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Call-Off Schedule 20 (Call-Off Specification) 

This Schedule sets out the characteristics of the Deliverables that the Supplier will 
be required to make to the Buyers under this Call-Off Contract. 

1. PURPOSE 
1.1 Cabinet Office Communications (“the Authority”) requires a service to globally 

register trade mark of new GREAT Campaign identity, and once established to 
provide ongoing legal protection for the trade mark, including searches, 
challenges and representation. 

2. BACKGROUND TO THE CONTRACTING AUTHORITY 
2.1 The GREAT Campaign is the UK’s international marketing programme, 

encouraging the world to visit, trade, study and Live & Work in the UK. We 
operate in 150 countries worldwide and are activated by over 20 Campaign 
Partners and ALB’s internally, through Commercial brand partnerships with UK 
companies and the global network of UK posts. 

2.2 Activity focusses on brand building marketing campaigns, which demonstrate 
the UK’s offering through the stories and activities of it’s partners, delivering on 
perception change and significant ROI. 

3. BACKGROUND TO REQUIREMENT/OVERVIEW OF 
REQUIREMENT 

3.1 The GREAT Campaign identity has an existing trademark registration and 
associated IP protection service in place through its contract with Osborne 
Clarke, arranged whilst in DIT. This protection specifically relates to the old 
identity replaced in June 2021. 

3.2 Work outlined below is the initial phase of the undertaking for new trade mark 
registration. On completion of this, an SLA is required for the IP Protection 
service provider to continue to manage the protection of the identity. 

BRAND 1 – THE GREAT LOGO 
3.3 Assess existing identity for suitability for protection 

3.4 File a UK trade mark: Based on current protection in three classes, manage this 
process during the six-month priority window to see if the UK application is 
challenged. 

3.5 Expand protection overseas:  Assuming the UK application is successful, apply 
to register to the proposed mark in the other countries of interest, using the 
International Registration system as much as possible. 
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BRAND 2 – STRAPLINE – SEE THINGS DIFFERENTLY 
3.6 The GREAT Campaign’s brand platform operates as a strapline in some 

territories. Assess strapline with/without logo for suitability for protection 

3.7 Knock-Out Searches: Conduct a worldwide knock-out search for strapline, to 
disclose any identical marks to the strapline. 

3.8 Full Availability Searches:  Conduct full availability searches, to identify any 
confusingly similar trade marks, which could block use and/or registration of the 
mark.  Assumption of three classes.  

3.9 Conduct UK full availability search to ensure that home territory is clear.  

3.10 Conduct full availability searches in key overseas markets via local associates 
in those countries.   

3.11 File a UK trade mark: If the mark is sufficiently distinctive. Manage for six-month 
priority window during which to see if the UK application is challenged. 

3.12 Expand protection overseas:  Apply to register to the mark in the other countries 
of specific interest to, using the International Registration system as much as 
possible.   

3.13 Priority Markets 

3.14 UK, USA, China, GCC, India, Australia, Japan, France, Germany, Brazil, South 
Africa, Nigeria. 

4. DEFINITIONS  

Expression or 
Acronym 

Definition 

GCC 
Gulf Cooperation Council; a regional, intergovernmental, 
political, and economic union that consists of Bahrain, 
Kuwait, Oman, Qatar, Saudi Arabia, and the United Arab 
Emirates. 

 

 

5. SCOPE OF REQUIREMENT  
5.1 Work within scope is all work outlined in the requirement in section 6, namely 

assessing the suitability for the GREAT logo and strapline for trademark 
protection, filing and registration of said trademark and the protection of the 
trademark thereafter. 
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5.2 Any work at additional cost without prior discussion and consent with Brand 
Team at GREAT HQ is excluded. 

6. THE REQUIREMENT 
6.1 Description of the requirement and Contract deliverables. 

6.2 Undertake a full handover with existing suppliers Osborne Clarke to establish 
any crossover in existing protection from the previous GREAT Brand and 
identity. 

6.3 Make further recommendations based on this handover. 

Brand 1 – the GREAT Logo 

Assess existing identity for suitability for protection 

File a UK trade mark: Based on current protection in three classes, Manage 
this process during the six-month priority window to see if the UK application 
is challenged. 

Expand protection overseas:  Assuming the UK application is successful, 
apply to register to the proposed mark in the other countries of interest, using 
the International Registration system as much as possible. 

