs Ta
nonepegHix NOKasHWUKIB 3MiHW NOBEAIHKM.
OuiHka. lNocTavyanbHukKn NMOBUHHI MaTtun
MOXMMBICTb MPOBOAUTM OLIHKY Yepes pi3Hi YacoBi
NPOMDKKU KinbKIiCHMX (piBEHb 3any4eHOoCTi, AaHi
Npo KOHBEPCIilO, CTaTUCTUKY OXOMfEeHHs) Ta
SAKICHMX MOKa3HUWKiB (aHania HacTpoiB, Bigryku
dokyc-rpyn, iHTepB't0 3i cTeunkxongepamu) 3
METOI BUMIpIOBaHHA eeKTUBHOCTI KamnaHii B
[OCArHEHHi 3asganerigb BU3HAYEHUNX
pesynbTariB.

HaBuyaHHa Ha  pgocsigi.  OudikyeTbcs, WO
noctavyanbHUKM OEMOHCTPYBaTUMYTb 34aTHICTb
LIBMOKO apjanTyBaTucs 3a [0MOMOroro
perynspHoro nepernagy pesynbtaTiB 3 MeTow
BHECEHHS CTpaTEriYHUX i TaKTUMHUX KOPEKTMB Ha
6asi HoBUX JaHWX i 3MiHW KOHTEKCTY B YKpaiHi.
OuiHka nicnsa 3aBepLleHHs KamnaHii. BukoHaBui
MOBMHHI MPOBECTM KOMIMJIEKCHY OLiHKY BMSNBY
KamnaHii, B TOMy 4Ymncri BUSBUTK HenepeabaveHi
HacnigkM Ta 3adoikcyBaTW BMHECEHI YPOKU, Ta
npeacTaBuTK OTpUMaHi pesynbTatu y
CTPYKTYPOBaHOMY BUMMSAI TaKUM YMHOM, LWOB X
MOXHa BGyno BMKOPMUCTOBYBATU Npu po3pobLi Ta
BNPOBaKEeHHI ManbyTHIX KamnaHin.

Vendors must clearly articulate their approach to [loctayanbHukM ROBUHHI 4iTKO cdopmynoBaTU CBIl
Research, Monitoring, Evaluation, and Learning (RMEL) nigxig oo gocnimxkeHb, MOHITOPUHIY, OLHKM Ta HaBYaHHSA
in their proposals, and demonstrate the necessary Ha pocBigi (RMEL) y cBoOix nponosuuigx i

capabilities to effectively implement each component. npoaeMOHCTPYBaTH HasIBHICTb HeobXigHNx
CMPOMOXHOCTEN AONna eeKTMBHOI pearnisauil KOXHOro
KOMIMOHEHTY.
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8. ENVIRONMENTAL APPROACH

PFRU-2 requires vendors to uphold sustainable—
development principles at every stage of campaign
delivery. Vendors are therefore required to adopt an
environmental approach that includes:
e A documented environmental or ESG policy and
demonstrable application of its principles in
campaign strategy.

¢ Promotion of environmental protection, resource
conservation and energy efficiency within
campaign  objectives, encouraging public
participation in energy— and resource—saving
actions.

o Responsible waste  management, using
recyclable materials and providing clear guidance
on the recycling or re—use of printed assets,
banners and structures.

Vendors must describe their environmental credentials in
their proposal, set out planned mitigation measures, and
report on environmental performance at project close.

9. VALUE FOR MONEY APPROACH

PFRU-2 will assess every vendor on its ability to deliver
demonstrable outcomes at the lowest sustainable cost.
Vendors should therefore explain how they intend to
secure the best or most optimal cost for each deliverable

by:

e Securing preferential commercial arrangements
such as exclusive or discounted partnerships with
television networks, influencers or media—buying
agencies that offer lower rates, bonus inventory
or priority placement.

e Using in—house production resources, while
clearly justifying any outsourced work, to reduce
cost and shorten timelines.

e Re-using or adapting proprietary creative assets
and toolkits developed under this or previous
projects to avoid duplicated expenditure.

e Optimising media spend through data-led
planning and continual performance adjustment
to minimise wastage.

e Maintaining transparent pricing for all third—party
costs.
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8. EKoOnorid

OrCY-2 Bumarae Bifg nocTtayanbHUKIB LOTPUMYBaTUCS
NPpUHUMMIB  CTanoro po3BUTKY Ha KOXHOMY eTani
peanisauii kamnaHii. ToMy noctavanbHUKM 3060B'A3aHi
3aCTOCOBYBaTW €KONOTiYHWUIA Niaxia, AKMN BKItoyae B cebe
e HasABHICTb 3a0KYMEHTOBAHOI NOMITUKN 3 NUTaHb
ekonorii abo nuTaHb ekonorii, couianbHoi
BiANOBigaNbHOCTI Ta HANEXHOro KOpNopaTUBHOIO
ynpasriHHSA (ESG) Ta nigTeepoxeHe
3acTOCyBaHHS il NPUHLMNIB Y CTpaTerii KamnaHir;
e CMpUSIHHA 3axuCTy [OOBKINns, 36epexeHHto
pecypciB i eHeproedeKkTMBHOCTI B pamkax uineu
KamnaHil, 3a0XO4YeHHs1 yyacTi rpOMaACbKOCTI B
€Hepro- Ta pecypcosdepiraoumnx 3axogax;

e BiONoBiganmbHe NOBOMXEHHA 3  Bigxogamu,
BUKOPUCTaAHHA Martepianie, npuaaTtHux Ans
BTOPWHHOI nepepobku, Ta HaJaHHSA YiTKMX
IHCTPYKUiN LWoao nepepobkn 4Yu MOBTOPHOrO
BUKOPUCTaHHA APYKOBaHWX MaTepianis, 6aHepiB i
KOHCTPYKLIN.

[MocTayanbHUKW  MOBMHHI  ONUCaTWM CBOI  E€KOMOriYHi
XapakTepuUCTUKM Yy CBOIM Mpono3uuii , BMKAAcTK
3annaHoBaHi 3axoau 3 NMOM'AKLUEHHS HACTiKIB, a TakoX
HaZaTu 3BiT NPO €KOSOriYHi MOKa3HUKK MiCNS 3aBepLUEHHS
NPOEKTY.

