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National Museum of the Royal Navy
HM Naval Base (PP66)

Portsmouth

PO1 3NH

United Kingdom

THE NATIONAL MUSEUM OF THE ROYAL NAVY — PRINT TENDER: 2 YEAR CONTRACT

Dear Sir/Madam
The National Museum of the Royal Navy invites you to tender for the above project.

The estimated value for this competition is below the EU Procurement Threshold; therefore the
Public Contracts Regulations 2006 do not apply.

Tenderers should read the ‘Instructions to Tenderers’ carefully and ensure that sufficient time is
allowed to submit your tender before the deadline.

The closing date for the return of tenders is no later than 12noon on 23 March 2017.

The closing date for requests for further information relating to the contract documents is no later
than 3pm on 27 February 2017.

NMRN is not obliged to accept the lowest or any tender. Late tenders will not be considered.

Yours faithfully,

Jane Hodgkins
Head of Marketing
National Museum of the Royal Navy
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Instructions and information on tender process

1. INVITATION TO TENDER

Tenders are sought by NMRN to supply print for a 24 month period from 1% April 2017 — 31 March

2019. The Tenderer shall be deemed to have satisfied itself before su
accuracy and sufficiency of the rates and prices stated in their tender

bmitting its tender as to the
which shall (except in so far as

is otherwise provided in the Contract) cover all the Contractor’s obligations under the Contract and
the Contractor shall be deemed to have obtained for itself all necessary information as to risks and

any other circumstances which might reasonably influence or affect t

The envisaged key milestones for the tender are shown in the table b

2. SUBMISSION OF TENDER

he Contractor’s tender.

elow:

Completion of Works

No Event Date

1 Issue of ITT 13 February

2 Final Date for receipt of any tenderer’s questions 27 February

3 Responses to questions circulated 1 WEEK 6 March

4 Deadline for return of tenders 35 DAY PLUS 10 DAYS 23 March
STAND STILL

5 Desktop Evaluation of tenders 23 —27 March

6 Award contract 28 March

7 Commencement of contract 1 April 2017

8

31 March 2019

Tenders should be returned no later than 12noon on 23 March 2017.
will NOT be considered.

Responses should be submitted in an electronic format addressed to:
jane.hodgkins@nmrn.org.uk.

A hard copy of the tender must also be sent by post or delivered by h
Jane Hodgkins

Head of Marketing

National Museum of the Royal Navy

HM Naval Base (PP66)

Portsmouth

PO1 3NH

United Kingdom

Tenders received after this time

and to:
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All technical questions relating to this tender to be directed to jane.hodgkins@nmrn.org.uk.

All submissions must be in English and prices in Sterling, exclusive of VAT.

All Tender Forms must be signed by the Tenderer in a proper manner by a Director or the Secretary
of a Company.

It is the sole responsibility of the submitting company to deliver their response as specified.

The National Museum of the Royal Navy takes no responsibility for identifying any clerical errors or
misunderstanding in any tenders submitted. Tenderers must therefore ensure that the content of
any Tender submitted is complete and accurate.

3. CONTRACT PERIOD

The Contract award date will be eight days after receipt of tenders.

4. CLARIFICATION

Before submitting a tender, clarification should be sought on any points of doubt. The deadline for
receipt of points for clarification is 27 February 2017.

5. WRITTEN ACCEPTANCE

Acceptance by NMRN will only be made by written instruction to the successful Contractor.

6. EXPENSES AND LOSSES

NMRN shall not be responsible for, or pay for, any expenses or losses that may be incurred by any
tenderer in preparing their tender proposals. It is the responsibility of prospective tenderers to
obtain for themselves, at their own expense, any additional information necessary for the
preparation of their tenders.

7. LOWEST TENDER

NMRN is not bound to accept the lowest or any tender or part thereof.

8. CONFIDENTIALITY

Tenderers should treat the tender documents as private and confidential between the tenderer and
NMRN. Tenderers should note that NMRN shall use the tender documents for the purposes of
evaluation and that the tender documents held will be destroyed in line with NMRN disposal
schedules.

