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Introduction

Welcome to

Natural England’s
visual identity and
application guidelines

Contents Co-branding
Introduction Colour palettes
Identity elements Fonts

Logo Stationery

This document provides
the principles and guidance
for the visual elements of
Natural England’s brand.

Our identity is expressed through
the logo, corporate colour
palettes, typefaces and our
photography style. We have taken
a simple and modern approach,
with a palette that reflects colours
found in the natural world.

The guidelines will be updated
as our identity develops.

If you have any queries regarding
the use of our guidelines,

please email
brandqueries@defra.gov.uk.

For guidance on applying

our visual identity to

Photography
Office signage
Invites
Adverts

Flyers
PowerPoint
Word templates

publications please refer to
our Literature guidelines.

For guidance on applying our
visual identity to exhibition
and event displays please
refer to our Exhibition and
event display guidelines.

For guidance on applying our
visual identity on National
Nature Reserves please refer to
our Visual identity guidelines
for National Nature Reserves.

For guidance on our written
style, please refer to our
Writing and style guidelines.
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Basic identity elements

The basic elements of our Our logo
visual identity are the logo,
primary colour palette,

typefaces and the swoosh.

NATURAL
ENGLAND

See page 5 for
further reference

Our corporate typefaces

FF Megano is used for all
professionally produced
communications aimed at
promoting Natural England to
an external audience, ie printed
literature, exhibition displays,
advertising and signage.

Our primary colour palette

See pages 14 for
further reference

Arial is used for all internally
produced documents,
correspondence and
administrative purposes, ie
emails, letters, faxes and
PowerPoint presentations.

Please refer to page 14 for further reference
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Our swoosh

\_/

Please refer to the relevant
product specific guidelines
for the positioning and
sizing of the swoosh.
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Our logo

Our logo is the most
important part of our identity Primary version: Secondary version: Secondary version:
and it is essential that it is Full colour Whiteout Black and white
reproduced correctly and
consistently on all products.

Wherever possible the full colour
logo should be used, printed
with spot-colours. A four colour
process version is available

where this is not possible. N AT U RAI_

Whiteout and Black and white

versions are available when full ENG LAND

colour printing is not possible.

NATURAL
ENGLAND

NATURAL
ENGLAND

See neintranet/daytoday/
commsandbranding/branding/
Pages/logorequests.aspx for

Colour reference
for Defra green

*Pantone

guidance re application of the NE PMS* 354C Q’ya;tcemf‘gamone
logo with bar. Co0/M0/v96/Ko [

Pantone Inc.
DO NOT change, recreate, R0/G175/B65 '

distort, separate or add to the #008531
elements of the logo in any way.
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Our logo

The combined URL version of
our logo should only be used
where space is very limited,
such as promotional products.

The outline version is specifically
designed for routing, engraving
and franking purposes and
should not be used in any

other circumstances.

If you have any queries contact
brandqueries@defra.gov.uk
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Our logo

Our logo must always appear Exclusion zone minimum size Minimum Logo size for specific formats
prominently and legibly reproduction size T —
onall of our products. . _____ ‘ | A6 105 x 148 mm) 18 mm

1/3 A4
17 mm A5

DL, 99 x210 mm) 18 mm
148 x 210 mm) 21 mm
— A5sq (148 x 148 mm

A4 210 x 297 mm

(
With the exception of web pages (
(
(
(
Measurements shown . sq (210X 210 mm
(
(
(
(

and on the back cover of our
publications, it is positioned !
on the right-hand side either at |

21 mm

the top or bottom of the page 30 mm

on our communications.

30 mm

in millimetres

The exclusion zone ensures that NAT U RAI_ A3
our logo has maximum impact A2

| e ENGLAND
at all times. No other graphic . Al
elements should appear within ! E
this space. The space is a minimum ‘- - . AD
requirement and is equal to the
height of the letter ‘E' in England.

Where possible, more space
should be left around the logo.

420 X 594 mm
594 x 841 mm
841 x 1189 mm) 130 mm

64 mm

)
)
)
297 x 420 mm) 44 mm
)
)

92 mm

To ensure legibility, the logo
should not be reproduced smaller
than 17 mm. This may not always
be possible when applying

to promotional products.
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Our logo

It is crucial that our logo is
reproduced correctly and
consistently. Examples of incorrect
usage are illustrated on this page
and must be avoided.

1 Do not position the logo on

the same colour background N/\\I‘U RAL NATURAL NATURAL N/‘\I-URAL
+ boretargethecsiowo ENGLAND [ FNGLAND il EMGLAND [ ENGLAND
the logo or use it reversed out o T N E

of a background colour.

3 Do notdistort or alter the
shape of the logo.

4 Do not position the logo on

a photographic background
without prior approval from the
Natural England brand manager.
Natural

5 Do not add any additional

secondary graphic to the logo. N/‘\FURAL - /\
6 Do not re::lrgeatzm another tipeface. F-NGLAND F/lg land -l E\K_l;_ BAI?I/\]A%

7 Do not put any images
inside the logo.

8 Do not use the black version
of the logo where a colour
version is an option.
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Co-branding

We often work closely with
other organisations. Some
communications will therefore
require co-branding so that

all the partners involved are
equally acknowledged.

Our logo must be sized and
positioned as indicated for

A4, As and 1/3 A4 formats (see
page 7). Partner logos are then
positioned from right to left.
The measurement X determines
the space that must be left
between logos. Each logo must
have equal emphasis.

