London Consumer Expenditure and 

Comparison Goods Retail Floorspace Need 

SPECIFICATION

Summary of Study and Objectives

The study will assess the scale and nature of consumer expenditure in London for comparison goods, convenience goods, and other expenditure including leisure to the year 2041. It will focus on strategic requirements for comparison goods retail floorspace need in London, distributed to boroughs and individual town centres. It will take into account strategic retail developments in the planning pipeline and assess future scenarios for the distribution of assessed need in the context of the London Plan town centre network.
The study will inform the full review of the London Plan Supplementary Planning Guidance (SPG) on Town Centres and will complement research into other town centre uses such as offices, hotel supply and demand, housing capacity and the London Town Centre Health Check.

The study will be framed within the wider policy context of the London Plan and the Government’s National Planning Policy Framework which recognise town centres as a key spatial priority.

1. Background and Policy Context

1.1 The importance of informing the preparation of development plans with robust assessments of need for retail and leisure uses and the capacity of town centres to accommodate development is set out in the Government’s National Planning Policy Framework (NPPF) and associated guidance
.  The NPPF sets out policy guidance to ensure the viability and vitality of town centres and recognizes that planning policies should be positive, promote competitive town centre environments and manage the growth of centres to ensure that the need for retail and other town centre floorspace is met in full (NPPF paragraph 23). 

1.2 Informed by research in 2013/14
, the current London Plan
 recognizes the long term challenges facing different aspects of conventional retailing and the implications of these for traditional town centres. Whilst in broad terms the impact of multi-channel retailing is anticipated to have a positive effect on some centres – including the International, most Metropolitan and some Major centres – there are likely to be greater challenges from changes in consumer behaviour and spending facing the medium-sized town centres (including some Majors and most District centres). In response, the London Plan
 supports the proactive management of the changing roles of centres, especially those with surplus retail and office floorspace and considering the scope for consolidating and strengthening them by encouraging a wider range of services, promoting diversification including higher density residential led mixed use development, and improving environmental quality. 
1.3 Based upon research undertaken for the GLA in 2013, the London Plan indicates that London’s long term household expenditure is projected to rise from £124 billion in 2011 to over £234 billion by 2036. Taking into account growth in commuter and tourist spending, retailers making more efficient use of space and special forms of trading such as the internet, it is estimated that London has an additional baseline need of 0.9-2.2 million sq m of comparison good retail by 2036 or 0.4-1.6 million sqm after accounting for schemes in the pipeline.

1.4 The London Consumer Expenditure and Comparison Goods Retail Floorspace Need Study will update and roll forward these estimates to 2041 to inform the full review of the London Plan. The study will be a broad, strategic assessment of the floorspace need associated with town centres in London, providing the context and coordination framework for more local and precise retail and leisure needs studies to be undertaken in line with the NPPF and London Plan for individual boroughs and development proposals.
1.5 Consultants must demonstrate that the categorisations of different elements of consumer expenditure/floorspace need which they use are congruent with planning definitions including those used in the NPPF and the Use Classes and General Development Orders. Detailed annual consumer expenditure should also be provided by COICOP groupings in an annex.

1.6 Consultants must demonstrate that their conversions of consumer expenditure expressed by value will be converted to floorspace need in a transparent and authoritative manner, which will be robust when tested at planning inquiries. Consultants should indicate how they intend to take into account variations in sales densities in different parts of London and for different types of centre and developments. For example, particular attention may need to be given to variations in sales densities from the London-wide average in the West End, the rest of CAZ, large Metropolitan and Major centres and some existing and proposed out of centre developments. Sensitivity testing should be applied to variations in sales density and the rate of change in these over time expressed in differentials in floorspace productivity growth.

1.7 Consideration should be given to the prevalence of travel by public transport in London and in particular the accessibility of London’s town centres. This should take into account policy 2.15 of the London Plan. Consultation with TfL should take place to inform and agree the approach to the modal spilt and any other transport assumptions used. If consultants do not consider it necessary to use modal splits which more closely reflect splits found in London, they must provide clear and authoritative evidence to support use of national modal splits and provide a facility subsequently to take into account London’s modal split.

