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CLIENT: 

CLIENT CONTACT: 

CLIENT CONTACT ADDRESS: 

CLIENT CONTACT EMAIL/PHONE: 

ORDER NUMBER: 

PURCHASE ORDER (if necessary): 

VAT/GST NUMBER (if necessary): 

THE ECONOMIST ACCOUNT MANAGER: 

This Agreement is entered into by and between Client (defined above) and The Economist Newspaper Limited (”The Economist”), 
publisher of The Economist newspaper, The Economist online and other applications and websites, with its regional offices at The Adelphi, 
1-11 John Adam Street, London WC2N 6HT, United Kingdom in relation to access to Economist Content described below. Client enters 
into this Agreement for itself and on behalf of each user (“Authorized Users”) given access to Economist Content under it (as defined 
below). 

For subscriptions to Economist Content: The Terms of Use available at http://www.economist.com/legal/terms-of-use  are incorporated herein 
and form an integral part of this Agreement; however, the following sections of the Terms of Use shall not apply to this Agreement, which are 
the sections titled: Renewal, Cancellation, How to Cancel and Gift Subscriptions. All other terms within the Terms of Use shall apply. The 
Terms of Use govern the access to and use by each Authorized Users of all Economist Content provided hereunder, which, for the avoidance 
of doubt, includes: (i) The Economist online, at www.economist.com, or any other website made available under this Agreement (including 
The Economist audio edition) (the “Site"), and (ii) any digital application made available under this Agreement (each a “Digital Application”). 
In the event of a conflict between the Terms of Use and this Agreement, this Agreement shall control. 

The content of The Economist is the intellectual property of The Economist and its licensors (“Economist Content”). You may not 
reproduce or allow anyone to reproduce any Economist Content or to use or reproduce any trademarks (such as “The Economist” name 
and logo or other trade names) appearing therein without written permission from The Economist. 

The Client shall ensure that each Authorized User fully complies with the terms of this Agreement (including the Terms of Use) and the 
Client shall be responsible to The Economist for any failure to comply. References in the Terms of Use to “you” and “your’ shall be 
understood to refer to the Client and each Authorized Users; and references to “we” to The Economist. 

For any account, technical or other questions associated with the subscription, Client and Authorized Users shall direct such questions 
to The Economist Account Manager specified above, at the following contact details: 

Email: groupsubscriptions@economist.com

1.) Economist Content 

The Economist shall grant Client access to the following Economist Content: 
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2.) Authorized Users 

Authorized Users shall mean: 
 the total number of individual Authorized Users of either: (i) current employees of Client; or (ii) (in the case of academic institutions) 
current faculty, students and staff of Client permitted to access the Economist Content via assigned digital subscription to the Site, any 
Digital Application and/or weekly print copy (as described below) in accordance with the Terms of Use. 

 Where reasonable, Client must inform The Economist of any changes to the total number of Authorized Users, such as, but not 
limited to, if an Authorized user is no longer employed or a student of Client. 
 Where reasonable, Client should advise The Economist if an Authorized User’s access is to be deactivated. . 

3.) Method of Access 

Client shall be permitted to access the Economist Content using one or more of the methods listed in this section as specified in 
the table above. 

 Pre-registration, whereby each Authorized User’s first name, last name and email address is provided by the Client and added to 
the Client’s subscription by The Economist. Once added, an Authorized User will need to set a password in order to access the 
subscription. For the avoidance of doubt, Pre-registration details and Authorized User passwords are non-transferable, meaning that 
once Pre-registration details are assigned to an Authorized User they cannot be transferred to another person. Once assigned, it will 
be deemed to have been used by Client. 

 Domain entitlement, whereby each Authorized User individually registers on the Site using the email domain(s) provided by the Client. 
Once registered, a user will need to validate their email address in order to access the subscription. 

 Access code, whereby each Authorized User individually registers on the Site using an assigned subscription access code. The 
Economist will provide the Client with access codes which are then assigned to the appropriate recipient at the Client’s discretion. For 
the avoidance of doubt, access codes are non-transferable, meaning that once an access code is assigned, it cannot be transferred 
to another person. 

 Pre-registration + Print Edition, whereby each Authorized User’s first name, last and email address is provided by the Client 
and added to the Client’s subscription by The Economist. Once added, an Authorized User will need to set a password to 
access the subscription. In addition, the Authorized User shall receive a weekly print copy of The Economist newspaper. Print 
copies shall be mailed to the Authorized User at the physical address provided by the Client. 

4.) Term of Access 

The Economist shall grant such access from the date access is initially provided to Client (“Estimated Start Date”) for the period specified 
above (the “Term of Access”). The Economist may terminate this Agreement with immediate effect in the event of a breach by Client or any 
Authorized Users of this Agreement (including the Terms of Access) or otherwise in accordance with its terms. Client agrees that should it 
issue a purchase/insertion order or any other purchasing document, whether before or after the date of this Agreement, any terms that may 
apply to that document will not supersede, amend or form part of this Agreement and will be disregarded, whether or not such document is 
signed by The Economist. 

5.) Access Fee 

Client will pay the following fee(s) to The Economist within 30 days of date of invoice: 

Invoice Date Amount
(date from which The Economist  
may issue an invoice to Client) 

Upon Client’s signature of this  
Agreement 

Total  
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Invoices will be sent to Client at the following contact details:

Department for International Trade 

Colin Calvert 

Feethams House, Beaumont Street, Darlington, DL1 5AD United Kingdom 

Accounts payable email address: colin.calvert@trade.gov.uk

The individuals signing on behalf of the respective parties are duly authorised and have the authority to sign this Agreement. 

Authorised Signatory Authorised Signatory 

For The Eco t For Client 

Signed:______ ____________ Signed:_  _ ____  

By:  _________ ___________ By: 

Title: 
Date: Date: 

 