Click here for information on how
to obtain the Natural England logo
http://neintranet/daytoday/
commsandbranding/branding/
Pages/logorequests.aspx.
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Co-branding

Primary partner logos with poor contrast Alternative partner logos
Where full colour partner logo’s
are incompatible with our visual
identity and their inclusion would

comprise the product, alternative

versions need to be sourced.
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ENGLAND

NATURAL
SN(EWAND)

societyguardian

2%
THE

NATIONAL
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Co-branding

The ES and CS logo block is

for the acknowledgement of
HLS and CS funded projects,

all other RDPE funded projects
ie COP will be acknowledged
with the standard RDPE logo
block. Click here for information
on how to obtain these logos.
http://neintranet/daytoday/
commsandbranding/branding/
Pages/logorequests.aspx.
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Department
ES logo block for Environment

The European Agricultural

Food & Rural Affairs e et

This project has been funded through Environmental Stewardship

* X %
* *
* *
* *

* Kk

Department
RDPE Iogo bIOCk for EnVi ronment The European Agricultural
Food & Rural Affairs e

This project has been funded under the Rural Development Programme for England

* X %
* *
* *
* *

* 5k

The European Agricultural

8 logo block Forestry Commission s,

This project has been funded through Countryside Stewardship
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Co-branding

Scheme symbols which were
considered to have good
recognition with stakeholders
and the public, have been
brought into our house style.

Examples of schemes with
supporting symbols are:

m NNRs

m Country Parks Accreditation

Normal co-branding rules apply.

Contents
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ACCREDITED

15 X X

NATURAL
ENGLAND

15 X X

NATURAL
ENGLAND
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Our colour palette

Spot-colour references are
the same for both coated and
uncoated paper stock.

The primary colour palette
can also be used as tints in
the percentages illustrated.

Other percentages are permitted
when there is a specific product
need for a greater tint range,

or to match the strength of
bolder/weaker colours.

*(PMS) Pantone is a registered
trademark of Pantone Inc.
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P229

Co/M100/Y15/K60

R120/Go/By0
#780046

P313

C100/Mo/Y8/K13

Ro/G154/B200
#009AC8

Flyers
PowerPoint
Word templates

P390

P5415

C42/M8/Yo/K40

R93/G116/B140
#5D748C

P724

Co/M51/Y100/K36

R161/G88/B23
#A15817

Pi130

March 2018

P2726

C79/M66/Yo/Ko

R54/G87/B253
#3657FF

P354

C9o/Mo/Y96/Ko

Ro/G1y5/B65
#008531

To be used on logo and
header titles/header
text only, not for body
copy or blocks of colour.
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Our colour palette

There are a several Natural
England projects that have specific
scheme identities as illustrated.

These colours are to be used on
all products developed within
the project area and are not
available to other projects.

The examples show how the
supplementary colours are used.
These are not to be altered or
added to.

* Due to the difficulty in reproducing
orange all print references for CC
Orange should be CMYK and not PMS.
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Primary Colour
P301

C100/M45/Y0/K18

Ro/G82/B147
#005293

Marine Campaign

Secondary colour
P297

#003591

National Nature Reserves

P3435
C93/M24/Y85/K69

0,
100% R2/G71/B49

#024731

40%
20%

10%

Flyers
PowerPoint
Word templates
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Primary Colour

P661

C100/M69/Y0o/K9

Ro/G53/B145

Climate Change

Secondary colour
CC ORANGE

C1/M84/Y83/Ko

R237/G81/B59
#DC5034
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Our fonts

Natural England uses two
corporate typefaces:

FF Megano
FF Megano is used for all
professionally produced
communications aimed at
promoting Natural England to
an external audience ie printed
literature, exhibition displays,
advertising and signage.
Within this font three weights
can be used as shown.

Arial

Arial is used for all internally
produced documents,
correspondence and
administrative purposes ie emails,
letters, faxes and PowerPoint
presentations. Within this font two
weights can be used as shown.

Contents Co-branding Photography
Introduction Colour palettes Office signage

Identity elements Fonts Invites
Logo Stationery Adverts

FF Megano regular
FF Megano medium
FF Megano demi bold

The Megano font is available for staff and can also be issued free of charge to
contractors for short-term projects, for more information on how to obtain our
corporate font click here; http://neintranet/daytoday/commsandbranding/branding/
Pages/meganolicences.aspx.

Arial regular
Arial bold

Please refer to the relevant product
specific guidelines for more information
about the use of our fonts.

Flyers ( )

PowerPoint
Word templates
March 2018 Visual identity and application guidelines E



http://neintranet/daytoday/commsandbranding/branding/Pages/meganolicences.aspx
http://neintranet/daytoday/commsandbranding/branding/Pages/meganolicences.aspx

Stationery

Business card Letterhead

Continuation sheet

INATURAL| INATURAL
[ENGLANDJ [ENGLANDJ

Natural England branded
stationery is available from our
call off contract with Severnprint
(details of how to order and
prices are on the intranet).

Janet Lippiatt
Senior Specialist Visual Identity & Brand

janet.lippiatt@naturalengland.org.uk

External & Internal Communications
Northminster House

Northminster Road

Peterborough

PE11UA

T 0300 0601086

Products available

M 07766 420406

m A4 Letterheads

m A4 Continuation sheets

www.gov.uk/natural-england

m Compliment slips

m Business cards

A Word template of our letterhead
is available for contractors who
are issuing communications on
behalf of Natural England.

Compliment slip

NE contractor letter.doc can be
found at neintranet/daytoday/
forms/Pages/default.aspx

External & Internal
Communications
Northminster House
Northminster Road
Peterborough
PE11UA

With compliments T 0300 0601086

F 01733 568834

www.gov.uk/natural-england
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Photography

Photography is a powerful name must not be separated The application of the swoosh
and emotive medium through from the common name by a can have a tremendous impact
which ideas, themes, values comma and not be in brackets. on the picture and always
and tone of voice can be results in image loss. Where the
effectively communicated. Credits swoosh is to be applied above
Essentially, photography When crediting an image, the the picture, there needs to be
brings the identity alive. photographer’s name must plenty of background above
appear together with the s the subject matter to negate the
Image selection name of their organisation, impact. Most pictures work well
Images bordered by our swoosh or the name of the library the with the swoosh below and thus

will lose content, so careful image was sourced from image loss is greatly reduced.
selection and positioning are ie © Wayne Hutchinson/FLPA
essential. Ideally the focal point (where organisations specify
of the image should be central to a set format for crediting this
negate loss and allow maximum must be used). Our images
flexibility for positioning. are credited as follows
© Natural England/Paul Glendell.
Captions
Ensure that captions are self- Please refer to our Literature
explanatory and brief. guidelines and Exhibition and
event display guidelines for
Captions including the common further information regarding
name of species must, where positioning of captions,
appropriate, be followed by its credits, photography style
Latin name in italics. The Latin and swoosh positioning.
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Office signage

All office signage is commissioned through
Estates and Facilities.