1.8 The outputs from this study will be key components of data used to inform changes to town centre policy in the London Plan full review and the future of London’s town centre network
. Set against town centre development capacity estimates derived from the forthcoming London-wide town centre health check, the results of this study will provide a broad statistical overview for the London Plan full review, Supplementary Planning Guidance, borough local plans and neighbourhood plans showing how far the town centre network might absorb projected growth in consumer expenditure. This will enable boroughs and the GLA to consider systematically the possible future roles of centres in meeting need relative to those identified in the London town centre network. The outputs will also support the work of the Mayor and GLA in considering future spatial options for London’s growth, development and regeneration, and relationships with the wider south east.
1.9 The London Consumer Expenditure and Comparison Goods Retail Floorspace Need study contains three distinct but interrelated parts:

Part 1: Consumer Expenditure Forecasts for London to 2041
Part 2: Comparison Goods Retail Floorspace Need to 2041
Part 3: Qualitative assessment

2. Project Requirements

Part 1 – Consumer Expenditure Forecasts
2.1 The project will produce estimates of consumer expenditure across London (total and average per capita) for comparison goods, convenience goods, and expenditure on other services including leisure. 

2.2 These will be provided for at least five year periods to 2041 (see paragraph 3.1) and will be broken down by COICOPS categories
. These will be provided at the London, sub-regional, outer/inner London
, the Central Activities Zone (CAZ)
 and borough level. 

2.3 The distribution of expenditure on comparison goods, convenience goods, and other goods and services in London will take into account a range of factors including population growth forecasts (which will be provided by the GLA); estimates of the spending of residents in different parts of London, informed by socio-demographic-economic make up of small areas; expenditure flows across the London boundary (in particular to/from the Rest of the South East - ROSE), expenditure by tourists and commuters in London, the impact of special forms of trading such as e-tailing and of comparison goods sales in supermarkets. Further details are set out in ‘Key Issues’ below.
2.4 The methodology should be capable of identifying growth (and where relevant, decline) associated with specific points/centres and enable the modelling/testing of the impact of different growth scenarios associated with these points in Part 2 of the study.
2.5 The underlying macroeconomic and demographic assumptions used to derive the expenditure forecasts should be agreed with the GLA prior to incorporation in the model. This will include agreement on the long term national rate of GVA growth and London’s relation to this, and long run forecasts for demographic change including household formation. 
2.6 Part 1 Key Outputs: at the London, sub-regional, outer/inner London, the Central Activities Zone (CAZ) and borough level for 5 year periods to 2041:
· Estimated and forecast total household spending by London residents broken down into comparison goods, convenience goods and ‘other’ spending (including for example accommodation, catering and leisure).

· As above, broken down further into COICOP sub-categories for presentation in an Appendix to the report

· Estimated and forecast average spend per household (London residents) broken down into comparison goods, convenience goods and ‘other’ spending

· Expenditure flows across the London boundary (ROSE)

· Current and projected visits and spend by domestic and international tourists in London, and out of region tourist spend by London residents
· Current and projected spend by commuters
· Composition of consumer spending in London by London residents, ROSE residents and tourists 
· Percentage of household comparison and convenience goods spend via Special Forms of Trading (SFT) (current) 

· Projected market share of non-store comparison and convenience goods retail sales (SFT)
· Projected total comparison spend and convenience spend in London, taking into account household spend, commuter and tourist spend, expenditure flows across the London boundary and special forms of trading.
Part 2 – Comparison Goods Retail Floorspace Need

2.7 Part 2 of the study is comprised of three related scenarios: 
A: Baseline Scenario which will estimate the quantitative need for additional comparison goods retail floorspace in London and provide the baseline to assess the impact of the modelled pipeline and future retail scenarios.

B: Modelled Pipeline Scenario will estimate the quantitative need for additional comparison goods retail floorspace in London after taking into account existing retail facilities and retail developments that are under construction and those with permission and not started.

C: Future Scenarios will test a series of development scenarios to accommodate future projected growth in comparison goods floorspace need and in particular how London's network of town centres can better adapt to, and support viable, modern retailing, and to inform the full review of the London Plan. 
A/B: Baseline and Modelled Pipeline Scenarios
2.8 The base and modelled pipeline scenarios will estimate current and forecast growth in expenditure for comparison goods retail for at least five year periods to 2041 at the London, sub-regional, outer/inner London, CAZ and borough level. 

2.9 The base and modelled pipeline scenarios will distribute total borough-level comparison goods expenditure forecasts (including tourist and commuter spend) among relevant centres
 both within and outside London on the basis of empirical data and transparent assumptions including measures of the attractiveness of centres. Primary and secondary catchments of the International, Metropolitan and Major centres (base and modelled pipeline scenarios) should be supplied and based on robust evidence. They should be mapped to illustrate the impact of the modelled pipeline and to inform strategic policy on the potential future roles of town centres in the network. 