9. RIGHT TO ISSUE FURTHER INSTRUCTIONS

During the tendering period, NMRN reserves the right to make changes to the Contract
Documentation and the tenderer, will without reservation, accept such changes.
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Tenderers must not make assumptions that NMRN have prior knowledge of their organisation or
their service provision. Tenderers will only be evaluated on the information provided in their
response.

11. COMPLIANCE

Tenders must be submitted in accordance with these Instructions to Tenderers. Failure to comply
may result in a Tender being rejected by NMRN.

12. PERIOD TENDERS ARE TO BE HELD OPEN

Tenders must remain valid for acceptance for a period of three months from the closing date for
submission of tenders.

13. QUALIFIED TENDERS
Qualification of tenders may result in rejection thereof.
14. INDUCEMENTS

Offering any inducement of any kind in relation to obtaining this or any other contract with NMRN
will disqualify the relevant tender from being considered.

15. EVALUATION CRITERIA

Tenders will be evaluated using the following criteria and associated weightings:

Criteria % Weight Weighting
Price 40% 0-10
Quality 40% 0-10
Resources 10% 0-10
Reliability to meet deadlines and 10% 0-10
delivery

Total 100% 0-40

Each reply will be scored according to the assessment given in the above table:

0-2 | Unacceptable — Nil or inadequate response. Fails to demonstrate an ability to meet the
requirement.

Poor — Response is partially relevant and poor. The response addresses some elements
3-4 | of the requirement but contains insufficient/limited detail or explanation to
demonstrate how the requirement will be fulfilled.

Acceptable — Response is relevant and acceptable. The response addresses a broad
5-7 | understanding of the requirement but may lack details of how the requirement will be
fulfilled in certain areas.

Good — Response is relevant and good. The response is sufficiently detailed to
8-9 | demonstrate a good understanding and provides details on how the requirements will
be fulfilled.
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Excellent — Response is completely relevant and excellent overall. The response is
10 | comprehensive, unambiguous and demonstrates a thorough understanding of the
requirement and provides details of how the requirement will be met in full.

Important note: NMRN reserves the right not to select a potential supplier who has been
assessed as having grave weaknesses in one particular area covered by this tender,
notwithstanding acceptable or even strong responses in all other areas.

Tenderers must submit plans detailing how they will deliver the requirement taking account of the
criteria and requirements specified. To be considered, Tenderers submitting a tender must address
the following key areas:

(1) Price

This will be determined by examination of the Pricing Schedule submitted by each Tenderer. Please
submit, as specified in the summary of the project, itemised costings for supply of leaflets, brochures,
flyers, posters and stationary for a 2 year period. The NMRN is under no obligation to accept the
lowest bid or any bid and will not be liable for cost or expenses incurred in connection with the
appointment process.

(2) Quality

The National Museum of the Royal Navy has brand guidelines which will be adhered to when
producing printed material. It is essential that our work aspires to the highest quality. Please detail
what expertise you have in technical areas comparable to this project. Within the tender document
we would like to see samples of printed collateral you have produced for other ‘similar’ clients.

(3) Resources

Please describe what resources — specialist equipment, trade skills and facilities - you have in order
to achieve this tender. Please detail the description of a previous tendered project, the role of the
tenderer, project cost and duration of project. We work to tight deadlines on myriad projects, please
advise what experience you have in appropriate management skills together with effective
management systems and methods appropriate to the successful management of the project.

(4) Deadlines and delivery
Please describe what processes you have in place to ensure our collateral is delivered to identified
destinations within our tight deadlines.

16. CONFLICT OF INTEREST

Bidders are required to confirm that they are not aware of any conflict of interest or any
circumstances that could give rise to a conflict of interest in the performance of the proposed
Contract.

17. INVOICES, COPY INVOICES AND DELIVERY NOTES

NMRN requires the following with regards invoices, copy invoices and delivery notes:

All invoices for goods supplied to NMRN must carry a unique invoice number, and must be submitted
in accordance with the instructions from NMRN including detailing a specific Purchase Number. Each
Invoice should contain: order date, purchase order number and the delivery address. The invoices
must each fully relate to one individual purchase order number.
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Payment of invoices in relation to which there is no bona fide dispute shall be made in full within 30
days of the date of invoice by BACS. Payment of invoices in relation to which there is a bona fide
dispute shall be made within 45 days of settlement of the dispute. The time for payment of the
Charges shall not be of the essence of this Agreement.

