[bookmark: _Toc235933281]



[bookmark: _Ref305418228]INVITATION TO TENDER FOR THE PROVISION OF:
DIGITAL CONTENT ON CHILDHOOD OBESITY

Deadline: Wednesday 1st June 2016 – 9.30am
ITT Reference: 60242

PART B – Tender Schedules
       (To be returned by Tenderers)
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Executive Summary
The Department of Health will be launching a childhood obesity strategy in summer 2016, followed by further communications activity to support the strategy.
 
As part of this work, we want to commission some digital content to give parents and the wider public an understanding of the unhealthy food environment young people face. 

We want to reveal the many features of our environment that can make it hard to be a healthy weight, especially the ever-present promotion of unhealthy foods and drinks. 

We would also like to move beyond this more negative view to demonstrate a different environment where the healthier choice is the easy choice. 

We want to remind our audience that the obesity problem is not just an abstract problem or financial drain, it is about people and this is why the government’s efforts to reduce childhood obesity matter. 

[bookmark: _Toc519998890]The Requirement

Objectives
The main two objectives are:
· Promote the government’s plan to tackle childhood obesity and why it is important.
· Get people to sign up for email alerts so we can build an ongoing relationship with them concerning obesity.

Audience
The primary audience is parents and the wider public. But we also want to reach stakeholders who can play their part in making it easier to help children (and adults) maintain a healthy weight, such as early years providers and schools, local authorities etc.


Requirements

The content should:
· be striking, emotive and shareable
· get people’s attention straight away, eg on autoplay on Facebook, when sound is off
· be suitable for a range of channels, including GOV.UK, Facebook, twitter and to show at events
· be effective without context
.
Things to watch out for
The content shouldn’t:
· identify individuals
· in any way shame or blame people who are overweight or obese
· show representations of enormously obese people (we know that overweight people don’t see themselves or their children in these kinds of images)
· show recognisable names, logos etc of food and drink brands (even when blurred these present potential legal issues)

Deliverables
We are really interested in hearing imaginative ideas for striking content and how different formats and ways of presenting/parcelling content could maximise its effectiveness on social media. We think the content is likely to take the form of animation(s).

How we will choose a supplier
We will take the following factors into account when deciding which supplier to choose:
· Creative concepts – considering the creative ideas presented and the extent to which we think the proposal engages with our brief and the challenges it presents
· Track record – considering previous examples of work that demonstrate an ability to produce original, creative and sensitive content
· Insight – considering the evidence/rationale given to support the suggested approach
· Value for money – considering the level of service and quality of product we think we will receive in relation to the proposed cost, and how realistic we think the cost breakdown is

Budget
We are not specifying a precise budget at this stage, but we don’t anticipate spending more than approximately £25k, unless there is a compelling reason to exceed this amount. Please include a breakdown of costs in your proposal.
	
	Tender Response
Please be aware that there is a maximum file size for documents submitted via BMS of 2GB. 
[bookmark: _GoBack]
[bookmark: _Toc519998891]Authority Responsibilities
The relationship with the chosen agency will be managed by Anna Hepburn (Digital Campaigns Manager), with Lauren McAllister (Head of Content) taking over when Anna is not available. We will be available for calls, emails or meetings at least weekly, but often we would expect to be in contact on a daily basis, as appropriate, to assist delivery of the project.

Contractor Responsibilities
The Contractor must do the following things:

· Appoint an account manager who will be the main contact for DH, and provide details of who else will be involved in the project and what roles they will play.
· Stay in regular contact with DH (at least weekly).
· Flag any issues immediately that could increase costs beyond the agreed amount, or jeopardise delivery dates.

Contract Management and Monitoring 
The DH relationship manager (Anna Hepburn) will review progress with the contractor’s Account Manager, and other members of the project team if appropriate, at least once a week, which will allow either side to raise any risks or concerns. We will also consider using an online collaboration tool (if both DH and the contractor agree on this) to facilitate communication. 

[bookmark: _Toc519998893]Timetable
We know the timeframe is really tight, so we are giving staggered deadlines. We need one piece of content that conveys the unhealthy environment delivered by 24 June, but other content can be delivered later.