2.10 On the supply side the consultant will provide current (2015/16) town centre floorspace figures for the existing and potential centres (International, Metropolitan, Major and District and CAZ Frontages) identified in the 2015 London Plan Tables A2.1 and A2.2 plus any significant Neighbourhood and more local centres, out-of-centre retail locations and centres which lie outside London but absorb London residents’ expenditure. This data must be drawn from a consistent, comparable pan-London data source. Ideally, the supply side data should be survey based and coordinated with centre-level expenditure data. At a minimum the centre-based supply side data should include the use classes A1-A5, B and D2 and town centre specific sui generis uses:

· A1 Retail floorspace and outlets (broken down by comparison, convenience, service and vacant retail)

· A1 Retail floorspace and outlets by type of operator (broken down by multiple and independent retailer) and, if available, by type of space (eg Department store, supermarket, enclosed shopping centres, discount shops, Post Offices etc)
· A2 Financial and Professional Services such as banks and building societies, professional services (other than health and medical services) and including estate and employment agencies.
· Leisure floorspace and outlets (broken down by type – eg A3 café/restaurants, A4 drinking establishments, A5 hot food takeaways, D2 broken down where feasible into cinemas, music and concert halls, bingo and dance halls, swimming baths, skating rinks, gymnasiums or areas for indoor or outdoor sports and recreation; and sui generis uses broken down into theatres, nightclubs, amusement centres and casinos)
· Business use class (B) including offices and industrial space
· Sui generis uses such as betting offices/shops, pay day loan shops, shops selling and/or displaying motor vehicles, retail warehouse clubs, nightclubs, launderettes, taxi businesses, amusement centres and casinos
· Vacant town centre floorspace and units (broken down if possible by type retail, leisure, office etc).
2.11 The study will translate the comparison goods expenditure forecasts developed above in the base and modelled pipeline scenarios into estimates of floorspace need to 2041 for London, sub-regions, outer/inner London, boroughs and CAZ.

2.12 Town centre floorspace requirements: For the base and modelled pipeline scenarios, the borough level comparison goods floorspace requirements will be broken down to town centre level covering at least the existing and potential centres (International, Metropolitan, Major and District and CAZ Frontages) identified in the 2015 London Plan Tables A2.1 and A2.2 plus any significant Neighbourhood and more local centres. All the above estimates to 2041 will be split into at least five year periods.

2.13 Sensitivity testing will be undertaken to analyse centre-specific variations in capacity, comparison goods sales density and floorspace productivity growth assumptions (see ‘issues’ below). Particular attention may need to be given to the CAZ, large Metropolitan and Major centres and some existing or proposed out of centre developments.

C – Future Scenarios 

2.14 To inform the full review of the London Plan the study will test a series of future scenarios  to accommodate future projected growth in comparison goods floorspace need and in particular how London's network of town centres can better adapt to, and support viable, modern retailing. This may entail a range of options including  expansion of a limited number of existing centres so that they can develop fully fledged, sub-regional or even regional roles; significant improvements to the quality of existing retail floorspace (see Part 3 of the study); and potential designation of new centres. The consultant’s modelling should therefore be flexible to be able to test a range of spatial scenarios. The specific scenarios will be discussed at the inception of the project.
2.15 Using similar methods to those adopted for the base and modelled pipeline scenarios, the future scenarios will distribute the borough-level comparison goods expenditure forecasts (including tourist and commuter spend) among relevant centres both within and outside London.  The future scenarios will take into account all significant retail development proposals within and outside London (including those in the modelled pipeline scenario (B) and proposals/concepts which are in the earlier stages of development and do not yet have planning permission) and their impact at the estimated time of opening.

2.16 The future scenarios will translate the comparison goods expenditure forecasts developed above into estimates of floorspace need to 2041 (and five year periods) for London, sub-regions, inner/outer London, boroughs and CAZ. The borough level comparison goods expenditure forecasts will be broken down to centres as for the base and modelled pipeline scenarios. 

2.17 The future scenario will also involve sensitivity testing (see ‘issues’ below) similar to that undertaken for the base and modelled pipeline scenarios to analyse centre-specific variations in capacity, comparison goods sales density and floorspace productivity growth assumptions.