9. ONTUMANbHE CnNIBBIOHOLWEHHA LWIHU TA

AKOCTI
oricy-2 ouiHoBaTMME CMPOMOXHICTb KOXXHOro
noctavanbHUKa OOCArTW NiATBEPAXYBaHUX pe3ynbTaTis
3a HalHWk4Yoi cTanoi BapTocTi. ToMy nocTavanbHUKU
MOBUHHI MOSICHWUTU, SIK BOHW NMaHyloTb 3abe3neynTu
Hanmkpalwy abo HamonTMMarbHiWy BapTiCTb KOXHOMO
KIHLLEBOrO pe3ynbTaTy LUISAXOM:

e  yKNageHHs MinbroBux KOMeEPLiNHNX
OOMOBNEHOCTEN, TakuxX $K MapTHepcTBa Ha
€KCKINI3NBHMX yMoBax abo Ha 6asi 3HWXOK i3
TENEBI3INHUMN Mepexamu, HdeHcepamm um
areHTCTBaMu 3 3akyniBni mepfia, WO HagawTb
HWXYi Tapuncm, 6OHYCHI Npono3uLii, npiopuTeTHe
PO3MiLLIEHHS;

e  BUKOPMUCTaHHSA BNAcHMX BUPOBHMUMX pecypciB (i3
YiTKUM 0Or'pyHTYBaHHAM ycix BUNaaKiB
3any4eHHs CTOPOHHIX BMKOHaBLIB)  Anis
3MEHLLEHHS BUTPAT | CKOPOYEHHSI TEPMIHIB;

e MOBTOpPHE BMKOPUCTaHHA YM afanTauis BriacHMX
KpeaTMBHMX MaTepianiB Ta iHCTpPyMeHTapito,
po3pobneHnx y pamkax uboro abo nonepenHix
MPOEKTIB, 3 METO YHWKHEHHS OyOnoBaHHSA
BUTpAT;

e ONTMMI3aUis BMUTpPaAT Ha Mefia 3a paxyHoK
nnaHyBaHHa Ha 6asi gaHux | NOCTINHOroO
KOpUryBaHHA KamnaHii 3 MeTol MiHimisauii
HeeeKTUBHUX BUTPAT;
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Vendors must describe their VM approach in their
proposal and demonstrate cost—effectiveness across all
deliverables.

10. DATA MANAGEMENT AND SECURITY
APPROACH

Every vendor and consortium member engaged under
PFRU-2 must submit a signed statement confirming they
have no direct or indirect ties to the Russian Federation,
Iran, or North Korea. This applies to ownership, control,
financing, management and staffing: no team member
(whether permanent, freelance or subcontracted) may be
a citizen of, reside in, or hold beneficial ownership of
assets registered in Russian Federation, Iran, or North
Korea. Vendors must carry out enhanced due-diligence
checks on shareholders and key personnel, and ensure
data, software or IT services are not accessible to — or
developed by — Russian, Iranian, North Korean, or other
high-risk third-country actors.

Data must be managed in full compliance with GDPR and
Ukrainian data-protection law. All personal and project
information must be collected for agreed purposes only,
stored on encrypted infrastructure in approved
jurisdictions, and transmitted securely using end-to-end
encryption. PFRU-2 reserves the right to conduct checks
and suspend work if a breach is suspected.

In their proposal, vendors must confirm the absence of
ties to Russia, Iran, and North Korea, outline their data-
security approach, and commit to reporting any data-
security incident or potential breach within 24 hours.

11. CLIENT RELATIONSHIP APPROACH

Each vendor will appoint an Account Director who serves
as the single point of contact with PFRU-2 and convenes
an inception meeting within five working days of contract
award. At that session the parties agree a concise
engagement plan that sets response times, information
needs and escalation routes. Day-to-day liaison runs
through a dedicated Project Manager, and written queries
are acknowledged within 24 hours with either a full answer
or a clear timeline for resolution.
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e 3abeaneyeHHs npo30oporo LiHOYyTBOPEHHS
CTOCOBHO BCiX BUTpaT, MOB’A3aHUX i3 TpeTiMu
CTOpPOHaMMU.

[MocTayanbHUKM MOBWUHHI onucatm B NPOMNo3uuii CBin
niaxia o 3abesnevyeHHs onTUMAanbHOro CniBBigHOLLEHHS
LiHNW Ta SKOCTi Ta NPOOEMOHCTPYBaTM EKOHOMIYHY
e(eKTUBHICTb MO BCiM KiHLIEBUM pesyfibTaTam.

10. YNPABJIHHA OAHUMWU TA BE3NEKA

KoxeH noctayanbHUK i YneH KOHCOopLiyMy, 3anyyeHuni o
po6oTn 3 ®INCY-2, NOBUHEH HagaTH NianMcaHy 3asBy, Lo
nigTBEPAXYE BIACYTHICTL MPSIMUX 4M OnocepeKoBaHUX
3B'a3kiB 3 Pocincbkolo depepauieto, IpaHom abo
MiBHiyHOO Kopeeto. Lle cTocyeTbCsi npaBa BracHOCTI,
KOHTPOMO, (iHaHCYBaHHS, ynpaemniHHSA Ta nigbopy
nepcoHany: XoAeH npauiBHUK (MOCTINHWIA, No3alUTaTHUIA
cniBpobGiTHMK abo cybnigpagHuK) He Moxe OyTu
rPOMagsHMHOM, MpoXuBaTu B, abo BOMOZITU akTMBaMu,
3apeecTpoBaHumMn B Pocincbkin depepadii, IpaHi um
MiBHiyHiIM Kopei. NocTavyanbHMKM MNOBWHHI NPOBOAMUTU
nocuneHy nepesipKy akLiOHepIB i KNOYOBOro nepcoHany,
a Takox 3abesneunTn BIACYTHICTb OOCTYNy OO0 OaHWMX,
nporpamHoro 3abesneveHHs, IT-nocnyr y pPoOCINCbKKX,
ipaHCbKMX Ta NiBHIYHOKOpeNncbknx cyb'ekTiB abo cyb'ekTiB
i3 TpeTix KpaiH i3 BWCOKUM CTyneHem pusnky Ta
He3any4eHHs1 Taknx cy0’ekTiB 4O IXHbOI pO3pobKN.

YnpaeniHHA OaHuMW  Mae 34iNCHI0BATUCA Yy  MOBHIN
BignoigHocTi 4o GDPR Ta ykpaiHCbKOro 3akoHOA4aBCTBa
Npo 3axMCT AaHuX. YCi 0COOMCTi Ta NPOEKTHI AaHi NOBUHHI
306uMpaTucs nuwe ansa y3romkeHux Linen, 3éepiratmucst Ha
3aWwmndpoBaHin  iHPPaCTPYKTypi B 3aTBEpOKEHUX
HOPUCOMKLiSIX i BesneyHo nepegasaTtucs 3
BUKOPUCTaAHHAM HacKpi3Horo wndpyBaHHsa. PrCY-2
3anuwae 3a cobok npaBo MPOBOAUTU MNEpPEBIpKM Ta
nNpuU3ynuHATU poboTn y pasi Nigo3pu Woao NOPYLUEHHS.