19. TERMS AND CONDITIONS APPLYING TO THIS TENDER

This contract will be awarded using the National Museum of the Royal Navy’s standard terms and
conditions, which will be implemented with the winning bidder. The NMRN Contract Standard Terms
and Conditions are included as Appendix 1 to this document.

The Supplier agrees to indemnify the Purchaser fully and to hold it harmless at all times from and
against all actions, proceedings, claims, expenses, awards, costs and all other liabilities whatsoever in
any way connected with or arising from or relating to the provision or disclosure of information
permitted under this Clause.

In the event that the information provided by the Supplier in accordance with this Clause becomes
inaccurate, whether due to changes to the employment and personnel details of the affected
employees made subsequent to the original provision of such information or by reason of the
Supplier becoming aware that the information originally given was inaccurate, the Supplier shall
notify the Purchaser of the inaccuracies and provide the amended information. The Supplier shall be
liable for any increase in costs the Purchaser may incur as a result of the inaccurate or late
production of data.

The provisions of this Condition shall apply during the continuance of this Contract and after its
termination howsoever arising.
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Section 2 — Schedule of Services (Summary of Project)
1. STRUCTURE AND FORMAT OF RESPONSE
Introduction
The response to this tender document should follow the defined structure as outlined. Your
response will be used to evaluate and score the different sections of each proposal received. All

parts of this section are deemed essential and require response.

The response should be presented in A4 format with an easily readable font style and size, detailing
your approach to the 4 key criteria areas of price, quality, resources and deadline and deliveries.

A budget of £65,000 per year has been allocated to the project, we require you to pitch a realistic
price for the provision of the identified collateral as described in Service Provision (Section 2)

2. TENDER SPECIFICATION

Your company’s portfolio and website will be reviewed as part for the process to evaluate your
capabilities

2.1. Service Provision

e NMRN is seeking through this tender process to appoint a print service provider for a 24
month period commencing 1%t April 2017 to 31 March 2019.

Examples of our key objectives include:

e Toincrease awareness using printed collateral to drive visitor footfall to all our sites around
the UK

e To deliver a portfolio of stationary including business cards, complimentary slips, letter
headed note paper, envelops etc

2.3. Context

The National Museum of the Royal Navy (NMRN) and Portsmouth Historic Dockyard (PHD) are within
the UK’s leading visitor attractions, welcoming in excess of 800,000 visitors p.a. into PHD and 1.2
million visitors across the portfolios of attractions within the NMRN.

PDH and NMRN are home to some of the world’s finest and most iconic maritime heritage brands
including HMS Victory, The Mary Rose, HMS Warrior 1860, HMS Trincomalee and HMS Caroline. We

are represented across the UK.

The NMRN’s headquarters are based at PHD and provides the central location for all the marketing,
print and fundraising functions.
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Currently we have two distinctive and different brands and propositions: NMRN and PHD. Each brand
however does ‘share’ some mutual attractions, but these are treated differently to maximize footfall
to the respective brands, for example HMS Victory, M33, the NMRN Portsmouth (formally the Royal
Naval Museum) and Jutland are all NMRN assets but are also marketed as part of Portsmouth
Historic Dockyard.

Attractions currently included in the PHD area:

HMS Warrior 1860 — operated by the Warrior Preservation Trust
The Mary Rose — operated by the Mary Rose Trust

Action Stations — operated by Portsmouth Naval Base Property Trust
Boathouse 4 — operated by Portsmouth Naval Base Property Trust
National Museum of the Royal Navy — Portsmouth

HMS Victory — NMRN

HMS M.33 — NMRN

Jutland — 36 Hours — the battle that won the war

Harbour Tours and water ferry — NMRN (using a third party)

Information about our sites can be gained from our website historicdockyard.co.uk

Attractions currently included in the NMRN are:

Portsmouth:

National Museum of the Royal Navy — Portsmouth

HMS Victory

HMS M.33

Jutland — 36 Hours — the battle that won the war

The Royal Navy Submarine Museum (Gosport, accessible by a free waterbus from PHD)
Explosion Museum of Naval Firepower (Gosport, accessible by a free waterbus from PHD)
Harbour tours and water ferry