Email carole.joseph@defra.gsi.gov.uk for
further details.
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Invites

Gap between title :
and body. Space :
before of 15pt. :

12X : 14X X 12X
\ : \ [ I
The example Illustrates the : 12X
. : State of the Natural Environment
layout for the standard 2 page As Megano 28pt medium Meeting the challenge N
invitation, for formal events and on 30opt leading 25mm e
conferences. This is a hard copy rivoductory ext st at megano regiar 3pton 15t eading and = e e
version req uirin g p I’OfeSS ion al should include the names of the people hosting the event. :’s‘ji“:':v;@iz:“::I2"gl::::’”;;i':;'::",:a"y'i::;v"a foourfuture welloeing
. .. . Day DD Month YYYY, oo.0oam for co.oopm www.gov.uk/natural-england
de5|gn/pr|nt|ng and post|ng IAt Address 1, Address 2, Address 3, Address 4, etc s
Body text set in Megano 12pt on 15pt leading with space before of 6pt. Body
text should not exceed 3 lines of text which is approximately 40 words. Date,
. . address and rsvp info text is set in Megano demi bold on 15pt leading.
T.e m p l ate N E AS Standard InVIte' RSVP to: rsvyp@naturalengland.org.uk by DD Month YYYY
zip for external designers is . gov.uk/natural-england
available at http://neintranet/
Lk T e
daytoday/commsandbranding/ A :
branding/Pages/ 1P s :
externalcontractortemplates. Credit. Megano
regular 7pt. : 'a :
aspx. e : e
|| e
10.5mm
Standard paragraph spacing 10.5 mm
M . ’ Example reverse Side For people, for places, for nature
for 12pt body text is 6pt, this withmapandagenda. [
can be increased to 10pt — o
if title is only one line. Area for map and agenda & -2
max 189 X 98 mm
(map can sit behind curve =
and full bleed if this area is 2 1S
not sufficient) |
WE ARE HERE &
oot monqu e eorper i erue eummy nulput
For peaple, for places, for nature Example reverseside | o
with map full bleed.
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Invites

DL invites are used when a
detailed response is required
from the attendee and can
be either 4 or 6 pages.

Tear off slip on a 6 page DL
leaflet must measure 97 mm
wide rather than the standard
DL width of 99 mm. This is to
accommodate the fold-in.

Business reply service

The layout for this is section

is set by the Royal Mail,

details are available at http://
www.royalmail.com/parcel-
despatch-medium/uk-delivery/
business-reply-and-freepost-
standard. You will need to hold
or establish an account with
Royal Mail to utilise this service.

Contents
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Co-branding
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Fonts
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Business Reply
Licence Number
RRZA-EEXK-LXRH

1

ISS Farm Events Team
Natural England
Government Buildings
Otley Road

LEEDS

LS16 50T

demi bold.

Text.Megano regular
and demi bold 11pt

on 14.4pt leading with
paragraph space before
of 8pt or2.822 mm.

7mm

|
o book your place, please complete this form and post. Return slip
Iternatively, you can telephone Name:
XXX XXX XXXX Or email
mail.address@naturalengland.org.uk, Address:
uoting the event reference number
hown on this slip.
| would like to attend the event at: Telephone
ddress 1 il add
ddress 2 Email address
ddress 3 Other information:
ddress 4 Other inf i
Post code er information
required 1:
Day DD Month YYYY Other information
t ref: XXXXXX required 2:
]
9mm 76 mm 76 mm 9gmm

Photography
Office signage
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Word templates
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Invites

The example illustrates the

Introduction

|ay0 Ut fO r a 6 page D L I nVIte This event is for all those who are involved 10.00am - coffee/tea and biscuits
. . . in the production of Farm Environment Jo1sam - an introduction to the Cotswold
Wlth tea r_off Th isis a hard co Plans for Higher Level Stewardship. By - Wills Farmland Bird project Box colour. In
. attending this meeting you will learn about R
. . . f . | how you can contribute towards farmland 10.40am - backgroundto HLS and new this exa mple box
V r I n r I rl n r | n bird recovery through the Cotswold Hills targeting approach i % ti
e S O eq u g p O ess O a Farmland Bird Recovery Project. It will COIOUr IS 20 /° tint
d . . t. d t. enable you to targetv those land managers 11.00am - recent changes to ELS and HLS Of MeadOW.
eslieén prl nting an pOS Inge. who farm land within the project target area T120am - whatis required to make a
and who are eligible to make an application successful ELS/HLS farmland
for HLS. Some of these land holdings will be bird application
outside of the core HLS target area.
. 12.00pm - any questions?
mpl -
Template NE DL Invite tear RS o NSO si
. . . ., 28 88
I lable. § T o.%52
off.z|p for des|gners is Environment points will be available. R, ) s FES. 52
. . This event does not have facilities to pelWh s 9 % P 2EigE
available at http://neintranet/ arcommodatepeoplewih acces e . b3 Brsciis
e difficulties. If you believe you have access Sarah Hoddinott (NE) 2 z < F & I Z35Z2a
. difficulties, please contact ISS Farm Events
daytoday/coml I Isand brand I ng/ on o113 230 3753 before you accept this Please assume thatyour <
S . - nvitation. booking will be successful g £5
brand'ng/Pages/ unless you hear otherwise € . ®E k4
B 5 22 %
< £ Eg e
5 s 58 35
externalcontractortemplates IR 1A ) o
° % = R 56 H From the A4o (Cheltenham) turn left at
55 Farm Events on 0113 230 3753 s 3 £5 E' a &8 A3 traffic lights by Andoversford onto the A436.
aspx_ Email: farmevents@naturalengland.org.uk £ 85§57 58 2 2 ¢ After approx four miles, take the second
—_— This invitation has been sent to you by Natural . o H smev g 2% S = 2 road signposted to Hawling and continue
England, using address lists maintained by For information about future events visit: s §>’ 5 £ = g2 s £ 2 down l‘i t',:e C,ossroadv:‘h ‘ghe village ‘T:m
Natural England or sourced from the June www.naturalengland.org.uk/ourwork/ 5 £99 w0 Tw N R E - h .
Agricultural Survey. No disclosure of identities or farmi icel 2Rgcs 3£ e > & <] right and the church is immediately on
addresses has been made to any third party. defaultsas X s2ESS 23 3% 3§ » % Iy your left. From Bourton-on-the-Water take
g R 2 2 3
P Tofow == oo« @ g9 8 the A436 west turning right to Hawling
EI; after approx sixmiles. Continue as above.
=
E % & Grid Reference: SP 067 232
2
R
Em28ER
Qo02FE D
wassse
QY ®»323
T 8357
S3@g
£33
555
@ 3
r ELS/HLS applications for
s s o oy e wnee the Cotswolds Farmland
_ G o andm st e poecuon o i prococtog, Birds Project
= Natural ngland e 2008
B : Friday 27th March 2009
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Adverts