2.18 The outputs will show the individual and cumulative impacts on trade diversion to/from existing centres of the proposals in the future scenarios (including the options in paragraph 2.13) for the same periods as the base and modelled pipeline scenarios up to 2041. Where only the scale of the proposal is known a view will be taken as to the nature/composition of the development in the light of broadly comparable formats elsewhere. Output will be mapped and presented in tabular form to show the overall revised distribution and differences/ diversions from the base and modelled pipeline scenarios.

2.19 Part 2: Key Outputs

· Current 2015/2016 floorspace and outlet data from a consistent and comparable pan-London data source, for town centre uses for each of London’s International, Metropolitan, Major and District town centres, the CAZ frontages, significant Neighbourhood and Local centres, out of centre retail locations and relevant centres in ROSE

· Base Scenario with modelled turnover estimates by centre (incorporating tourist and commuter spend, SFT, ROSE cross border flows etc ) in five year periods to 2041
· Details and analysis of pipeline developments (under construction and with permission but not started) – these will be verified by the London boroughs prior to being finalised
· Modelled Pipeline Scenario with turnover estimates by centre (incorporating tourist and commuter spend, SFT, ROSE cross border flows etc) in five year periods to 2041
· Floorspace requirements (Base and Modelled Pipeline Scenario) by centre, in five year periods to 2041 

· Sensitivity tests of the above including centre-specific variations in capacity, comparison goods sales density and floorspace productivity growth assumptions

· Future Scenarios with modelled future turnover estimates and floorspace requirements by centre taking into account retail proposals in the planning pipeline (from Scenario B) and any known schemes not already in pipeline (eg at Development Plan or pre-application stage) and the options in paragraph 2.13
· An assessment of the impact of each of the future scenarios against the Base and/or Modelled Pipeline Scenarios.
· Primary and secondary catchments of the International, Metropolitan and Major centres (Base, Modelled Pipeline and Future Scenarios).
· As context for output on individual centres, the final report should include discussion of these at London-wide, sub-regional, CAZ and borough level, with tabular output. Detailed annual consumer expenditure should be provided by COICOP groupings in an annex.

· In calculating London’s comparison goods floorspace needs and assessing the capacity of proposed development to accommodate them, consultants will need to take into account expenditure flows in both directions across the London boundary. This should be set out in a specific section of the report which should be informed by separate tables and retail footprint maps/catchment areas.
Part 3: Qualitiative assessment
2.20 This part of the study will provide a broad, strategic assessment of qualitative floorspace need in different parts of London.
2.21 It will have regard to a range of factors including: 
(i) deficiencies in existing provision and access to a range of facilities and services to meet the needs of residents, workers and visitors; 

(ii) consumer choice and competition; 

(iii) relieving pressure on congested/overcrowded centres; 

(iv) meeting needs of areas for regeneration and under-served markets; 

(v) the potential to replace outdated retail floorspace to support an efficient and innovative retail sector; and
(vi) demand and supply for small shops suitable for independent occupiers including affordable space. 
2.22
Consultants should rank the centres identified in this study according to current and forecast expenditure and also according to floorspace baseline and need under the Base, Modelled Pipeline and Future Scenarios of this study. These findings should be compared with the town centre network as set out in London Plan and Town Centre Health Checks, highlighting differences and similarities between them. Consultants are expected to set out clearly their approach to providing supply side floorspace data for 2015/2016 including the definitions of town centre boundaries used to derive them. Existing town centre floorspace, projected expenditure and retail floorspace need, and other sources of data should be provided electronically in Excel format.
2.23 The outputs of this part of the study should be used to inform the potential          Future Scenarios in Part 2 of the study.

2.24 In considering demand and supply for small shops suitable for independent occupiers including affordable space, consultants should have regard to current London Plan policy
 and Supplementary Planning Guidance
, the evidence base that supported these
, and implementation of the policy in practice. 

2.25 Consideration should also be given to demand for related types of floorspace including for example for ‘brand experience’ and ‘brand retail’ floorspace in London.

3.
Other Considerations
3.1 The Consultant must demonstrate and evidence during the contract that the categorisations of different elements of consumer expenditure/floorspace need which they use are congruent with planning definitions including those used in the NPPF and the Use Classes and General Development Orders. Detailed annual consumer expenditure should also be provided by COICOP groupings in an annex.

