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Request for Quotation

For Purchases Valued Below £100,000


	Summary Information

Reference number

Notice Title

PHASE 2-YOUNG PEOPLE SOCIAL MARKETING PROJECT-LAMBETH FOOD FLAGSHIP PROGRAMME
Quotation request data
Closing date

21st March 2016
Anticipated contract start date

1st of April 2016
Anticipate contract end date

30th of June 2016
Is this a smaller part of a primary contract

Yes, This is part of the Social Marketing section of the Lambeth Food Partnership Programme
Lowest value (£)

£10,000.00
Highest value (£)

£25,000.00
Is it suitable for SME and/or VCSE
YES
CPV Code (if known)


	Officer Name
	PATROKLOS SESIS
	Phone
	020 792 62362 

	Cluster
	Neighbourhoods and Growth
	Address
	4th Floor, Blue Star House, 234-244 Stockwell Road, London, SW9 9SP

	Team or Section
	Neighbourhoods Services
	E Mail
	PSesis@lambeth.gov.uk

	


The London Borough of Lambeth Needs to Procure: ​
	Quantity
	Description
We are seeking to commission a specialist organisation that will develop a suite of communications products that can be used as part of a social marketing campaign targeting young people in Lambeth aged 11-18 years.

In the development of these products we would want to involve young people from Lambeth, and identify the most appropriate channels through which to convey the message(s) that would resonate with young people in our Borough.

	

	1 UNIT
	Background 
Lambeth was awarded Food Flagship status in July 2014.The vision is for all Lambeth residents to develop a love of healthy, safe and sustainable food. We want everyone to have the knowledge, passion and skills to grow, cook and enjoy healthy and nutritious food with their family, friends and community. Our aim is to engage with residents to promote this vision by:

· Increasing the prevention of obesity through better education and the implementation of the School Food Plan

· Increasing the capacity of our community to influence and shape their food system

· Making healthy food more affordable and accessible

As part of the Lambeth Food Flagship programme, we are looking to develop a social marketing campaign around healthy eating/nutrition for young people aged 11-18 years old in Lambeth.
Some engagement work has already taken place with young people in Lambeth, to identify healthy eating messages that may be relevant to them including, how best these messages may be communicated. 

We want to commission a specialist organisation that will further develop this area of work with young people aged 11-18 years old in Lambeth. 

. 
We are seeking an organisation to deliver on one or both of the two parts of work.
Part 1:
Developing a range of communication products based on the young people’s healthy eating messages and where possible involving young people in Lambeth in the development of these. 
Part 2: 
Working with young people in Lambeth in using these products as part of a social marketing campaign 
The organisation selected will be expected to collaborate and work closely with the Lambeth Food Flagship Programme Team, the Lambeth Public Health Team and relevant local young peoples’ organisation(s) who will provide information and local expertise. 
We are inviting bids from organisations with the relevant knowledge, skills and expertise in developing a range of innovative communication products and designing social marketing approaches. Experience of working with young people is highly desirable.
Your proposal should set out
Part 1
1) A description of the range of communication products to support healthy eating messages  

2) The method you will use to  support  and engage with young people (11- 18 years)  to develop the  communication products 
3) Your experience of  working with  similar projects and age groups
4) How you will deliver the project to achieve desired outcomes
5) A proposed timeline of project delivery

6) You prosed budget and justifications
If applying for Part 2

1) A description of how you will use the products to work with the young people as part of delivering a healthy eating social marketing campaign

2) The methodology you will use to  support  and engage with young people 
3) Your experience of  working with similar projects and age groups
4) How you will deliver the project to achieve desired outcomes

5) A proposed timeline of project delivery

6) You prosed budget and justifications
Outputs
Part 1
· Suite of communication products that can be used as part of a young people’s healthy eating social marketing campaign in Lambeth
Part 2

· A young people’s healthy eating social marketing campaign plan using the communications products that have been developed
Project Management

The project will be commissioned and led by Lambeth Food Flagship Programme Team and Lambeth Public Health Team
Selection criteria