Title. X-height of font approx :
1/5 height of logo. In Megano :
medium on leading 2pt greater
than font size. Kerning set to i
optical and tracking -10. i

: 1/3X | X ‘1/3X‘
This system has been devised to T
work with as many different sizes i i B
y Title Megano medium
and systems used by newspapers . Logo size X, 17% of shortest
and periodicals as possible. |€adln8 +2pt ATURA edge (minimum 17 mm)
.................................... A D
o o Paragraph spacing. Sub title or job details Demi bold half title or 2pt sizes S s
Minimum advert size is d8o mm same as Is:ab dtilr::ge greater than body text. Whichever greater. +2pt leading.
X w100 mm. Minimum Natural ' . . ‘ . .
. .. Optional supporting text if room. Megano medium 2pt sizes T
England logo dimension is 17 mm. greater than body text. Leading set at 2pt sizes greater than font BPdY tex; 9ptt)|- 12pt|~
Minimum height for Stonewall size. Space before same as leading. Volenis modolum ipisl utat. single or ttou € column
. - . Dolendre eumsandre consequam dunt alit nosto odip euisim at. (4 Tm gu etr)l' di
and Disability [ogois1o mm. b gptoni1sp Iead'mg.
Paragraph Spgcing. Body text set between gpt and 12 pt. Vulput dit, velit vent venibh el utpat wismodit 1optt on 13ptt| eadllng.
Equal to one line of lenim zzril elit lobore magnisim del ipis numsan henibh estrud deliquiscip Eu vel 11pton 14pt leadl.ng.
Do not produce adverts that are body font. nonulla faci eniam venim vulla commolore init lore magnim irit wisit veraesectet. 12pton 1sptieading.
. . . feum dolortio dolorpe raesenibh ent ¢ ertrrererenteste b e st ettt ettt ettt et e e eaen
twice as Wlde as they are hlgh nos nos autem volore delenissim dolum Vel diam euisi eum in velenit la feu feuis Paragraph spacing.
B P ullan eum duisi blandip elit lamconsecte nullaorem zzrilismolor aciduisl irit, venim Equal to one line of
. . Key line. Stroke width dolorperos nis amet prat, cor se dolent augiamconum raesenibh ent nos nos. body font.
Example on this page is based setto1ptin same Wis endre er sequi tem do conummo |
on dimensions of d170 x wigo colour as title. \-//
mm. It is not shown actual size. YaY or Y
; \*E ABO(//\ <
. H %) N i %
Adverts which are full or double For people, for places, for nature ¢ m ;322 ?ni'.ﬁ'.’;ﬁﬁfﬁe?gfﬁr f;;sr:]).
page (A4 and abOVG) may req uire www.gov.uk/natural-england Ysap©
a more bespoke approach. Please X
contact 1ax :
prandquerles@defra.gov.uk if this Web address and basic descriptor. Curve. If width is twice height
is the case. Megano medium gpt to 12pt. Leading as i or greater use landscape
per body text settings. Space before on i swoosh. Otherwise use portrait
web address is 3pt sizes less than font size. i swoosh. Use 1pt keyline

: swoosh on mono adverts.
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Adverts

Natural England’s
recruitment advertising
carries the 2 ticks logo..

Standard adverts cannot
accommodate any extra
imagery. If you require a
more bespoke product for a
major recruitment campaign
email
brandqueries@defra.gov.uk.

The examples illustrate
how the grid on page 24 is
applied to varying sizes.

Text size is determined by the

Black & white version

Recruitment advert

Isim del doloreet velese dolobore
min vulputpat, volut vullute ea

Lenim iureratie volorperit il doloreet, vulput enim zzril elit
lobore magnisim del ipis nonull a faci eniam venim vulla
commolore feum dolortio dolorpe raesenibh ent nos nos
autem volore delenissim dolum vullan eum duisi blandip
elitlamconsecte dolorperos nis amet prat, cor se dolent wis
endre er sequi tem do conummo luptate mincilis amconullaor
suscilisisit dit, velit vent venibh el utpat wismodit alis

nos acidunt nos nullums andrem numsan henibh estrud
deliquiscip Eu feuipsuscin erit accum nisciliquis dolum

Vel initlore magnim irit wisit veraesectet. Vel diam

euisi eum in velenit |a feu feuis nullaorem

For people, for places, for nature

natural-england

Dimensions: d100 x w100 mm*
Logo size: 17 mm (Minimum)
Title: 17.5pt on 19.5pt leading

Recruitment Advert

Isim del doloreet velese dolobore
min vulputpat, volut vullute ea

Lenim iureratie volorperit il doloreet,
vulput enim zzril elit lobore magnisim
del ipis nonulla faci eniam venim vulla
commolore feum dolortio dolorpe
raesenibh ent nos nos autem volore
delenissim dolum vullan eum duisi
blandip elit lamconsecte dolorperos
nis amet prat, cor se dolent wis endre
er sequi tem do conummo luptate
mincilis amconullaor suscilisisit dit,
velit vent venibh el utpat wismodit

For people, for places, for nature

www.gov.uk/natural-england

alis nos acidunt nos nullums andrem
numsan henibh estrud deliquiscip Eu
feuipsuscin erit accum nisciliquis dolum
vel init lore magnim irit wisit veraesectet.