· Deadline for proposals 9.30 Wed 1st June
· Agency commissioned by 17.00 Wed 2nd June
· Initial meeting Mon 6 June
· First creative to DH by TBC
· DH feedback by 17.00 TBC
· Second creative to DH by 17.00 TBC
· DH feedback by 17.00 TBC
· Element 1: final delivery by 17.00 Fri 24th June
· Other elements: final delivery by 17.00 Fri 8th July 
Full payment will be made after DH has received the final deliverables and the contractor has submitted an invoice.

Skills and Knowledge Transfer
We would like to have a wash-up meeting between DH and the contractor after the project has been completed, to discuss the effectiveness of our working relationship. Both sides should feel able to raise issues during the project if they think that changes to the way we are working would benefit the project. Within DH we will also share our lessons learnt from the project with other communications colleagues.



Further Information

We have some research into the number of promotions of fatty/sugary food/drinks children are exposed to, as well as parents’ views on food promotions.

While many parents seem to be aware of the influence branding and marketing have on their children, they are less aware of just how often their children see it.

New findings from a small-scale experiment highlight that children are exposed to approximately 7 times more branding and marketing for sugary and fatty foods and drink than their parents suspect. The experiment followed 9 children from across England for 2 days. The experiment found the 9 children were exposed to this type of promotion 549 times across the 2 days, with 366 times (67%) being to brands with characters, and 88 forms of promotion.

A further survey of 2,000 parents showed 75% believe that seeing sugary and fatty products featuring child-friendly characters encourages their children to ask for these products. Similarly 80% of parents think their children seeing sweets near checkouts or on end of aisle displays has an influence on their behaviour and 72% agree that seeing branded products while out and about encourages their children to ask for these products.

Together, these findings illustrate the impact branding and marketing is having on children. On average, parents say their children pester them for sugary or fatty food and drink twice a day and 92% of parents say they let their children have sugary or fatty food and drink when they ask for them.  

[bookmark: _Ref306116874]Tenderer Response

SECTION A Organisation details
[bookmark: _Ref253393262]Tenderer name
[bookmark: _Toc161730016][bookmark: _Toc161731620]Please confirm the name of the Tenderer*:
	Tenderer Name:
	[bookmark: Text1]     


· Full name of organisation tendering (or of organisation acting as the lead contact where a consortium bid is being submitted)

Contact details*
Tenderers must provide contact details for this tender.
	Contact Name*
	     

	Telephone number
	     

	Email address:
	     

	Address:
	     


· Contact is the person responsible for any queries relating to this proposal

Organisational status
Please confirm whether (or not) the Tenderer is a Small & Medium Enterprise[footnoteRef:1] (SME).   [1:  	To be considered an SME, an organisation must have a headcount less than 250 Annual Work Units (anyone that has worked full-time within the enterprise, or on its behalf, during the reference year counts as one unit.  Part-time staff, seasonal workers and those who did not work the full year are treated as fractions of one unit) AND a turnover less than €50 million OR annual balance sheet of €48 million.] 

	The Tenderer is an SME (Yes / No)
	     



SECTION B 
Solution Proposal
Overview
[bookmark: _Ref253582536]Tenderers must provide a concise summary highlighting the key aspects of the proposal.
(This response is not evaluated and should be used to contextualise the Tenderer’s response.)
	Response (maximum 250 words)
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Creative Concepts
Provide details of your creative ideas, how they respond to our brief and why you think they will work.
	Response
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Track Record
Describe previous examples of work that demonstrate an ability to produce original, creative and sensitive content.
	Response

	[bookmark: Text34]     



Resource Plan
Provide a complete resource plan for the delivery of the Specification including details of the team involved, what these individuals will be doing and why these individuals are suitable for this requirement.
	Response
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General Instructions
The rates contained within the Pricing Schedule are, unless otherwise expressly agreed between the parties, firm.
The rates entered shall be deemed to include complete provision for full compliance with the requirements of the Contract.
The rates exclude VAT.
(Amend the expenses text to suit the procurement.  Expenses should not be automatic)
The rates entered in the Pricing Schedule shall include all travel and subsistence costs.  Expenses will only be approved if supported by original receipts. The Authority will only pay for expenses claimed that are in line with the Department’s guidelines for expenses.  Original receipts will need to be provided.  
The Authority will only make payment for overnight stays that have been authorised beforehand in writing by the Authority's Representative. 
Any extra expenses other than travel and subsistence must be priced separately in the Pricing Schedule.  The Department will only pay for expenses claimed that are included in this pricing schedule and are deemed to be reasonable for delivery of the requirement.  
Tenderers must include in the pricing schedules any discounts or any reduced pricing they are proposing to offer to the Authority in delivery of this requirement. 