3.2 The Consultant must demonstrate and evidence during the contact that their conversions of consumer expenditure expressed by value will be converted to floorspace need in a transparent and authoritative manner, which will be robust when tested at planning inquiries. Consultants should indicate how they intend to take into account variations in sales densities in different parts of London and for different types of centre and developments. For example, particular attention may need to be given to variations in sales densities from the London-wide average in the West End, the rest of CAZ, large Metropolitan and Major centres and some existing and proposed out of centre developments. Sensitivity testing should be applied to variations in sales density and the rate of change in these over time expressed in differentials in floorspace productivity growth.

3.3 Consideration should be given to the prevalence of travel by public transport in London and in particular the accessibility of London’s town centres. This should take into account policy 2.15 of the London Plan. Consultation with TfL should take place to inform and agree the approach to the modal spilt and any other transport assumptions used. If consultants do not consider it necessary to use modal splits which more closely reflect splits found in London, they must provide clear and authoritative evidence to support use of national modal splits and provide a facility subsequently to take into account London’s modal split.

4. Key Issues

In responding to this brief consultants are expected to indicate how they intend to address the following issues, please note that your responses to the points below will form part of the evaluation process detailed in item 9 of this specification:
4.1 Timeframe for the assessment and base year: The timeframe for the assessment will be five year periods to the year 2041.  Consultants as part of your tender submission must recommend a base year providing a detailed explanation as to why you have chosen this year.

4.2 Consumer expenditure estimates and forecasts: in forecasting the growth in consumer expenditure in London broken down into its constituent parts (comparison goods, convenience goods and other expenditure) the consultants should indicate the sensitivity range around the central forecast for at least five year periods within the forecast period to 2041. The study must provide an integrated picture of the distribution of future comparison goods expenditure growth, with the London-wide estimates  ‘cascading’ down to sub-regional, inner/outer London, CAZ, borough and town centre levels so that future retail need and capacity can be reconciled transparently (as set out in paragraph 2.18 and Section 5). Consultants must demonstrate that their methodology will do this effectively. 
4.3 Issues Impacting Expenditure Forecasts and Floorspace Requirements: In responding to this brief, consultants should indicate how they intend to take into account other impacts on a number of issues which will influence the component parts of consumer expenditure forecasts. This will include expenditure flows across the London boundary (see below), expenditure by tourists and commuters in London, business expenditure in shops and the emergence of multi-channel retailing including the impact of special forms of trading (SFT). Estimates of spending of residents in different parts of London, and their propensity to spend via SFT, should be informed by socio-demographic-economic make up of small areas (preferably down to post code sectors). Particular attention should be paid to the impact of comparison goods retailing in supermarkets; adjustments for SFT effected through retail stores; growth in click and collect services and retailers using physical stores as ‘showrooms’ or ‘brand experiences’ as part of a multi-channel offer. Consultants will be expected to indicate how they intend to take account of these issues in responding to this brief. 
4.4 Model(s) and Assumptions:  In responding to this brief, consultants must clearly and simply set out the methodology they propose to follow, including details of the model(s) to be used, whether they take account of survey data, the assumptions which they incorporate and strengths and weaknesses of these relative to alternative approaches to assessing and distributing expenditure and converting to floorspace need. Particular attention should be paid to ways in which the methodology addresses the relative attractiveness of centres. 
5. Project Outputs 

· An interim report that includes draft Part 1 Consumer Expenditure projections. The interim report will include the full supply side data requirements for Part 2 of the project. 
· A draft final report that responds to the full requirements of the brief including final Part 1 Consumer Expenditure projections and the base,  modelled pipeline and the future scenarios in Part 2 (including tabular output) and the qualitative assessment in Part 3. It is expected that some mapped output would also be presented to the steering group. It should also set out the assumptions on the derivation of comparison goods turnover and growth at the centre level and conversion to floorspace taking into account of variations in sales densities (in different centres and different parts of London) and sensitivity tests on these and floorspace productivity growth. 

· A final report that meets the full requirements this brief for Parts 1, 2 and 3. This will include a detailed description of the methodology used and the results of the study together with quality assurance processes and health warnings associated with the data. Tabular outputs should be provided for all centres within the London town centre network, and summarised at borough, sub-regional, inner/outer London, CAZ and London-wide levels for floorspace and the different components of consumer expenditure set out in the Objectives, Project Requirements and Key Issues above.

· An electronic database of all tables in the report. This can be in the form of Excel spreadsheet(s). The electronic database should be in a format suitable for geo-coding and consistent with the GLA’s town centre names and categorisations as set out in the London Plan Tables A2.1 and A2.2. Footprint or retail catchment maps should also be provided in a GIS-compatible format and as separate electronic files. 