Vullan eum duisiblandip elit lamconsecte
Vel diam euisi eum in velenit la feu

feuis nullaorem zzrilismolor er sequi

tem do conummo luptate mincilis
amconullaor suscilisisit dit.

Body: 11pt on 14pt leading
Web: 9pt

Recruitment Advert

Isim del doloreet velese dolobore
min vulputpat, volut vullute ea

faci eniam venim vulla commolore feum dolortio dolorpe raesenibh ent nos

Lenim iureratie volorperit il doloreet, vulput enim zzril elit lobore magnisim del ipis nonulla

nos autem

volore delenissim dolum vullan eum duisi blandip elit lamconsecte dolorperos nis amet

Dimensions: d120 x w158 mm*
Logo size: 20.4 mm

Title: 22pt on 24pt leading
Body: 11pt on 14pt leading
Web: 12pt

Recruitment advert

Isim del doloreet velese dolobore
min vulputpat, volut vullute ea

Lenim iureratie volorperit il doloreet, vulput enim
zzril elit lobore magnisim del ipis nonulla faci
eniam venim vulla commolore feum dolortio
dolorpe raesenibh ent nos nos autem volore
delenissim dolum vullan eum duisi blandip.

suscilisisit dit, velit vent venibh el
utpat wismodit alis nos acidunt nos
nullums andrem numsan henibh
estrud deliquiscip Eu feuipsuscin
erit accum nisciliquis dolum

vel init lore magnim irit

wisit veraesectet.

Lenim iureratie volorperit il doloreet,
vulput enim zzril elit lobore magnisim
del ipis nonulla faci eniam venim vulla
commolore feum dolortio dolorpe
raesenibh ent nos nos autem volore
delenissim dolum vullan eum duisi
blandip elit lamconsecte dolorperos
nis amet prat, cor se dolent wis endre
er sequi tem do conummo luptate. Vel diam euisi eum in velenit la feu
feuis nullaorem zzrilismolor aciduis!
irit, venim augiamconum raesenibh
ent nos nos autem volore delenissim
dolum vullan eum duisi blandip.

Mincilis amconullaor suscilisisit
dit, velit vent venibh el utpat
wismodit alis nos acidunt nos
nullums andrem numsan henibh
estrud deliquiscip Eu feuipsuscin Elit lamconsecte dolorperos nis
amet prat, cor se dolent wis endre
er sequi tem do conummo luptate.
Mincilis amconullaor suscilisisit dit,
velit vent venibh el utpat wismodit
andrem numsan henibh vel init
erit accum nisciliquis dolum.

Erit accum nisciliquis dolum

vel init lore magnim irit wisit
veraesectet. Vel diam euisi eum

in velenit la feu feuis nullaorem
zzrilismolor aciduisl irit, venim
augiamconum. Mincilis amconullaor

prat, cor se dolent wis endre er sequi tem do conummo luptate mincilis amconullaor
suscilisisit dit, velit vent venibh el utpat wismodit alis. volore delenissim dolum vullan
eum duisi blandip elit lamconsecte dolorperos nis ametl qui tatum zzrit lutpat.

content and size of advert. For
legibility purposes use 12pt
body font where possible but
do not go below a minimum
of 9pt under any
circumstances.

For people, for places, for nature

For people, for places, for nature

www.gov.uk/natural-england

gov.uk/natural-england

Dimensions: d240 x w170 mm*
Logo size: 28.9 mm

Title: 30pt on 32pt leading
Body: 12pt on 15pt leading
Web: 12pt

Dimensions: d8o x w158 mm*
Logo size: 17 mm (Minimum)
Title: 18pt on 20pt leading
Body: 9pt on 11.5pt leading
Web: 9pt

*Examples are not actual size but are to scale.
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Ad Ve rts Title. X-height of font approx

1/5 height of logo. In Megano
medium on leading 2pt greater
than font size. Kerning set to
optical and tracking -10.

This system has been devised to X
work with as many different sizes

and systems used by newspapers Tltle.MeganO mEd|Um
and periodicals as possible. Ieadlng +2pt Body text. 9pt - 12pt.

single or double column

Paragraph spacing. Sub title Demi bold half title or 2pt sizes greater (amm gutter)
ini i i ; . ) gpt on 11.5pt leading.
Minimum advert S|Z? '_s 80 sameas T:abdti';;e than body text. Whichever greater. +2pt leading. 10pt on 13pt leading.
mm X 80 mm and minimum ' 11pt on 14pt leading.
; ; ; Optional supporting text if room. Megano medium 2pt sizes 12pt on 15pt leading.
|OgO dimension is 17 mm. greater than body text. Leading set at 2pt sizes greater than font
size. Space before same as leading. Volenis modolum ipisl utat.
Do not produce adverts that are Dolendre eumsandre consequam dunt alit nosto odip euisim at.
twice as wide as they are hlgh Paragraph spacing. Body text set between gpt and 12 pt. Vulput  dit, velit vent venibh el utpat wismodit
Equal to one line of enim zzril elit lobore magnisim del ipis numsan henibh estrud deliquiscip Eu vel
. ) body font. nonulla faci eniam venim vulla commolore init lore magnim irit wisit veraesectet.
Example on this page is based feum dolortio dolorpe raesenibh ent Y O SRS
di . fd nos nos autem volore delenissim dolum Vel diam euisi eum in velenit |a feu feuis Paragraph spacing.
on dimensions or a1yo X Wi90 ;( """ I """ Stk """ dth """""" vullan eum duisi blandip elit lamconsecte nullaorem zzrilismolor aciduisl irit, venim Equal to one line of
mm. It is not shown actual size. ey slz'ﬁo 1rpot ienV:;me dqlorperos nis amet prat, cor se dolent augiamconum raesenibh ent nos nos. | body font.
colour as title Wwis endre er sequi tem do conummo |
. | 15X

