Video Marketing Brief

CLIENT

Centre for Process Innovation Limited (CPI)

PROJECT NAME

The expansion of our printable electronics facilities

DATE
JOB NUMBER
Video to promote new facilities and equipment offered at new site.
o New facility created specifically for three new key pieces of equipment
PROJECT OVERVIEW e New equipment forms an end-to-end process of design and integration

of printable electronics using roll-to-roll technology.

BUSINESS OBJECTIVES e We want to raise awareness of this unique facility to our target market
Why do you want to make video e We want to increase the number of enquiries we receive
content in the first place? What We want people to understand our printable electronics offering and its
challenges are you hoping it will potential in a range of target markets
overcome? e We want to show people our expertise and world-class facilities
We can help you to overcome innovation challenges
We have new equipment and capabilities not currently available
elsewhere.
e We have a full-service offering covering design through to print and
KEY MESSAGES \F/)\;gdal:r((:atlggle to produce devices at high volumes
i ?
Whatis the story you want to tell The opportunities for integration of these devices could have
applications in a wide range of market sectors.
e The facilities are open-access
e EEMaC message thc
BARRIERS / MISCONCEPTIONS
grorzgz:ri:/:ngz f[:t? ;? mznv%eggers e Confusion about what we do, how to work with us.
could help to resolve?
TARGET AUDIENCE S e
Who are they? What do they like / ge corp . . .
dislike? Any other insights? Academia (we work universities and spin outs)
e  Corporate and Professional
e Creative and Innovative
I\(n);\l Esg‘fj-l;;‘lélrzen ces? e Reliable and Trustworthy
' e  Friendly and Informative
e We want the video to be engaging and not too technical.

WHAT ARE YOU NOT?

In terms of style and/or
messaging... is there anything
you're trying to avoid?

We don’t want to come across as complicated, unprofessional or
silly/light-hearted




APPLICATIONS e CPI website / online

How and where are you planning e YouTube

to use the video(s)? Presentations — will be delivered at external conferences
NUMBER OF OUTPUTS?

How many videos (outputs) are e Onevideo

you expecting this project to e We would like a copy of all the raw footage as well

produce?

LENGTH?
Do you an approximate length in
mind for the video(s)

2-3 minutes or less

ANY SPECIFIC CONTENT

TO BE INCLUDED?

ie: must show xyz, must include
an interview with... etc

About the Newton Aycliffe facility

Include shots of the equipment in the facility

Actor to give a tour of the new facility and its equipment and overview
of integrated printable electronics applications

Filming of the roll-to-roll facility to produce the device from start to
finish, talk through the process

Explain the outputs of the equipment — the sensors and devices.

Talk about potential uses of the finished products

WHAT DO YOU WANT YOUR
AUDIENCE TO THINK, FEEL
AND DO AT THE END

OF THE VIDEO?

THINK: Understand what we do and that we're here to help them
FEEL: Impressed / Confident / Encouraged / Engaged
DO (call to action): Visit our website and make an enquiry (the URL

should be displayed at the end of the video). Make contact with staff
at exhibitions and conferences.

IS THIS VIDEO PART OF A
SPECIFIC CAMPAIGN?

Yes, there are other activities to promote the Newton Aycliffe facility.

DO YOU HAVE A CORE BRAND

or CAMPAIGN MESSAGE? e  From innovation to commercialisation
Central thought / strapline / e  The future inspired
proposition?
MEASURES OF SUCCESS ° Number of tlmes thg video is playgd online .
; e Anincrease in email/phone enquiries from the website
How will you measure the . . : .
e Anincreased understanding from watching the video as to what the

success of this project?

printable electronics facility can offer

BUDGET

DEADLINE




