Lot 019 - Creative Industries

Lot Description Document

As guidance this Creative Industries Lot includes projects funded to produce:
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Advertising
Craft
Fashion
Film
Games
Music
Publishing
Radio

TV

Visual FX
User centred Design

These projects contribute to the UK through economic impact and societal impact

in:

Innovation in the Creative Industries

Much of the growth and innovation has arisen out of the coming together of
creative industries and technology. The creative industries have often been at the
forefront of new technologies such as the World Wide Web, smartphones and
augmented and virtual reality.

Continued digitisation of the sector, audience fragmentation, new forms of
creative experience, convergence and disintermediation have led to increased
connectivity, complexity and growth. Particular business opportunities include:

speed: high-speed networks, such as 5G, will affect how users consume
and interact with content and create new production models

immersion: technologies, tools and systems for creating richer and more
engaging user experiences, both within dedicated virtual environments and
augmenting the real world, with applications in entertainment, education
and business

participation: mobile connectivity, more advanced devices and faster
networks are leading to a proliferation of new online platforms where people
can interact, collaborate, transact, play, and learn

personalisation: advances in computational power and software have
meant that unprecedented amounts of digital information around audience
and customer experience can be generated, captured and analysed in order
to shape creative services

User Centred Design

The application of human-centred research and design processes within produd,
service and systeminnovation. Human-centred design focusses on understanding



the motivation and behaviour of key stakeholders (including customers and end -
users) and applying this insight to create solutions that are more desirable, useful
and easy to use.

Human-centred designh processes generally begin with a phase of practical
research and learning to understand human needs and to define the problem or
opportunity to be addressed. This is followed by the generation, exploration and
iterative development of a broad range of possible solutions. Rapid, low-cost
visualisation, prototyping and simulation techniques are commonly used to verify
the suitability/desirability of solutions with key stakeholders before significant
investment is made in technical development.

A prospective Monitoring Services provider must demonstrate their capability and
relevant experience to provide monitoring assurance of projects addressing any
of the scope described above in this lot, which is unique, within this DPS, to the
Creative Industries Lot.

Monitoring Officers will be key personnel that will be required to interact with
senior stakeholders and provide value add to the project through their presence
and engagement. Demonstration of strategic thinking with self-motivation to
adapt and succeed whatever the challenge and with a focus on working with people
to secure organisational results.

Monitoring Officers for this Lot must have:

e Knowledge of industry bodies specific to this Lot, its manufacturers, its
value streams, technological evolutions and supply chains

e Full understanding of the key stakeholders and their inter-relationships.

e Intimate knowledge of start-up culture, business models and SME
finances/cash flow is required.

The Monitoring Officers assigned to this Lot must have a minimum of 12 months
experience in Creative Industries (as noted above) or similar relevant area at
management / decision making level and;

a) hold a degree or post-graduate qualification (or industry-
recognised equivalents) in a subject relevant to Creative Industries

Project management experience is essential and must be demonstrated during
application to the DPS however formal project management qualifications (e.g.
PRINCE) are NOT required.