Adverts which are full or double
page (A4 and above) may require

Logo size X, 17% of shortest
edge (minimum 17 mm).

a more bespo ke approach. Please For people, for places, for nature
contact www.gov.uk/natural-england : |
brandqueries@defra.gov.uk if this | X
is the case. 1 x
Web address and basic descriptor. Curve. If width is twice height
Megano medium 9pt to 12pt. Leading as i or greater use landscape
per body text settings. Space before on i i swoosh. Otherwise use portrait
web address is 3pt sizes less than font size. : i swoosh. Use 1pt keyline

i swoosh on mono adverts.
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: Title. X-height of font approx

i 1/5 height of logo. In Megano

¢ medium on leading 2pt greater
i than font size. Kerning set to

i optical and tracking -10.

Adverts

Basic descriptor.
Megano demi bold i
9ptto12pt. i

X 13X X ‘1/3x ‘

The principles for this system are 13X

the same as the standard non
image advert. Please note space
for content is greatly reduced as
the logo is now sited top right of
the grid to allow for the image.

For people, for places, for nature :

Logo size X, 17% of shortest
edge (minimum 17 mm)

Title Megano medium ATURA
leading +2pt

Sub title Demi bold half title or 2pt sizes greater
than body text. Whichever greater. +2pt leading.

Paragraph spacing.
Half the title font size.
In this example 16pt as

title font is 32pt.

No textin this area 13X

See page 17 for guidance

on image use. Optional supporting text. Megano medium 2pt sizes greater

than body text. Leading set at 2pt sizes greater than text. Space Equal to one line space
before same as leading. Na commod do ea feu feuis acip ero. of body text.

Paragraph spacing.

Adverts which are full or double

page (A4 and above) may req uire Body text set between gpt and 12 pt. Vulput

enim zzril elit lobore magnisim del ipis

vullan eum duisi blandip elit lamconsecte

dolorperos nis amet prat, COr se dolent ««+«sesfresseesteresssnssisnisiiiiisiiiiiisnes

a more bespoke approach.
Please contact
brandqueries@defra.gov.uk if this
is the case.
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nonulla faci eniam venim vulla commolore
feum dolortio dolorpe raesenibh ent
nos nos autem volore delenissim dolum

www.gov.uk/natural-england;

set to 1ptin same
colour as title.

wis endre er sequi tem do conummo
luptate mincilis amconullaor suscilisisit

1aydeigojoyd/puejdus [einyeN &

Photography
Office signage
Invites
Adverts

Web address. Megano demi
bold gpt to 12pt. Setin same
colour as header. :

Flyers
PowerPoint
Word templates

i Image Curve. If widthis

i twice height or greater use

i landscape swoosh. Otherwise
i use portrait swoosh. .
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Body text. 9pt - 12pt.
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(4 mm gutter).
gpton11.5pt leading.
10pt on 13pt leading.
11pt on 14pt leading.
12pt on 15pt leading.
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Adverts

The general adverts are
designed to raise awareness and
promote what we are doing,

eg attendance at shows.

The examples illustrate how
the grids on page 26 and 27
are applied to varying sizes.

Text size is determined by the
content and size of advert. For
legibility purposes use 12pt
body font where possible but
do not go below a minimum of
9pt under any circumstances.

If you have an advert that does
not work with this system email

Natural England is
attending cereals

For people, for places, for nature

Come and visit us on our stand

Lenim iureratie volorperit il doloreet, vulput enim zzril
elit lobore magnisim del ipis nonull a faci eniam venim
vulla commolore feum dolortio dolorpe raesenibh

ent nos nos autem volore delenissim dolum vullan
eum duisi blandip elit lamconsecte dolorperos nis
amet prat, cor se dolent wis endre er sequi tem do
conummo luptate mincilis amconullaor suscilisisit dit,

Come and visit us on our stand

Lenim iureratie volorperit il doloreet,
Lenim iureratie volorperit il doloreet,
vulput enim zzril elit lobore magnisim
del ipis nonulla faci eniam venim vulla
commolore feum dolortio dolorpe

velit vent venibh el utpat wismodit alis nos acidunt nos
nullums andrem numsan henibh estrud deliquiscip
Eu feuipsuscin erit accum nisciliquis dolum.

www.gov.uk/natural-england

For people, for places, for nature NATURAL
ENGLAND

k/natural-england

Dimensions: d10o x wg4 mm*
Logo size: 17 mm (minimum)
Title: 18pt on 20pt leading
Body: 9pt on 11.5pt leading

Natural England is attending cereals

INATURAL
ENGLAND

raesenibh ent nos nos autem volore
delenissim dolum vullan eum duisi
blandip elit lamconsecte dolorperos
nis amet prat, cor se dolent wis endre
er sequi tem do conummo luptate

Web: 9pt

Natural England is attending cereals
Come and visit us on our stand

Lenim iureratie volorperit il doloreet, vulput enim zzril elit lobore magnisim del ipis
nonulla faci eniam venim vulla commolore feum dolortio dolorpe raesenibh ent

nos nos autem volore delenissim dolum vullan eum duisi blandip elit lamconsecte
dolorperos nis amet prat, cor se dolent wis endre er sequi tem do conummo luptate
mincilis amconullaor suscilisisit dit, velit vent venibh el utpat wismodit alis. volore
delenissim dolum vullan eum duisi blandip elit lamconsecte dolorperos nis ameti qui

Dimensions: d120 x wi58 mm*
Logo size: 20.4 mm

Title: 21pt on 23pt leading
Body: 11pt on 14pt leading
Web: 12pt

For people, for places, for nature

Natural England is
attending cereals

Come and visit us on our stand

Lenim iureratie volorperit il doloreet, vulput enim zzril elit lobore
magnisim del ipis nonulla faci eniam venim vulla commolore feum
dolortio dolorpe raesenibh ent nos nos autem volore delenissim
dolum vullan eum duisi blandip elit lamconsecte dolorperos ni.