Y nponosuuii noctavanbHWKA MNOBWMHHI  NiATBEPAUTU
BiACYTHICTb 3B'a3kiB i3 Pocieto, IpaHom Ta T[liBHiYHOWO
Kopeeto, onvcatu cBin nigxig oo 3abeanevyeHHsa 6e3neku
[aHuX i HagaTu 3000B'A3aHHS MOBIAOMNATM MpPO  BCi
iHUMOEHTM 4YM MOTEHUINHI nopylieHHs 6e3nekn AaHux
nNpoTArom 24 roguH.

11. BIQHOCUHU 3 KNIEHTAMMU

KoxeH noctayanbHWK npu3Havae kepiBHUKa no poborTi 3
KnieHTamn, skni 6yae eOuHOI KOHTaKTHOK ocoboto And
®rCY-2. BiH opraHi3oBye ycTaHOBYYy 3yCTpi4 MpOTAroM
n'atm poboumx OHIB nicns NpucymKeHHsa yroan. Ha uin
3YCTpiYi CTOPOHU Y3roaXyoTb CTUCIIUIA NMaH B3aeMOogil, B
SKOMY BW3HA4YaeTbCs Yac pearyBaHHs, iHGOpMaUiiHi
notpedbun, mapwpyTu eckanauii nuTtaHb. LlogeHHa
KOMYHiKauisi BinbyBaeTbCs Yepes BUAINEHOrO NPOEKTHOIO
MeHeKepa, MUCbMOBI  3anUTU  NIATBEPAXKYOTHCA
npoTarom 24 roguH 3 HagaHHAM MNOBHOI Bignosiai abo
YiTKMX CTPOKIB BUPILLUEHHSI NUTAHHS.
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Volume 4 — Annexes:

Annex 2 - Chemonics Tendering Conditions:

The following Ethical and Business Conduct
requirements, Definitions and Terms form a material part
of the ITT.

Section .1 Ethical and Business Conduct

Requirements

Chemonics is committed to integrity in procurement, and
only selects suppliers based on objective business criteria
such as price and technical merit. Chemonics expects
suppliers to comply with our Standards of Business
Conduct, and the FCDO Supplier Code of Conduct.

Chemonics does not tolerate fraud, collusion among
Tenderers, falsified proposals/bids, bribery, or kickbacks.
Any firm or individual violating these standards will be
disqualified from this procurement, barred from future
procurement opportunities, and may be reported to
Chemonics’ Client.

Tenderers will ensure they comply with all applicable laws
and regulations in force of the country in which the
Tenderers is registered and the country where the
services are to be wholly or partially performed, including,
but not limited to tax laws, environmental, legal and social
obligations, anti-corruption laws, anti-bribery laws and
anti-terrorism laws. The Tenderers also represents that
neither it, nor to the best of its knowledge any of its
personnel, servants or agents or any person acting on its
behalf, have at any time prior to and during the term of this
proposal appeared on the Home Office Proscribed
Terrorist Organisations List and/or the Consolidated
United Nations Security Council Sanctions List.

The Tenderers must certify that the Tenderers, or its
principals, is not debarred, suspended, or proposed for
debarment or declared ineligible for award by any UK
department or agency or by the U.S. OFAC (Office of
Foreign Assets Control List) of Specially Designated
Nationals and Blocked Persons.

Chemonics takes a zero-tolerance approach towards
human trafficking consistent with the United Kingdom
Government’s anti-trafficking and safeguarding efforts
guided by Safeguarding Vulnerable Groups Act 2006. The
Tenderers shall therefore comply with, all applicable anti-
slavery and human trafficking laws, statutes, regulations

ITT No. PFRU2-2025-063
CGUK ID #: 00058

Po3pin 4. JonaTku:

DopaTtok 2 — YMoBM npoBeaeHHsA TeHaepiB KiMmoHikc

HaBepgeHi Hwk4ye Bumorn Kopekcy eTuknm Ta Ainosoil
noseaiHk1, BnusHayeHHs Ta YMOBU € iCTOTHOK YaCTUHOO
ITT.

Pozgin 1. Kogekc eTuku Ta ginoBoi noBediHKn

KiMOHiKC KepyeTbca npuHLMNOM gobpoyecHocTi y cdepi
3aKynisenb i 06Mpae nocTavanbHUKIB, 'PYHTYIOHMUCH NnLLe
Ha OO’€KTMBHUX AOINOBUX KPUTEPISAX, TakMX SK LiHa Ta
TexHiYHi nepesarn. KiMOHIKC odikye Big noctayanbHUKiB
poTtpumanHs CTaHOapTiB AiNoBoi NoBeAdiHkM Ta Koaekcy
noBediHk1 noctavyansHuka M3C Benukoi bputaHii.

KiMmoHikC He pgonyckae waxpancteBa, 3MOB cepefj
yyacHUKIB TeHaepiB, hanbcudikalii Npono3uuin / 3asBOK,
xabapHuuTBa Ta BigkaTiB. [lopylleHHs UMx cTaHoapTis
topuanyHoo abo disnyHo ocoboto npusseae Ao iXHbOT
Aucksanidikauii y Uin 3akynisni Ta 3a6OpoHN Ha y4acTb y
ManbyTHIX 3akyniBnsx, a iHdopmauia npo Take
nopyLeHHs Mmoxe 6yTu nepegaHa KnieHty KiMoHikc.

YyacHuk Mae  3abe3neunMTn  OOTPMMaHHS BCiX
3aCTOCOBHMX 3aKOHIB i HOPM, SIKi Oit0Tb Y KpaiHi peecTpadil
YyacHuKa, a TakoxX y KpaiHi, B SIKil1 NOBHICTIO Y/ YaCTKOBO
HagaBaTMMyTbCS MOCIYrK, B TOMY YUCTi (HE BUKITHOYHO)
noaaTKoBOro 3aKOHOAABCTBA, EKOMOMYHUX, KPUONYHMX i
couianbHux 3060B’a3aHb, 3akOHOOaBCTBa NPo 6opoTLOY
3 Kkopynuieto, xabGapHUUTBOM, TepOPU3MOM. Y4acHUK
TaKoX 3acBia4ye, LLO aHi BiH, aHi, HACKifbk1 NOMY BigOMO,
XOJeH i3 Moro npauiBHUKIB, Cnyx00BUiB, NpeACTaBHYKIB
un Byab-sikux Ocib, ki AiloTb Big MOro iMeHi, He OyB
BHECEHWI OO0 YM nig Yac TepMiHy il uwiei nponoauuil go
Cnncky  3abOpOHEHUX  TEPOPUCTUYHMX  OpraHisauin
MiHicTepcTBa BHYTpILLHIX cnpaB Benukoi BpuTaHii Ta/abo
KoHconigoBaHoro cnucky caHkuii Pagn beanekn OOH.

