
Video Brief 
 
 

CLIENT CPI 

PROJECT NAME PROSPECT 

DATE  

JOB NUMBER  

 
PROJECT OVERVIEW 
 

 
To produce a 2D animated video to showcase the ERDF funding for SMEs, 
highlighting the PROSPECT project in particular.  
 
1 animated video to be supplied: 
 

• Script to be supplied by CPI 

• 1.5-2 minutes max in length 

• Voiceover to be included 

• Must include partner logos at the end (which we will supply): 
o CPI  
o ERDF 
o Northern Powerhouse 

• Must include the following call to action at the end:  
CPI logo 
Let’s innovate together 
www.uk-cpi.com 

 
 

BUSINESS OBJECTIVES 
Why do you want to make video 
content in the first place? What 
challenges are you hoping it will 
overcome?  

• We want people/SMEs to see (and understand) the impact of the 
ERDF funding, project PROSPECT and how it benefits SME’s  

• SME’s are unable to experience the labs and equipment, so this will 
present the visual benefits of the technology we have built.  

• Encourage SMEs to apply for ERDF funding 

 
KEY MESSAGES 
What is the story you want to tell? 
 

 

• An explanation of how EU funding works and the opportunities and 
benefits it provides for SME’s 

• How the ERDF process helps to commercialise SME’s and the 
opportunities for your business. 

• How PROSPECT assists SMEs who are manufacturing products 
within the health/personal care and food and drink sector amongst 
others. Using CPI’s expertise and extensive facilities within formulation 
chemistry, businesses can enhance product performance and improve 
manufacturing processability properties. 
 

 
BARRIERS / MISCONCEPTIONS 
Do you have any common barriers 
or misconception that the video 
could help to resolve? 
 

• Automation is a translation of expert knowledge into simple rules 
understood by machines. In that respect it cannot solve issues for 
which a solution doesn’t exist on paper, however it makes the process 
of finding those solutions a lot faster and reliable. 

TARGET AUDIENCE 
Who are they? What do they like / 
dislike? Any other insights? 

• Mainly targeted at SMEs who are interested in ERDF and looking to 
potentially commercialise their business further.  

• SME’s who want to understand CPI’s role within the funding.  

• We’d like it to be easily understood. 

http://www.uk-cpi.com/


TONE & STYLE 
Any useful references?  

 

• Professional 

• Creative and Innovative 

• Reliable and Trustworthy 

• Friendly and Informative 

• We want the video to be engaging while not overly technical for the 
science “what we did” part(s). Any technical speak should also be 
explained in a way that anyone could understand. 

 

WHAT ARE YOU NOT? 
In terms of style and/or 
messaging... is there anything 
you’re trying to avoid? 

• We don’t want to come across as complicated, unprofessional or 
silly/light-hearted 

 
APPLICATIONS 
How and where are you planning 
to use the video(s)? 
 

• YouTube 

• Online Webinars 

• CPI website / online 

• Presentations 

• Social Media 

NUMBER OF OUTPUTS? 
How many videos (outputs) are 
you expecting this project to 
produce? 

• 1 x video 

• We would like a copy of all the video and audio raw footage as well 

LENGTH? 
Do you an approximate length in 
mind for the video(s) 

• 1.5-2 minutes or less 

 
ANY SPECIFIC CONTENT  
TO BE INCLUDED? 
ie: must show xyz, must include  
an interview with… etc 
 

 

• N/A 

 
WHAT DO YOU WANT YOUR 
AUDIENCE TO THINK, FEEL 
AND DO AT THE END  
OF THE VIDEO? 
 

• THINK: Understand what ERDF can do for SMEs and how CPI are 
here to help them 

• FEEL: Impressed / Confident / Encouraged / Engaged 
 

• DO (call to action): Visit our website and make an enquiry (our URL 
should be displayed at the end of the video).  

IS THIS VIDEO PART OF A 
SPECIFIC CAMPAIGN? 

• No 

DO YOU HAVE A CORE BRAND 
or CAMPAIGN MESSAGE? 
Central thought / strapline / 
proposition? 

• From innovation to commercialisation 

• Let’s innovate together 



 

 

 

MEASURES OF SUCCESS 
How will you measure the  
success of this project? 

 

• Number of times the video is played online 

• An increase in email/phone ERDF enquiries from the website 

• An increased understanding of our capability, facilities and expertise 

• Enquiries from events where video is used 
 