  

Brand 2 – Strapline – See things differently 

The GREAT Campaign’s brand platform operates as a strapline in some 
territories. Assess strapline with/without logo for suitability for protection 

Knock-Out Searches: Conduct a worldwide knock-out search for strapline, to 
disclose any identical marks to the strapline. 

Full Availability Searches:  Conduct full availability searches, to identify any 
confusingly similar trade marks, which could block use and/or registration of 
the mark.  Assumption of three classes.  

Conduct UK full availability search to ensure that home territory is clear.  

Conduct full availability searches in key overseas markets via local associates 
in those countries.   

File a UK trade mark: If the mark is sufficiently distinctive. Manage for six-
month priority window during which to see if the UK application is challenged. 
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Expand protection overseas:  Apply to register to the mark in the other 
countries of specific interest to, using the International Registration system as 
much as possible.   

Priority Markets 

UK, USA, China, GCC, India, Australia, Japan, France, Germany, Brazil, 
South Africa, Nigeria 

 

6.4 Undertake to protect and support the trade mark once it is in place and 
registration is complete, including dealing with challenges and objections as 
they arise in collaboration and contact with the Brand Team and representatives 
at GREAT HQ. 

6.5 Training or skills transfer requirements to be delivered by the Supplier. 

6.6 Undertake a full handover with existing suppliers Osborne Clarke to establish 
any crossover in existing protection from the previous GREAT Brand and 
identity. 

6.7 Undertake a full handover to any new supplier of service at the end of the 
contract. 

 

7. KEY MILESTONES AND DELIVERABLES 

 

7.1 The following Contract milestones/deliverables shall apply: 

Milestone/Deliverable Description 
Timeframe or 
Delivery Date 

1 
File UK Trademark for GREAT 
Logo 

As timeframe 
dictates as the first 
order of business 
within the process 

2 
Expand Trade mark protection 
overseas 

As timeframe 
dictates as the first 
order of business 
within the process 

3 Strapline Knock-out searches 

As timeframe 
dictates as the first 
order of business 
within the process 
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4 Full strapline availability searches 

As timeframe 
dictates as the first 
order of business 
within the process 

5 File UK Trademark for GREAT 
Strapline 

As timeframe 
dictates as the first 
order of business 
within the process 

6 Expand Trade mark protection 
overseas for strapline 

As timeframe 
dictates as the first 
order of business 
within the process 

 

8. MANAGEMENT INFORMATION/reporting 
8.1 Monthly progress report to be delivered by email to GREAT HQ Brand Team. 

Quarterly update meeting to be held virtually. 

9. PRICE 
9.1 Please refer to Call Off Schedule 5 – Pricing Details. Prices exclude VAT and 

include all other expenses relating to Contract delivery. 

10. STAFF AND CUSTOMER SERVICE 
10.1 The Supplier shall provide a sufficient level of resource throughout the duration 

of the Contract in order to consistently deliver a quality service. 

10.2 The Supplier’s staff assigned to the Contract shall have the relevant 
qualifications and experience to deliver the Contract to the required standard.  

10.3 The Supplier shall ensure that staff understand the Authority’s vision and 
objectives and will provide excellent customer service to the Authority 
throughout the duration of the Contract.   

11. SERVICE LEVELS AND PERFORMANCE 
11.1 The Authority will measure the quality of the Supplier’s delivery by delivery 

against the key milestones outline in section 7. 

11.2 Failure to deliver against the key milestones in a timely fashion without 
reasonable and agreed justification may result in early termination of the 
Contract. 
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12. SECURITY AND CONFIDENTIALITY REQUIREMENTS 
12.1 All works relating to the protection of the GREAT Brand remain confidential. 

13. PAYMENT AND INVOICING  
13.1 Invoices to be issued on delivery of each of the key milestones. 

13.2 Payment can only be made following satisfactory delivery of pre-agreed 
certified products and deliverables.  

13.3 Before payment can be considered, each invoice must include a detailed 
elemental breakdown of work completed and the associated costs.  

13.4 Invoices should be submitted to: GREAT HQ Business Manager 
kate.rooney@cabinetoffice.gov.uk 

14. CONTRACT MANAGEMENT  
14.1 Attendance at Contract Review meetings shall be at the Supplier’s own 

expense. 

15. LOCATION 
15.1  The location of the Services will be carried out at the Supplier’s offices. 

 

 