YyacHuK TeHaepy Mae 3acBigyuuTu, Wo YYacHuK Ta Noro
KNio4voBi 0cobu He HanexaTb [0 ocib, cniBnpaus 3 SKMMm
3ab0poHeHa, nNpu3ynuHeHa 4Yu i MPONOHYETbCS
3abopoHnTH, abo skMM 3aBOPOHEHO npUCymKXyBaTh
[0roBopu 3rigHoO 3 pilleHHsaM Byab-aKkoro 6puTaHCbKoro
OEepXXaBHOro opraHy 4u yctaHoBu abo YnpaBniHHS 3
KOHTpPOM 3a iHO3eMHUMMM akTmBamu MiHicTepcTBa
giHaHciB CLUA (OFAC) (Cnucok crieuianbHo No3HaYeHnx
rpomagsiH i 3abriokoBaHmx Ocib).

KimoHikc OOTPUMYETBCA nigxogy «HYNbOBOT
TONepaHTHOCTI» 40 TOPriBAi JIIOABMU, LLO Y3rogKyeTbCs 3
3axogamn Ypsagy Benwukoi BpuTtanii, cnpamoBaHuMu Ha
NpoTUAII TOPriBNi NIOALMU Ta 3aXMCT Npa., 4OOPoByTy Ta
300pOB’A Ntoaen 3rigHo 3 3aKOHOM NPO 3aXUCT BPa3NuUBUX
rpyn 2006 poky. Tomy Y4aCH/MKM NOBUHHI JOTPUMYBaTUCS
BCiX 3aCTOCOBHWX 3aKOHiB, 3aKOHOA4ABYMX aKTiB, HOPM i
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and codes from time to time in force including the Modern
Slavery Act 2015.

The Tenderers warrants that at the time of submitting this
proposal they are not aware of any present or future
matter that may give rise to any real or perceived conflict
of interest with this proposal and/or the Project. If a real or
perceived conflict of interest arise, the Tenderers will
notify Chemonics immediately in writing.

Employees and agents of Chemonics are strictly
prohibited from asking for or accepting any money, fee,
commission, credit, gift, gratuity, object of value or
compensation from current or potential vendors or
suppliers in exchange for or as a reward for business.
Employees and agents engaging in this conduct are
subject to termination and will be reported to Chemonics’
Client. In addition, Chemonics will inform its Client of any
supplier offers of money, fee, commission, credit, gift,
gratuity, object of value, or compensation to obtain
business.

Please contact the Point of Contact or Chemonics Office
of Business Conduct listed in the Key Procurement
Information with any questions or concerns regarding the
above information or to report any potential violations.

Section 2. ITT Definitions

The following definitions apply to Chemonics invitations to
tender as applicable:

a. “Agreement” refers to a contract that will be
executed as a result of this tendering process
between Chemonics (Buyer) and the selected
Tenderer (Seller). It can be a Subcontract, or a
Vendor Agreement as defined below.

b. “Anticipated date of award” is the date that
Chemonics expects to sign the Agreement with
the Vendor/Subcontractor.

c. “Anticipated date of mobilisation” is the date
Chemonics expects the Vendor/Subcontractor to
commence work.

d. “Authority or Chemonics Client” means an
entity that has contracted Chemonics to
implement the Project referenced on the cover

page.

ITT No. PFRU2-2025-063
CGUK ID #: 00058

KOJEKCiB CTOCOBHO NpoTuAii pabCcTBy Ta TopriBni nioabMu,
B TOMY 4umcni 3akoHy npo cy4vacHe pabctso 2015 poky.

YYacHUKM rapaHTyloTh, O CTAHOM HA MOMEHT NOAAaHHS
nponosuuii iMm He BiAOMO NPO XOOHEe TenepilHe un
ManbyTHE MUTaHHSA, WO MOXEe CNPUYUMHUTU peanbHUin
KOHGQMIKT iHTEpeciB CTOCOBHO Liei nponosudii Ta/abo
Mpoekty abo woro BMAUMICTb. Y pasi BUHUKHEHHS
peanbHOro YM BMOAUMOIO KOHMIIKTY iHTepeciB Y4yacHuK
NoBMHEH HeramHo noeigoMutn npo ue KiMOHIKC Yy
NUCbMOBIN dhopMi.

CniBpobiTHnkam i npeactaBHukam KiMOHIKC cyBOpo
3ab0pOHEHO BUMaraTm 4Yu npumMMaTtv Oyab-SiKi KOLUTH,
nnary, KOMICil, KpeanTu, nogapyHku, rPOLUOBI
BMHaropoau, LiHHocTi abo komneHcadii Big NoTo4HUX abo
NOTEHUINHNX NOoCcTadanbHUKiB B OOMIH Ha KOMEpUilHi
MOXNMBOCTIi abo B SKOCTi BMHaAropoaM 3a Taki
MOXNMBOCTI. CniBpoGiTHUKM Ta nNpeacTaBHUKM, LUO
BOAKOTBCA 00 TaKkMxX Ain, NiansaralTb 3BiNbHEHHIO, a
iHcbopmauis npo Hux nepegaetbesa KnieHTty KiMoHike. Kpim
Toro, KimoOHikC 3000B’A3yeTbCsl MOBIAOMMIATU  CBOrO
KnieHTta npo BCi BUNagKu NPOMNOHYBaHHS
nocravyanbHUKaMm KOLITIB, nnaTW, KOMICin, KpeauTy,
noJapyHkiB, TrpoOLIOBUX BUHaAropog, LUiHHocTen abo
KOMMeHcaLlin 3a OTPUMaHHS KOMEePLiIMHUX MOXITMBOCTEMN.

CTOCOBHO BCiX MWTaHb LWIOAO HaBeOeHOol BuLle
iHpopmauii abo noe’dA3aHMx i3 Hew cuTyauin, ki
BUKNNKAIOTb 3aHEMOKOEHHS, a TaKoX Ansl NOBiAOMMIEHHS
npo Oyab-siKi MOXIMBI NOPYLUEHHS Chnig 3BepTaTucsa Ao
KoHTakTHOi 0cobu un Odpicy ginosoi noBediHkm KiMoHike,
3a3HavyeHux y pos3gini «OcHoBHa iHGopMmauis npo
3aKyniBno.