Lenim iureratie volorperit il doloreet,
vulput enim zzril elit lobore magnisim
del ipis nonulla faci eniam venim
vulla commolore feum dolortio
dolorpe raesenibh ent nos nos autem
volore delenissim dolum vullan eum
duisi nis amet prat, cor se dolent wis
endre er sequi tem do conummo
luptate. Mincilis amconullaor
suscilisisit dit, velit vent venibh el
utpat wismodit alis nos acidunt nos
nullums andrem numsan henibh

vel init lore magnim irit wisit
veraesectet. Vel diam euisi
eum in velenit la feu feuis
nullaorem zzrilismolor aciduis!
irit, venim augiamconum.

Mincilis amconullaor suscilisisit dit,
velit vent venibh el utpat wismodit

alis nos acidunt nos nullums andrem
numsan henibh estrud deliquiscip Eu
feuipsuscin erit accum nisciliquis dolum
vel init lore magnim irit

www.gov.uk/natural-england

tatum zzrit lutpat. Ostrud tem dunt iurer in erit vel dolore molore ting ex eros alit.

brandqueries@defra.gov.uk.

For people, for places, for nature

NATURAL
ENGLAND

uk/natural-england

Dimensions: d8o x wi58 mm*
Logo size: 17 mm (Minimum)
Title: 18pt on 20pt leading
Body: 9pt on 11.5pt leading
Web: g9pt

Dimensions: d240 x w170 mm*
Logo size: 28.9 mm

Title: 31pt on 33pt leading
Body: 12pt on 15pt leading
Web: 12pt

*Examples are not actual size but are to scale.
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Fliers

The example Illustrates the
layout for the standard 2 page
As flier, for promoting projects
and future events. This is a

hard copy version which can

be produced by staff from the
word template or professionally
with the indesign templates.

Templates NE As standard flier.
zip for designers and NE As
standard flier.doc for staff can
be found at http://neintranet/
daytoday/commsandbranding/
branding/Pages/
externalcontractortemplates.
aspx.

Contents
Introduction

Co-branding
Colour palettes
Fonts
Stationery

Identity elements
Logo

12X

Front

| 12X

Rear if using

Caption Megang
demi bold. Three

1/2X

lines maximum/

Space before 16pt.

Header Megano medium
24pt on 26pt leading

Sub heading megano medium 14pt on 16pt leading Sub
heading megano medium 14pt on 16pt leading

Body text megano regular

n2pt on 15pt leading. Single or
double column. New paragraphs
tart with a return. Ligatures

and hyphenation should be
turned off. Kerning is set to
optical. Body text megano

regular 12pt on 15pt leading.

1aydesfojoyd / puejdu3 jeinjeN @

12X

Body text megano regular

n2pt on 15pt leading. Single or
double column. New paragraphs
start with a return. Ligatures

land hyphenation should be
turned off. Kerning is set to
optical. Body text megano
regular 12pt on 15pt leading.

Single line Header

Single line header set Megano
medium 14pt on 16pt leading
ith Space before of 19pt
land space after of 10pt. Body
text megano regular 12pt on
nspt leading. Single or double
icolumn. New paragraphs start
ith a return. Ligatures and
hyphenation should be turned
off. Kerning is set to optical.
Body text megano regular 12pt
lon 15pt leading. Single or double
icolumn. New paragraphs start
ith a return. Ligatures and
hyphenation should be turned
off. Kerning is set to optical.
Body text megano regular 12pt

on 15pt leading. Single or double
column. New paragraphs start
with a return. Ligatures and
hyphenation should be turned
off. Kerning is set to optical.
Body text megano regular 12pt
on 15pt leading. Single or double
column. New paragraphs start
with a return. Ligatures and
hyphenation should be turned
off. Kerning is set to optical.

Double line Header
Double line Header

Double line header set Megano
medium 14pt on 16pt leading
with Space before of 18pt

and space after of 10pt. Body
text megano regular 12pt on
15pt leading. Single or double
column. New paragraphs start
with a return. Ligatures and
hyphenation should be turned
off. Kerning is set to optical.
Body text megano regular 12pt
on 15pt leading. Single or double
column. New paragraphs start

www.gov.uk/natural-england

Photography
Office signage
Invites
Adverts

Flye

Web address. 11pt :
Megano medium :
on 14pt leading. :

rs

PowerPoint
Word templates
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Fliers

The example Illustrates the
layout for the single page As
event promotion flier with pre-
paid postage reverse side. This
is a hard copy version requiring
professional design/printing.

Template NE As event promo.

zip for external designers is
available at http://neintranet/
daytoday/commsandbranding/
branding/Pages/
externalcontractortemplates.aspx.

Freepost plus service

The layout for this is section is
set by the Royal Mail, details

are available at http://www.
royalmail.com/parcel-despatch-
medium/uk-delivery/business-
reply-and-freepost-standard.

. Space before 20pt.
You will need to hold or P P

establish an account with Royal
Mail to utilise this service.
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demi bold. Three

lines maximum.

Header Megano medium
24pt on 26pt leading

at Show/Conference/Expo name
Day DD Month YYYY, oo.0oam to 0co.oopm

We are located at:
Address 1, Address 2,
Address 3, Address 4
Post Code.

Header Megano Med 14pt
Lumsan henibh eugait lummy
nonse duip ea consequatio eugait
lore conse consecte conum quis
num quat dunt nullaorero do cor
inim dolore dolore faci blandre

Call in and see us

www.gov.uk/natural-england :

facilla feum nonsequisit, vel er
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feum nim acip ea augait enim
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Fliers

Standard As flier front

European Landscape
Convention
The European Landscape Convention Framework

for Implementation in England was developed
by Natural England in partnership with Defra

Standard As flier back

Defra has asked Natural
England to take the lead on

the implementation of the
European Landscape Convention
(ELC) in England, working
closely with English Heritage,
the Forestry Commission,
NGOs, Local Authorities,
professions and the public.
Natural England is pleased to
undertake this challenging, yet
complementary, role alongside
its broader responsibilities as
the Government'’s statutory
adviser on landscapes.