	
DESCRIPTION OF SERVICE

	
FIRM PRICE

	

	
	

	Final Cost (Please provide a breakdown of cost in delivering content)
	[bookmark: Text79]£      

	
	

	
	


	
Total Contract Price (Evaluation Price)

	[bookmark: Text62]£      



[bookmark: _Ref328647206]Contract Monitoring

General Instructions
Tenderers must provide all the information requested in the following section as part of their tender proposal.  Supporting documents may be submitted but must be clearly referenced back to the appropriate section.

Representatives
Name of Authority's Representative(s): Anna Hepburn
Name of Contractor's Representative(s): (Tenderer to complete)

Deliverables
List of deliverables, outputs and reports Contractor is to supply: See specification
Period(s) over which each deliverable, output and report is to be supplied: See specification
Information requirements: See specification
Milestones: See specification

Meetings
Frequency of contract management meetings: To be confirmed
Location of contract management meetings: To be confirmed
Checking performance against anticipated plan: To be confirmed

Remedies
Remedies for below par performance: To be confirmed after contract award.



[bookmark: _Ref306116919]Confidential & Commercially Sensitive Information

General
All the information that the Authority supplies as part of this Contract may be regarded as Confidential Information as defined in Condition 1 (Definitions) of Section Three – Conditions of Contract.
The Contractor considers that the type of information listed in paragraph 2.1 below is Confidential Information.
The Contractor considers that the type of information listed in paragraph 2.2 below is Commercially Sensitive Information.

Types of Information that the Contractor Considers to be Confidential
[bookmark: _Ref306090009]Type 1: Confidential information:
	Information considered confidential
	Reason for FoIA exemption 
(Include paragraph reference)
	Period exemption is sought (Months)

	
	
	

	
	
	



[bookmark: _Ref306090036]Type 2: Commercially sensitive information:
	Information considered commercially sensitive
	Reason for FoIA exemption 
(Include paragraph reference)
	Period exemption is sought (Months)

	
	
	

	
	
	




DH Formal

DH Formal

Childhood Obesity ITT Part B
[bookmark: _Ref306116934]Administrative Instructions

1. Authorisation
[bookmark: _Ref306028885]The person shown below person shall act as the Authority's  Representative on all matters relating to the Contract:
	Name 
	To be confirmed at Contract Award

	Contact Details 
	To be confirmed at Contract Award



The Department's Representative may authorise other officers to act on their behalf.

Notices
Any notice the Contractor wishes to send the Authority shall be sent in writing to the Authority's Representative at the address shown in paragraph 1.1 above.
Any notice the Authority wishes to send the Contractor shall be sent in writing to the Contractor's Representative at the address shown in paragraph 4.2 below.

Address for Invoices
It is preferred that invoices are sent electronically to:
MB-PaymentQueries@dh.gsi.gov.uk

Alternatively invoices can be sent to the Department addressed to:

Department of Health
		Accounts Payable
Room 530  
Richmond House
79 Whitehall
London
 		SW1A 2NS






Invoices must not be sent to the Authority's Representative.

Correspondence
All correspondence to the Authority except that for or relating to invoices shall be sent to the following address:
[INSERT ADDRESS]

[bookmark: _Ref306028911]All correspondence to the Contractor shall be sent to the following address:
Tenderer to provide Address
[bookmark: _Ref257301456][INSERT ADDRESS]

Schedule Five: Appendix A: Variation to Contract

(FOR INFORMATION ONLY – NOT FOR COMPLETION AT TENDER STAGE)

	Contract Title: 
	



	For the Provision of: 
	



	Contract Ref:
	
	Variation No:
	
	Date:
	



BETWEEN:
The Secretary of State for Health (hereinafter called the Department) and [INSERT NAME OF CONTRACTOR] (hereinafter called the Contractor) having his main or registered office at [DN:INSERT ADDRESS]:
The Contract is varied as follows:
(DN:INSERT DETAILS OF VARIATION)
Words and expressions in this Variation shall have the meanings given to them in the Contract.
The Contract, including any previous Variations, shall remain effective and unaltered except as amended by this Variation.