Yeovilton in Somerset:

The Fleet Air Arm Museum (FAAM)

Hartlepool: (NMRN H)

HMS Trincomalee and the Maritime Experience

Belfast, Northern Ireland:

HMS Caroline

Information about our sites can be gained from our website nmrn.org.uk and historicdockyard.co.uk
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Segments

Summary of the segment profiles for PHD, FAAM, NMRN H and HMS Caroline (the full report of our

segment pen portraits can be sent on request)

Portsmouth - PHD and Gosport Target Audiences:

Fun
Gentle Reputation
LOCAL Experiences
Fear of
Missing Qut
Social
Conscience
How Stuff
Works
New
Experiences
Navy
Pride

THEME INTEREST

Mass market main audiences: we are mainly targeting the generic works for the following mass markets,

but we have also listed our other main profiles as these should not be ignored.

» Local audience: living approximately 50 miles from PHD (have visited cultural attractions on day trips
from home at least twice in the past 12 months). Messaging is about repeat visiting: reasons to revisit
and come and see us again: we are refreshing the offer and have much more to see and do again and

again and again.

» Staying Away audience: living outside 50 miles of PHD (but have stayed in the local area (50 miles but
excluding the IOW) for leisure in the past 12 months and visited attractions on their stay(s).
Messaging is about one visit, once only: great value for money so much to see and do for a great day

out for friends and family.

> Themed interest: persons with very strong professional, academic, specialist or personal interest in
either: Naval History, Royal Navy, Iconic or historic ships. Visited historic dockyard in past 12 months
or very interested in visiting in the next 3 years. Messaging — these visitors will come anyway: always

something new to see and be engaged with.
Primary segments:

o New Experiences
Key Desire: “l want new and different experiences in my life”

Communication proposition: “Come and visit PHD for an exciting, unique experience”
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Defining Attitudes: They are constantly seeking new and different things to see and experience across the
wide range of different attractions they visit. They are lively, enthusiastic visitors, for whom visits are
primarily about having engaging ‘in the moment’ experiences, stimulating emotions.

Average age 44.3yrs

50% male, 50% female

e Fun Reputation
Key Desire: “l want to be guaranteed to have fun”
Communication proposition: “Escape to a place with a wide range of fun, entertaining and hands-on things to
do”
Defining Attitudes: They place greatest emphasis on having fun and tend to stick to places which they know or
have this reputation, often being frequent visitors to zoos/sari parks and theme parks. Historic dockyards are
less likely to be seen as fun by them.
Average age 36.3yrs
54% male

e  Fear of Missing Out
Key Desire: “l want to be seen to be doing the latest experiences and places to visit”
Communication proposition: A must-see place to visit that everyone’s talking about”
Defining Attitudes: They tend to look for attractions or memberships which are trendy or fashionable and
often go where their friends visit and then share on social media. Although dockyards are not seen as
appealing, they are interested in the new developments at PHD.
Average age 37.9yrs
68% male

Secondary segments:

e Gentle Experiences
Key Desire: “l want a relaxing trip out”
Communication proposition: A leisurely trip out where you can explore at your own pace, with great cafes
and shops”
Defining Attitudes: Their attraction visits are about getting out and about, with visiting peaceful, relaxing
environments important — often incorporating a visit to the café and shop. They are also immensely proud to
be British.
Average age 52.5yrs
54% male

e Social Conscience
Key Desire: “l want to see ordinary people being treated fairly in societies
Communication proposition: “Visit to see the active contribution the dockyard made to ordinary people and
developing societies”
Defining Attitudes: They are interested in ordinary people and their contribution to the development of
society and culture. Their social values mean that they have a relative lack of pride in Britain, often avoid
places to do with war and conflict and attractions which charge an admission fee.
Average age 43.0yrs
62% female

Tertiary segments:

o How Stuff Works
Key Desire: “l want to understand how things work”
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Communication proposition: Explore first-hand the workings of some of the greatest ships of the Royal Navy”
Defining Attitudes: They have an inquisitive nature, particularly enjoying the intellectual challenges of
understanding the mechanics of how things work. They have a commensurate interest in the manufacture,
technical and design aspects of ships and other military and mechanical hardware but reject the more
commercial aspects of attractions.