Po3ain 2. BusHayeHHA TepMmiHiB y ITT

Y 3anpoweHHAX [o yyacTi B TeHaepax KiMOHIKc
3aCTOCOBYIOTbCS HACTYMHi BU3HAYEHHS:

a. “Yropa® o03Hayae KOHTPaKT, yknageHwn 3a
pesynbTatamn Ui€i TeHOepHOI npouenypu Mix
Kimonikc (Mokyneup) i obpaHum Y4yacHUKOM

TeHgepy (Mpopaseub). Le moxe  6yTu
Cy6nigpagHun  poroBip abo  [oroeip i3
nocTtadyanbHUKOM 3rigHO 3 HaBEAEHUMU HUXKYe
BU3HAYEHHAMM.

b. “OuikyBaHa gaTa yknageHHs yrogn” — ue gaTa,
konn KimoHikc nnaHye nignucatm Yrogy 3
MoctavanbHukom / CyBnigpsigHMUKOM.

c. “OdikyBaHa pata nmoyaTtKy pobit” — ue pgaTta,
konn KimoHikc ouikye Big [locTtadanbHuka /
CybnigpsagHuka noyaTky BUKOHaHHS pobiT.

d. “‘OepxaBHun opraH ab6o KnieHt KimoHike”
O3Hadae yctaHoBy, 3 4dkot KiMOHIkC yknaB
Jorosip npo peanisadito NMpoekTy, 3a3HayeHoro
Ha TUTYNbHIN CTOPIHL,.
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“Chemonics” acting as the “Buyer” means
Chemonics Group UK Limited. or a branch or
subsidiary implementing the Project.

“Country of Performance” means the
country(ies), identified in the Key Procurement
Information, where the Services are rendered
and/or Goods will be used.

“Eligible Vendor/Subcontractor” means an
entity that complies with the ITT eligibility
requirements and that has passed Chemonics
due diligence process.

“FCDO” means Foreign Commonwealth &
Development Office and includes any successor
departments of the U.K. Government.

“Framework Agreement” is a draw-down or
umbrella type agreement that establishes the
pricing, terms, and conditions for the as-needed
purchases. This agreement allows the Project to
issue specific purchase orders, on an as-needed
basis, for the procurement of Goods/Services
over the Period of Performance. Chemonics is
only obligated to pay for Goods/Services ordered
through purchase orders issued under this
agreement and delivered by the Vendor in
accordance with the terms & conditions. All unit
prices included in the Tender must remain fixed
for the initial Period of Performance of the
Framework.

“Goods” means the supplies or items set out in
Volume 3 and such other items as the parties may
agree in writing from time to time to be delivered
by the Vendor/Subcontractor.

“In-Person Presentations” means an invitation
for the best ranked Tenderers to present their
proposed technical proposal.

“ITT Clarifications” is the opportunity Tenderers
have to ask questions on the ITT. Questions or
clarifications shall only be sent to the Point of
Contact and no later than the date and time
specified in the Key Procurement Information. To
ensure equity, responses will be notified to all
Tenderers (where deemed appropriate by
Chemonics) without disclosure of the initiator.
Only written answers from Chemonics will be
considered official and carry weight in the
tendering process and subsequent evaluation.
Any answers received outside the official
channel, whether received verbally or in writing,
from employees or representatives of Chemonics
or any other party, will not be considered official
responses regarding this ITT.

ITT No. PFRU2-2025-063
CGUK ID #: 00058

“KimoHike” B gkocti “lMokynus” o3Havae
komnanito «KimoHikc Mpyn 0. Ken Jlimitea» abo
Qinito UM [OOYIPHIO KOMMaHito, Lo peanisoBye
MpoekT.

“‘KpaiHa BUKOHaHHA yroawn” o3Hayae KpaiHy(u),
3a3HaveHy(i) B posgini «OcHoBHa iHopmaLis
npo 3akynienio», B AkKiN(Mx) HagatoTeea Nocnyrm
Ta/abo BMKOPUCTOBYBATUMYTbCS ToBapw.
“NMpunHaTtHni NoctavanbHuk / Cy6nigpagHuk’
03Hayae cyb’eKkTa rocnogapcbkoi AiAnbHOCTI, WO
Bignosigae BuMMoram npuuHATHOCTI  ITT i
NPoVLLOB npoueaypy HanexHoi nepesipku
KimoHikc.

“M3C Benukoi BpuTaHii’ o3Hayae MiHicTepcTBo
3aKOpAOHHMX cnpas, cnpas CniBapy>KHOCTI HaLLin
i possuTky Benukoi BpwuTtaHii Ta Bknto4yae BCi
OepXaBHi  opraHu-npaBoHACTYNHWKM  Ypaay
Benwukoi BpuTtanii.

“PamkoBa yroga” — Le napaconbkoBa yroga, B
AKiM BU3HAYalOTbCH LiHM Ta YMOBW 3aKkyniBenb,
WO 34icCHIOBaTUMYTbCS 3a MoTpebu. Y pamkax
uiei yrogn [NpoekT MOXe, KOMW BUHUKHE Taka
notpeba, ocopmntoBaT OKpeMi OOroBopu Mpo
3akynisnto TosapiB / NMocnyr npotsarom [Nepiogy
BUKOHaHHS paMKOBOI yroaw. KimoHikc
3060B'A3aHun onnadvyBatn nuwe Ti ToBapu /
Mocnyrn, wo ©6ynu 3aMOBNEHi  LUNSXOM
0hOPMIIEHHA LOrOBOPIB NPO 3aKyniBMNIO B paMkax
uiei yrogu Ta HagaHi lNoctavyanbHUKOM 3rigHo 3 i
yMOBaMW. YCi UiHW 3a OOuHULIO, 3a3Ha4yeHi B
TeHaepHin nponosuuii, MNOBMHHI 3anuwaTmncs
HEe3MiHHUMM npoTAroM noyaTkoBoro [lepiogy
BWKOHAHHS pamMKOBOI yroaw.

“ToBapu” o03Ha4awTb MpegMeTV 4uM  peui,
3a3HaveHi B po3aini 3, a Takox iHWi peui, npo
[ocTaBKy SAKUX MocTavyanbHUKOM /
Cyb6nigpsagHMKOM  CTOPOHM  OOMOBUNMCH B
NMCLMOBIN PopMi Yy BiANOBIAHWMI MOMEHT Yacy.
“OcobucTi npeseHTauii” 03Hayae 3anpoLLEHHS
YyacHukiB, ski Habpanu Hambinbwe 6anis 3a
pesynbTaTtamu OLiHKKW, 418 NpeAcTaBneHHs CBOIX
TEXHIYHMX NPONO3ULLiN.