SIGNED:
	For: The AUTHORITY
	
	For the Contractor
	

	By
	
	By
	

	Full name
	
	Full name
	

	Grade / Pay Band
	
	Title
	

	Date
	
	Date
	





Schedule Five: Appendix B: Novation Agreement

(FOR INFORMATION ONLY – NOT FOR COMPLETION AT TENDER STAGE)

THIS DEED (THIS AGREEMENT is made on the [dd] day of [month & year] BETWEEN
(1)	THE SECRETARY OF STATE FOR HEALTH (the Secretary of State) whose principal place of business is at Richmond House, 79 Whitehall, London, SW1A 2NS, 
(2)	THE [CONTRACTOR] of [address]
(3)	THE [NEW PARTY] of [address]
WHEREAS
(A)	This Agreement is supplemental to an agreement dated [dd Month Year] between the Secretary of State and the Contractor (the Contract) under which the Contractor agreed to provide services to the Secretary of State. 
(B)	The Secretary of State has authorised the New Party to replace the Secretary of State as the contracting Department under the Contract on the terms of this Agreement and the Contractor is willing to accept the New Party in place of the Secretary of State on those terms. 
IT IS HEREBY AGREED AS FOLLOWS:
1.	Subject to the following Clauses of this Agreement – 
a)	The Contract shall continue in full force and effect as if the New Party were named as a party to the Contract in place of the Secretary of State for Health.
b)	All rights, obligations and liabilities arising under the Contract from the date of this Agreement shall be rights, obligations and liabilities between the New Party and the Contractor. 
c)	Any existing rights, obligations or liabilities of the Secretary of State relating to the performance of the Contract up to the date of this Agreement shall pass to the New Party and shall be enforceable between the Contractor and the New Party in place of the Secretary of State. 
2.	The rights, obligations and liabilities of the Contract shall be exercisable and enforceable as the rights of the New Party under this Agreement.
3.	This Agreement shall be governed by and interpreted in accordance with English law and shall be subject to the jurisdiction of the courts of England.

Signed by ....................................for and on behalf of the 
Secretary of State for Health in the presence of:

Signed by ....................................for and on behalf of the 
Contractor in the presence of:

Signed by ....................................for and on behalf of the
New Party in the presence of:
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Schedule Five: Appendix C: Sub-Contractors

All suppliers to the Department of Health are asked to provide details of all sub-contractors that will be used to perform the contract.  

	Name & Address of Sub-Contractor
	Service performed for Contractor
	Provide details of staff numbers[footnoteRef:2] [2:  This is the average annual numbers of both staff and managerial staff employed over the last trading year] 

	Provide latest year’s turnover

	Name: 
	
	
	
	

	Address:

	
	
	
	

	Name: 
	
	
	
	

	Address:

	
	
	
	

	Name: 
	
	
	
	

	Address:
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Declaration
PROPOSAL FOR THE PROVISION OF DIGITAL CONTENT ON CHILDHOOD OBESITY
Having examined the proposed Contract comprising of: 
(a) Part A – Section Two, (Conditions of Contract); 
(b) Part B – Schedules One, One (a), Two and Six  (mandatory); and
(c) Part B – Schedules Three to Five inclusive (as amended).

As enclosed in the ITT response dated (INSERT DATE).  We do hereby tender against the requirements, and terms and conditions of the proposed Contract.
We undertake to keep the tender open for acceptance by the Authority for a period of ninety (90) days from the deadline for receipt of tenders.
We declare that this is a bona fide tender, intended to be genuinely competitive, and that we have not fixed or adjusted the amount of the tender by, or under, or in accordance with, any agreement or arrangement with any other person.  We further declare that we have not done, and we undertake that we will not do, any of the following acts prior to award of this Contract:
(a) Collude with any third party to fix the price of any number of tenders for this Contract;
(b) Offer, pay, or agree to pay any sum of money or consideration directly or indirectly to any person for doing, having done, or promising to be done, any act or thing of the sort described herein and above.

Unless and until the Tenderer and the Authority have executed a formal agreement, the Authority's acceptance of this tender with all its enclosures shall not constitute a binding contract between us.  We understand that you are not bound to accept the lowest price, or any, tender.

Name of person duly authorised to sign tenders:

Date:	..........................................

Name:	..........................................

in the capacity of: ................................................................
duly authorised to sign tenders for and on behalf of:

............................................................................
By completing this Declaration and submitting your tender you have agreed that the statements in this Form of Tender are correct. 
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