· Presentations to the Steering Group at Interim Report stage and prior to the Draft Final Report, and to up to three seminars including one with boroughs.   

6. Process and Timetable

6.1 Tenderers should devise a programme of work and resourcing to reflect the following key stages. This process will be refined at the first inception meeting to take account of timetabling issues.
	Tenders received
	See tender timetable in ITT

	Consultants appointed
	April 2016

	Interim report received 
	July 2016

	Draft final report received
	October 2016

	Final report sign-off
	30 December 2016


7. Resources
7.1 Quotations are limited to an approved budget that excludes VAT but includes expenses.  Prices quoted must be competitive but realistic for the work to be undertaken.
7.2 It is for the consultant to suggest the most effective methodology for achieving the objectives, addressing the issues and providing the outputs outlined in this brief. The tender should indicate separate costs for Parts 1, 2 and 3 of the study and costs for the different elements of these Parts as appropriate. It is for the consultants to determine resource allocation in light of their methodological response to the requirements of this brief. 

7.3 The tender should detail the consultant’s proposals in response to the specification of requirements set out in this brief, detail the proposed methodology for the study and the members and skills of the project team, including any sub-contractors.  Brief resumes and relevant work experience of team members should be included.  The submission should show an indicative work programme and assigned tasks, giving individual day rates.

8. Procurement Timetable

8.1 A full response to this brief should be sent through our e-tendering portal (please see attached instructions).
8.2 During the tender evaluation period, consultants may be invited to attend an interview to clarify their written bid.
8.3 Upon award of contract, the client will hold an inception meeting as soon as practicable and finalise the brief and other details of the project, including the timetable.  

9. Evaluation Criteria
The following evaluation criteria must be read in conjunction with this specification.
	Response to Specification 
	Evidence 
	Weight

	Quality of proposals
	Please provide a realistic, concise, achievable and sustainable project method statement to include the following:
· Relative strengths and weaknesses of consumer expenditure estimates to other proprietary estimates and approaches to retail need and impact modelling. 
· Proposed methodology including preparation of London and local authority consumer expenditure growth estimates (covering comparison goods, convenience goods and other expenditure including leisure); delivery of robust supply side data at town centre level; and modelling projected growth in retail expenditure at local authority and town centre level and conversion to floorspace need.  
· Ability to meet timetable judged against brief 
	70%

	Experience in relation to the contract requirements
	· Demonstrable experience and track record of carrying out similar project(s) on forecasting consumer expenditure and conversion to retail floorspace need
· Evidence of projects delivered on time
· Experience of staff allocated to the project, with CV’s to be included with the responses.  
	5%

	Price
	Evidence provided in pricing schedule
	25%


10.
Project management

10.1 The project will be steered by a steering group composed of the representatives of the main sponsors of the project and project managed by a named GLA officer.  There will be at least three steering group meetings.  

10.2 The final report should be presented in five bound copies and one unbound copy.  An electronic copy of the report on CD/by email in Microsoft Word and all tabulated outputs in Excel should also be provided in standard GLA format and layout (details available upon request).
10.3 The consultants will be required to present the report findings at up to three seminars, to be arranged by the GLA. 

11.

Payment and stage payments

11.1
Payment will be made in three installments, to be discussed once the contract has been awarded.

11.2
Payment will be made at intervals subject to satisfactory completion of each project milestone. This will be agreed at the inception meeting.

� Department for Communities and Local Government. National Planning Policy Framework. CLG, 2012; National Planning Policy Guidance, CLG, 2014


� Outer London Commission – Third report. GLA, 2014; Experian Business Strategies. Consumer Expenditure and Comparison Goods Floorspace Need in London. GLA, 2013


� The London Plan. GLA, March 2015


� Policy 2.15


� Currently set out in London Plan Annex 2


� Detailed product groups within overall headings of comparison, convenience and leisure


� As defined in the London Plan 2015.


� A digitised map of the broad extent of the CAZ will be supplied at project inception


� I.E. All the existing and potential centres (International, Metropolitan, Major and District and CAZ Frontages) identified in the 2015 London Plan Tables A2.1 and A2.2 plus any significant Neighbourhood and More Local centres, out-of-centre retail locations and centres which lie outside London but absorb London residents’ expenditure.


� London Plan policy 4.9


� Town Centres Supplementary Planning Guidance (Section 3.4)


� GLA, London Small Shops Study 2010, May 2010; London Assembly, Cornered Shops Report,


July 2010.