“3anuTn Ha po3’AacHeHHs ITT” — Le MOXNUBICTb
Ons YyacHukiB TeHAepy 3agaTu NUTaHHSA Woao
ITT. MutaHHa abo 3anMTK Ha PO3’SICHEHHSA chig,
HagcunaTtu Tinbkn KoHTakTHiM ocobi He nisHile
Jatn Ta vacy, 3a3HadveHux y posgini « OcHoBHa
iHopmauist npo 3akynisntox». [ina 3abesneyeHHs
PiBHUX YMOB BiAnNoOBiAi NOBIAOMNATUMYTLCS BCIiM
Y4yacHukam TeHaepy (sakwo KimoHikc BBaxaTume
ue JouinbHuMm) ©6e3 3as3HayeHHs iHiliaTopa
nutaHHs/3anuty. JlMwe nucbMoOBI  BignoBigi
KiMmoHikc  BBaXaTumyTbCa  oQiliMHMMK  Ta
MaTUMYTb 3HAYEeHHS Y TeHAEpHiM npoueaypi Ta
noganbLli OUiHLI TeHOEepPHUX MPOno3uuin. YcCi
BianoBigi, oTpuMaHi HeodiUiHUMK KaHanamu,
YCHO 4/ MMCbMOBO, Big CniBpobiTHMKIB abo
npeacTtaBHukiB  KiMOHIKC 4n  Oyab-AKOi  iHLWOT
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“ITT Conference day” means a conference set
prior to the Submission deadline where
Tenderers are invited to discuss the conditions of
the ITT and the Terms of Reference.

“Legal Services Agreement or LSA”
constitutes a contract issued to provide legal
advice for Project implementation on an as-
needed basis.

“Maximum Budget” is the maximum amount
available or authorised for the total procurement.
Tenders are expected to be below this amount
unless specified in the ITT.

“Plug Figure” is an amount of money that the
Project expects to be budgeted or reflected in the
proposed budget. i.e., travel costs for £25,000 or
a programmatic audit for £5,000.

“Proposal validity” means a period, expressed
in calendar days, in which proposed prices must
remain valid after the ITT deadline. If an
evaluation process is delayed, Chemonics
reserves the right to request extension of the offer
validity period.

“Project” is the project that Chemonics is
engaged to deliver pursuant to the provisions of
the Prime Contract.

“Purchase Order or PO” constitutes an
agreement issued which includes a description of
the Goods and/or Services and the Schedule of
Prices stipulated for the individual order.
“Services” means the services set out in Volume
3 to be delivered by the Vendor/ Subcontractor.
“Subcontract” means a contractual agreement
for services or facilities which are material for the
provision of services under the head contract with
the Authority.

“Subcontractor’” means the entity selected by
Chemonics to supply the Goods and/or Services
under a Subcontract resulting from this ITT.

“Time and Materials Vendor Services
Agreement or VSA” constitutes a contract
issued which includes a description of the
Services and the Workdays being Ordered. The
Schedule of Prices is expressed in Time (Gross
daily rates) and Materials (expenses).
“Transportation Services Agreement or TSA”
constitutes a contract issued to provide
transportation (car plus driver) for Project
implementation.

ITT No. PFRU2-2025-063
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CTOPOHM, He BBaxaTuUMyTbCs  OdiLiHUMM
BiANOBIASAMN CTOCOBHOrO Lboro ITT.

. “Oata TeHAepHOi KoHdepeHuUii’ o03Havae

KoHdepeHuito nepen  KiHuesum  TepmiHOM
nodaHHa  nponosuuin, Ha SKy  YYacHWKiB
3anpowyTe Ans obroBopeHHs ymoB ITT i
TexHi4yHOro 3aBaaHHA.

“‘0oroBip NPO HagaHHA PUAWYHUX NOCHyr
abo LSA” o3Hauae [poroBip nNpo HapaHHS
HOPUANYHUX KOHCYISbTauii CTOCOBHO peanisauil
MpoeKTy B Mipy BUHUKHEHHST NOTpebu.
“MakcumanbHumn orooxer” O3Ha4vae
MakcuMmarbHa CymMa, HasiBHa 4u MOroaxeHa Ha
BCIO 3aKyniBnio. AKLLo iHWe He 3a3HadveHe B ITT,
OuikyeTbCs, Wo TeHaepHi nponosuuii ByayTb
HWXYe Liel cymu.

“NMporHosHa cyma’ o3Havae rpoLloBa cyma, aKy
3a ouikyBaHHsaMU [MpoekTy Oyae 3aknageHo um
BiJOOpaxeHO B 3anponoHOBaHOMY OHOIKETI,
Hanpuknag, 25000 dyHTIB CTepniHriB Ha
TpaHcnopTHi BuTpatM abo 5000 dyHTIB
CTepAiHriB NporpamMHuin aygurT.

“TepMmiH Aii npono3uudii” 03Ha4ae KinbKiCTb
KaneHaapHux [JHIB nicns  KiHUEBOro CTPOKY
NoAdaHHSA TEHOEPHMX MpPOMo3uuii, NPOTArom
SAKOro NOBUVHHI 36epiratu YMHHICTb
3anponoHoBaHi  UiHW. Y pasi 3aTpumok Yy
npotenypi ouiHky1 npono3uuin KiMmoHikc 3anuwae
3a coboto NpaBO MPOCUTU MOAOBXKEHHHA TEPMIHY
Aii nponosunuir.

“‘NMPOoEKT” o03Hayae MpOEKT, SKUA MOBUHEH
peanidyBatu KiMOHIKC 3rigHO 3 MOMOXEHHAMMW
OCHOBHOrO KOHTpakTy.

“OoroBip npo 3akyniBnw ab6o PO’ o3Hauae
[OroBip, Akui MicTuTb onuc ToeapiB Ta/abo
Mocnyr i NpenckypaHT Ha okpeme 3aMOBIEHHS.
“Mocnyru” o3Havae nocnyru, 3a3HadyeHi B po3aini
3, AKi HagjaBaTuMme MocTavanbHuk /
Cy6nigpagHuk.

“CybnigpagHuin Ooroeip” o3Havae OOroBip Ha
HagaHHa nocnyr abo npegoMmeTiB, Sk €
icmomHuMu Ons HagaHHS NOCAYr 3@ OCHOBHUM
KOHTPaKTOM i3 [lep>xaBHMM OpraHom.
“CybnigpagHuk’ O3Ha4vae cyb’ekta
rocnogapcbKoi OisiNbHOCTi, 06pPaHOro KOMMNaHie
KimoHikc gns nocrtayaHHa Toapie Ta/abo
HagaHHA lMocnyr 3a CybnigpsagHUM AOroBOpOM,
yKnageHuM 3a pesynbTatamu Uuboro TeHaepy.
“OoroBip Npo HagaHHA NOCAYr i3 ONnaTor Ha
6a3i BuTpaT yacy Ta matepianis abo VSA” — ue
YyKNageHun  KOHTPakKT, WO  MIiCTUTb  Onuc
3aMOBJIIEHUX Mocnyr i Pobounx  pgHiB.
MpenckypaHT BUpaxaeTbcs B Yaci (AeHHi cTaBku
OpyTTO) Ta MaTepianax (ButTparm).