The contract will be awarded on the basis of 70% quality and 30% price

· Price 30% (using a formula of lowest inclusive rate / own inclusive rate*30%)
· All prices must be exclusive of VAT.
· Quality will be evaluated using the following scoring methodology
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Unacceptable

The information is either omitted or fundamentally unacceptable to COUNCIL evaluating officers
Poor

The information submitted has major omissions or does not demonstrate compliance with requirements
Inadequate

The information submitted has some minor omissions or demonstrates only limited compliance with requirements
Satisfactory

The information submitted meets COUNCIL’s requirements in demonstrating compliance with requirements
Good

The information submitted provides strong evidence of compliance with requirements
Excellent

The information submitted meets all expectations and provides strong evidence of the compliance with requirements to a very high standard
· Methodology of engagement – we will be looking for a mixture of established and innovative methods of engagement with young people – 30%

· A past record in completing similar commissions. 20%

· Clear project management for delivery of the outcomes – 20%

· Tenders received after at 12:00 PM will not be considered.
· Shortlisted applicants may be required to attend an interview on Wednesday the 23rd of March 2016, candidates will be contacted by close of business on the 22nd of March 2016.


	

	Payment Terms:
	PAYMENT UPON RECEIPT OF SERVICES

	Lambeth’s Standard Terms and Conditions of Contract:
	http://www.lambeth.gov.uk/sites/default/files/brl-Lambeth-Contract-Standing-Orders.pdf    

	Quotation Evaluation Methodology:
	Price + Quality  X             Lowest price 0 

We recommend to consider whole lifetime costing as well as risks and dependencies. If required, please seek advice from your procurement team.


Note to Suppliers

Please use the following page to provide details of your offer to the Council.  Prices should be shown exclusive of VAT and inclusive of carriage and delivery and all discounts. 

Quotation Submission
For Completion by the Supplier
	(Supplier Name)

	

	Quotation Submission Date:
	

	Contact Name:
	
	Phone:
	

	Department (if needed):
	
	Fax:
	

	Address:
	
	E Mail:
	


Our firm does hereby offer to supply the following supplies / services [please delete as appropriate] as per the delivery schedule above.  We include the fixed prices in the table below; prices shown are exclusive of VAT and inclusive of carriage and delivery and all discounts:
	Description
	Price Per Item, Day or Instance
	Total Price

	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


This quotation will remain valid until [insert date], from the Quotation Submission Date above.  

Supplier Declaration
After you have completed this form, please read the statements below and agree to the following statements:
· I have read and understood Lambeth’s procurement guidance for suppliers, “Selling to the Council”
· I accept the Terms and Conditions indicated on this form

· If I am selected to provide the above services and/or supplies this form and the information on it will form part of my contract with the London Borough of Lambeth
· If I am selected to provide the above services and/or supplies I will complete the Council’s Supplier Self Certification form.  Failure to complete this form will result in my quotation not being accepted
· Lambeth is under no obligation to accept the final results of the quotation competition or the lowest price for any particular item submitted by a supplier

· Non-delivery of services or products will result in non-payment by the Council

· False representation could result in de-selection from any competition or termination of contract

· It is a criminal offence to give or offer any gift or consideration whatsoever as an inducement or reward to any servant of a public body.  I understand that any such action will empower the Council to cancel any contract or commission currently in force and may result in my exclusion from future work

· Lambeth has the right to use this information for the prevention and detection of  fraud

If you understand and agree to these statements please check the box below.  By checking the box you also certify that the information you have supplied is accurate to the best of your knowledge, has been prepared by your firm with the absence of collusion and that you accept the conditions and undertakings in this form.  If you do not check the box you will not be able to work with the London Borough of Lambeth:
Yes  FORMCHECKBOX 

  
Quotation Evaluation
For internal Lambeth use only
	Name of Supplier
	Tendered Price
	Total score
	Name of Supplier
	Tendered Price
	Total score

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


	Actual Contract Start Date:
	Contract End Date:

	Recommended supplier:
	Rationale:

	Type of organisation:                     SME   FORMCHECKBOX 
                                     The 3rd Sector  FORMCHECKBOX 
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