The ELC definition of landscape
is short, yet comprehensive:

‘landscape means an area, as
perceived by people, whose
character is the result of the
action and interaction of
natural and/or human factors.’

The definition applies to the
whole territory of states,
including all urban and peri-

and English Heritage in October 2007.

For people, for places, for nature

Contents
Introduction

Co-branding
Colour palettes

Identity elements Fonts
Logo Stationery

NATURAL
ENGLAND

www.gov.uk/natural-england

urban landscapes, towns,
villages and rural areas, the
coast and inland areas. It
applies to ordinary, or even
degraded, landscape as
well as those areas that are
outstanding or protected.

Framework for
Implementation

The Framework for
Implementation seeks to further
strengthen the protection,
management and planning

of landscape in England by
providing a structure for the
Action Plans of partners and
stakeholders. It underpins a
wide range of activities which,
through public engagement and
stakeholder involvement, will
lead to wider understanding
and appreciation, improved
knowledge and care, as well

as a sense of inspiration,
wellbeing and connection
between people and place.

\TURAL

Photography
Office signage
Invites
Adverts

Flyers
PowerPoint
Word templates

As event promotion flier example

Department
for Environment NATURAL
Food & Rural Affairs

Natural England and Farming
Wildlife Advisory Group

at Buckinghamshire County Show
Thursday 27th August 2009, 10.00am to 3.30pm

We are located at:
Stand GRs, Buckinghamshire
County Show, Weedon Park,
Aylesbury HP22 4NN.

details of how to apply,
management options, scheme
changes and targeting.

= Countryside Stewardship
(CSS) and Environmentally
Sensitive Area (ESA) option
and scheme advice.

Environmental Stewardship
supporting your business
and the environment.

= FWAG advisers can
discuss a range of
environmental schemes.

Advisers will discuss:
= Environmental Stewardship
(ELS, OELS and HLS), including

www.gov.uk/countrysidestewardship

March 2018
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PowerPoint presentations

Main title slide Image only slide

The standard and supplementary
brand PowerPoint templates are
available at neintranet/daytoday/
forms/Pages/default.aspx

) i PowerPoint presentations
It is most effective to keep the

text brief and to keep slides
relatively uncluttered. Content
must not overlap the swoosh.

Using the latest template

INATURAL
ENGLAND

www.gov.uk/natural-england

The images can be replaced,
but text should not be
placed over the image.

Image slide with title Standard slide

Image slide with title Slide title

INATURAL
ENGLAND

INATURAL
ENGLAND

An example of how a PowerPoint slide should look
» Use Bullet points

» Short phrases

« Limit quantity of text on each slide

Contents Co-branding Photography Flyers < )
Introduction Colour palettes Office signage PowerPoint

Identity elements Fonts Invites Word templates
Logo Stationery Adverts March 2018 Visual identity and application guidelines E
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Word templates

These templates are for

use on standard internal
communications, policy
documents and basic external
communications that are word
based and provided as pdf's
via the internet. The templates
can be used as a first page

or front cover for forms and
documents as illustrated in the
examples. Arial is the required
font for these documents and
no other branding is required.

Templates for the standard

and supplementary styles are
available at neintranet/daytoday/
forms/Pages/default.aspx

If you require a more
professionally designed product
email brandqueries@defra.gov.uk

Contents Co-branding
Introduction Colour palettes

Identity elements Fonts Invites
Logo Stationery Adverts

Header 1 Arial Bold 26pt.
Header 2 Arial Bold 16pt

Header 3 Arial Bold 12pt

Body text Arial regular 12pt. quisi blandre dunt eugiamconsed te minciduipit iustrud modolor
tissed magna feu feum etum non henisl dignismolore magnim ver sequisi er in henissi. Vulla
consenim ex eros nonsequ atummy nismodo del exer inci eumsan velit irilis dolorper in ulla
facilit, quat la cortisit landre mod tat, ver illuptat. Ullum accum quat, consequat iure consectem
qui ent verat aliquis alisit am zzrilit aliquat am, suscilit lam, sim ex eugiam velit utem atie modigna
faccumm olutem autem quat. Duissed magnit praessequis nonsectem verosti smodiat iureetum
iriurercil exerillum quat velese tinisi.

Ut ad del erat, sit la faccum quat exero od.

Header 4 Arial Bold 12pt

odo commy nullaorem vendipis nissequatisl eum velis autat, susciduis ad diametum quis nis
alis nulputpat. Ut alis digna feui bla corpercip euiscinim do consed min et landrercipis nim dit
adipsum molorer ciduissecte modolenim inci tem quis nummolobore do commy nullam, cor
iurerci liquate ming et, consecte ming euiscin hendre dolessendrer iuscidui tat. Duis alit adit

ad eugait ulla am volore magnis at, quat amcon et eratem delis numsandion utat aut praesed
enit lortie te magna feuip euipsusci bla feugait volortisim dion utpat autpat. Oluptatue dolorpero
odignim dolore eum quipsum nulla faccumsan henit nos augue feuisci tatet ullam ad molortisim
nit lobor se dip etuer ate diat nit lore ver sustrud modiam, sim delit autat.

Esed dio el utatet il euis nulputatummy nulput utat. Henis numsandre conum diamcore conse
facip enibh eum doloboreet nos nullan vel dignisi.

Ud tem alit accum alisse molum zzril

ulla feui blan utationse min veliquamet amet eugue feu faccum dunt velisisim zzrit nonullamet,
quis nonummo doloreet wis ex el diam ad magna ametue feugait wis non ut vel do del illan
vel esto odiat wis nonsent nulla cortis et luptat. Ut num diam veliquis dolore eummod dolobor
ad molorpe rostrud tet nullamet dolore volupta tionsenisit alit prat. Or augue magnis nisl ute el

www.gov.uk/natural-england

Photography Flyers
Office signage PowerPoint

Word templates

Department
for Environment
Food & Rural Affairs

Title Arial regular 34pt

Sub title Arial regular 17pt

March 2018
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