“Yroga npo HapgaHHsS TPAHCMOPTHUX Nocnyr
abo TSA” — ue KOHTpPaKT Ha 34iACHEHHS
nepeeseseHb  (aBTomMOGiNb  MfC  BOAIN),
yknageHumn ons peanisadii lNpoekTy.
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aa.

bb.

CC.

dd.

“Tenderer” means the entity submitting a tender
or bidding under this ITT.

“U.K.” means the United Kingdom including its
provinces, states and territories.

“U.S.” or “United States” means the United
States of America, including any State(s) of the
United States, the District of Columbia, and areas
of U.S.-associated sovereignty, including
commonwealths, territories and possessions.

“Value for Money or VfM" is defined as the
“optimum combination of whole-life cost and
quality to meet requirements in a fully transparent
manner”. The concept of VfM also includes the “4
E”.

i. Economy: ensuring how teams will
gather up-to-date information on cost
drivers to deliver the most economical
approach.

i. Efficiency: project learning exercises
reflect operational lessons to improve
efficiency of the delivery strategy.

iii. Effectiveness: present Key \Performance
Indicators (KPI) and project indicators
that show how the project is achieving
results.

iv. Equity: how the project is addressing
gender equality, disability, and leaving no
one behind.

“Vendor or Supplier” means the entity selected
by Chemonics to supply the Goods and/or
Services under a vendor agreement resulting
from this ITT. Examples of vendor agreements
are PO, VSA, TSA, LSA as defined herein.

“Vendor Agreement” means a contractual
agreement for ancillary services or Goods which
are not material for the provision of services
under the head contract.

ITT No. PFRU2-2025-063
CGUK ID #: 00058

aa.

bb.

CC.

dd.

“YyacHuk  TeHpgepy”’ O3Ha4vae cyb’ekta
rocnogapcbKol AisiNbHOCTI, AKM HaJae TeHAEepHY
npono3unuio B pamkax Lboro TeHaepy.

‘Benuka bBpwutaHia® o3Havyae CnonyyeHe
KoponiBcTBO, BKMOYHO 3 WMOro MNPOBIHLUISAMM,
3eMnsaMu i TepuTopiaMu.

“CLUA” abo “CnonydeHi Ltatn” o3Havae
CnonyuveHi WTatn Amepuku, B TOMy vmcni byab-
akmn(i) wrtat(n) CnonyveHmx LWratiB, Okpyr
Konymbis, a Takox 3anexHi teputopii CLUA, B
TOMY YuCRi  CRiBAPYXHOCTi, TepuTopii Ta
BONMOAiHHS.

“OnTMMmanbHe cniBBiAHOLWEHHSA LiHU Ta AKOCTi
abo VfM" — ue “onTumanbHa kombiHauisi NOBHOT
BapTOCTi 3a BeCb CTPOK Crnyxbwm Ta HAKOCTI, WO
BignoBigae Bumoram i gocArHyta abCcontoTHO
nposopum wnisxom”. o koHuenuii VM Takox
BXoOATb “4 E”.

i. Economy — EkoHomis: 3abesnedeHHs
300py cniBpobGiTHMKaMn  akTyanbHOI
iHbopmauil npo dakTopn opmyBaHHS
BApTOCTi AN [OCATHEHHA HanbinbL
€KOHOMHOrO niaxony.

ii. Efficiency — EdektuBHicTe: nig 4vac
HaBYaHHS Ha OOCBIAi peanisalii NpoekTy

BPaxoBYKOTbCS  YPOKW, BUHECEHi 3
onepauinHoi  OisnbHOCTI, 3 METOoK
niaBuLeHHss  eeKTMBHOCTI  cTparTerii
peani3auii NpoexTy.

iii. Effectiveness —  PesynbratuBHiCTb:
NOTOYHI KntouyoBi NOKa3HUKN
edektmBHocTi (KME) T1a iHgvkaTopu

MPOEKTY, O AEMOHCTPYIOTb, K MPOEKT
Jocsrae pesynbTarTiB.

iv. Equity — PiBHiCTb: 8K Yy NpPOEKTI
BPaxoBYlOTbCA  MUTAHHA  reHAEpHOI
piBHOCTi, nogen i3 iHBanigHicTio Ta
iHKMIO3MBHOCTI.

‘NMoctavyanbHuK’ O3Havae cyb’ekta

rocnogapcbKoi AisinbHOCTI, 06PaHOro KOMMNaHie
«KimoHikc» ansa noctavaHHa ToeapiB Ta/abo
HagaHHS Mocnyr 3a [OroBopom i3
nocTavanbHUKOM, YKNadeHMM 3a pesynbTaTtamu
uboro TeHaepy. [lpuknagamu [JoroBopiB i3
noctavansHukom € PO, VSA, TSA, LSA (3rigHo 3
BU3HAYeHHAMM B Lbomy ITT).

“‘OoroBip i3 nocTtayanbHUMKOM”  O3Ha4ae
KOHTpaKT Ha AOMOMiXKHI nocnyriu abo ToBapwm, Siki
He € icmomHuMu ONsi HaAaHHS NOCNYr y paMkax
rONOBHOIO KOHTPaKTY.
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Section 3.

Terms and Conditions of the Tender

The following terms and Conditions apply to this ITT

a) Thisis aninvitation to tender (ITT) only. Issuance YMoBMU.

f)

of this ITT does not in any way obligate
Chemonics, the Project, or Chemonics Client to
make an award or nor does it commit Chemonics
to pay any costs incurred in the preparation and
submission of the proposals. *

Chemonics may cancel this ITT at any time.
Late tenders may be considered at the discretion
of Chemonics.

Chemonics reserves the right to reject any and all
offers, if such action is considered to be in the
best interest of Chemonics.

If there are significant deficiencies regarding
responsiveness to the requirements of this ITT, a
tender may be deemed “non-responsive” and
thereby  disqualified from  consideration.
Chemonics reserves the right to waive immaterial
deficiencies at its discretion.

Complaints/Appeals: The Tenderer agrees that
any complaint or appeal hereunder must be
presented—in writing with full explanations—to
the Point of Contact in the Key Procurement
Information in Volume 1 for consideration.
Chemonics, at its sole discretion, will make a final
decision on the complaints/appeals for this
procurement. By submitting a Tender hereunder,
the Tenderer understands that the
Authority/Chemonics Client is not a party to this
solicitation and will not entertain appeals from
Vendors/Subcontractors. *

Tenders must provide their best offer. It is
anticipated that award will be made solely based
on these original offers. However, Chemonics
reserves the right to conduct negotiations with
and/or request clarifications from any Tenderer
prior to award.

The Agreement issued by Chemonics will contain
provisions required by the Authority and will be
subject to Chemonics’ standard terms and
conditions. A copy of the full terms and conditions
is available upon request. *

An Agreement resulting from this ITT will only be
issued to the entity submitting the tender in
response to this ITT; payments for Goods or
Services provided under such will not be issued
to a third party. *

ITT No. PFRU2-2025-063
CGUK ID #: 00058

Pozgin 3. YmoBu TeHaepy

Y pamkax uboro TeHOepy 3acTOCOBYIOTbCS HaCTYMHi

a)

b)
c)

d)

e)

)]

h)

Lle gokyMeHT € nuiue 3anpoLUeHHsIM 10 yyacTi y
TeHgepi (ITT). Ony6nikyBaHHs uboro ITT He
Haknapgae Ha KimoHike, [Mpoekt um KnieHta
KiMOHIiKC »xogHUX 3000B’A3aHb LWOAO YKNaAEeHHS
yroan Ta He 3060B’si3ye KiMmOHikC onnadvyBatu
Oyab-sKi BUTpaTW, NOHECEHI nig Yac MigroToBKu
Ta NoAaHHA NPOMNoO3nLin.

KiMOHikC y Oyab-aKniA MOMEHT MOXe CKacyBaTu
uen TeHgep.

TeHgepHi npono3uuii, nogaHi 3 3anisHeHHsM,
posrnsgatTbesa Ha po3cyn KiMoHikc.

KimoHikc 3anuwae 3a cobok npaBo BiOXUNUTK
Oyab-aky okpemy abo BCi nponosuuii, sSKWoO
BBakaTume, WO Ue Bignosigae iHTepecam
KimoHikc.

Y pasi BUSABMNEHHA CYTTEBUX HEBIAMNOBIQHOCTEN
Bumoram uboro ITT nponosuuis Moxe 6yTu
BM3HAHa TaKo, WO He BignoBiAae BUMOram, i
yepes LUe BuKAYeHa 3 po3rnagy. KiMoHikc
3anuuae 3a cobo NpaBo Ha BlaCHUI pO3CyA He
3BaXkaTu Ha HECYTTEBI HEBIAMOBIAHOCTI.
OckapXeHHs. YYacHUK TeHaepy MOrofxXyeTbCs,
wo BCi ckaprm 3a UMM TeHOepoMm MOBMUHHI
Hagcunatucsa (B nNUCbMOBIN  dopmi 3 ycima
nosicHeHHAMM) Ha po3rnag KoHTakTHiI ocobi,
3a3HaveHin y po3aini 1 «OcHoBHa iHopMaLida
npo 3akynieno». KiMOHIKC Ha CBil BnacHumn
po3cyn NpunmMae ocTaTovHe pPilleHHs Woao ckapr
3a uieto 3akynienet. [logatoum TeHgepHy
npono3uuito 3a uum ITT, YyacHuk TeHaepy
po3ymie, wo OepxaBHun opraH / KnieHt KiMoHikc
He € MNOro CTOPOHOID i He po3rnagaTMMe ckapru
MocTtavanbHukis / CybnigpsgHukis.”

YyacHuK TeHOepy MNOBUHEH HagaTu Hauvkpally

nponoauuito.  OuikyeTbcs, Wo yrogy 6yae
yKNageHo  BUKIIOYHO Ha niacrasi uiel
opuriHanbHoi  npono3uuii. OpgHak  KiMOHike

3anuvuwae 3a cobor NpaBo OO0 YKNadeHHs yroam
BECTU neperoBopn 3 Oyab-9KMM Y4aCHUKOM
TeHaepy Ta/abo 3apgaBatM MOMY  YTOYHHOHOU
NUTaHHS.

Yropga, yknageHa 3 KiMOHIKC, MicTutnme
NOSTIOXKEHHS, BKMOYEHi Ha BuMory [epxaBHOro
opraHy, i perynioBaTUMETbCA CTaHOapTHUMMU
ymoBamu KiMoHikc. Konis noBHOro TekCcTy ymoB
HaOAaETbCA Ha 3anuT. *

Yroga, yknageHa 3a pesynbTaTamu LbOro
Tenpepy, odopmMmnioeTbcs nuwe 3 cyb’ekTom
rocrnogapcbkoi  OiANbHOCTI, SKWA  noJaBaB
TeHAepHy nponosuuito y Bignosigbs Ha ue ITT;
onnara TpeTiMm cTopoHam 3a Tosapwu uu [Nocnyru,
HagaHi 3a Tako Yropoto, He
3aiicHioBaTuMeTbeS. *
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)

Any award resulting from this ITT will be in the
form of a Framework Agreement (FA). The
Project anticipates issuing a FA (or multiple FAs)
under which specific purchase orders can be
issued—on a demand driven basis—at the pricing
levels established in the FA. When the need
arises for the Goods/services described in the FA,
the Project will issue a purchase order to the FA-
holder. If there are multiple FA-holders as a result
of this ITT, the purchase order will be issued to
the FA-holder that presents value for money for
that specific order, based on price and delivery
time.

Tenders are encouraged to view Chemonics
Data Privacy Policies to see how we process
your personal data. *

ITT No. PFRU2-2025-063
CGUK ID #: 00058

)

k)

Byob-saka yropa, yknageHa 3a pesynbTaTamu
uboro TeHaepy, 6yane y cdopmi PamkoBoi yroam
(PY). Mpoekr nnaHye nignucatn ogHy (abo
dekinbka) PY, 3a dkumu (3@ notpebu)
yKnagatMMyTbCsl  OKpemi  JOoroBopu  Mpo
3aKkyniBnio 3a UiHamu, BCTaHoBneHumu B PY.
Konun BuHMKHe noTpeba B ToBapax/mocnyrax,
onucaHux y Pamkosin yrogi, lMpoekT yknage
JOroBip Npo 3akyniBrnto 3 KOHTpareHTOM 3a
PamkoBoto yrogow. AKWwo 3a pesynbTtatamu
uboro TeHaepy Oyoe yknageHo pamKoBi yrogu 3
OeKinbKkoMa KOHTpareHTamu, TO [JOroBip npo
3aKyniBItO YKNagaTUMETbCH 3 TUM KOHTPareHToM,
YMOBM  sKOro  3abesnedvytoTb  onTUMarsbHe
CNIBBIAHOLWIEHHSA LiHW Ta $KOCTI Ans LbOro
KOHKPETHOrO [OroBOpY 3 TOYKM 30py UiHW Ta
CTPOKIB BUKOHaHHSI.

Y4yacHukam TeHaepy peKoMeHAYETbCS
o3HanoMuTucs 3 [loniTnkow KOHQIAEHUINHOCTI
daHux_ KiMOHIKC, B SIKin onucaHo, 9K KOMMaHis
06pobnsie nepcoHanbHi gaHi. *
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