Average age 52.3yrs

67% male

e Navy Pride
Key Desire: "l want to indulge my passion for the Navy”
Communication proposition: “The best place in Britain to come and share in the achievements of the Royal
Navy”
Defining Attitudes: They have a passion for the Navy, often a personal connection, and are very proud of its
and Britain’s achievements. They prefer easy-paced, relaxing attraction visits where they can see things in
their own time and sometimes reminisce.
Average age 55.5yrs
53% male

Fleet Air Arm Museum Target Audiences:
Primary segments:

e  Family Fun - families travelling with their children and interested in breaks that offer attractions that
will keep their children amused whilst giving them an opportunity to relax.

e Time Together - couples interested in romantic weekend breaks where they can spend quality time
together either to celebrate a special occasion or to get away from the daily pressures.

e Mature Cosmopolitans - tend to be older, though not exclusively so. They are more frequent break
takers who aspire to travel more and in today’s economic climate are more likely to have the
disposable income that allows them to do so. They stay in the best hotels and are interested in fine
dining, the theatre, scenic drives and genealogy.

e Young and Lively - tend to be younger visitors interested in urban breaks taken often with friends. The
key draw is the quality of nightlife and events; they are keen to have a good time.

e Social Energisers - want action-packed days as well as fun filled nights and want to be able to access
both within a short time and with the minimum of hassle.

e Culturally Curious —want to immerse themselves in culture and discover it for themselves.

e Great Escapers - want to get away from the stress of a busy life and retreat to a relaxing rural

environment. The experience offering needs to deliver very attractive and easily accessible
experiences to this segment.

Secondary segments:

e Individuals and groups with special interest in Fleet Air Arm & Military
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e Media: National, Regional & Local, Defence, Trade
e Royal Navy —serving and retired

National Museum of the Royal Navy Hartlepool Target Audiences:
Primary segments:

e Family Audience

e Local residents

o Navy Pride

e Heritage enthusiasts

HMS Caroline Target Audiences:

Mass market main audiences: we are mainly targeting the generic works for the mass markets, but we have
also listed our primary segments as these should not be ignored.

Primary segments:

e Time Together
Couples interested in romantic feel good breaks where they can spend quality time together either to
celebrate a special occasion or to get away from the daily pressures.

e Mature Cosmopolitans
Tend to be mature seeing relaxation and indulgence. More likely to travel in groups and take in the sights of
the places they visit. They are interested in deals. Authentic experience that are interesting and not too
physically challenging.

e  Family Fun
Families travelling with their children and interested in breaks that offer attractions that will keep their
children amused whilst giving them an opportunity to relax.

e Youngand Lively
Families travelling with their children and interested in breaks that offer attractions that will keep their
children amused whilst giving them an opportunity to relax.

e Social Energisers
Want action-packed days as well as fun filled nights and holiday in groups and couples. They like having a
laugh and sharing adventurous new experiences.

e  Culturally Curious
Typically over 45 and want to broaden their minds and expand their experiences. Independent, active and
keen to see and do things out of the ordinary. This includes cruise ship passengers.

e Great Escapers
Want to get away from the stress of a busy life where they can reconnect with partners/children. Want the
‘wow’ factor to emphasise the special nature of holiday.
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e Navy Pride
Interested in Navy history and genreal history. Often with grandchildren. Often lower social grades,
education and income. Feel comfortable surrounded by similar people. Want to explore in own time.

e How Stuff Works
Inquisitive. Like intellectual challenges and finding out how things work. Well educated with above average
incomes. Reject commercial aspects of attractions. More likely to be male. Likes to soak up the atmosphere or
historic places.

We are on a transformational journey... changing the anatomy of NMRN and PHD from...
Preservation to Activation

Ship led to Experience led

Single sense to Multi-sensory

Educational to Entertaining

Craft collections to Destinations

Observed to Curated

Detached to Engaged

Logical to Magical

2.5. For your information the Marketing Mix for NMRN and PHD is a follows:

Basic customer need: |/We need to have an engaging, interactive, personal and exciting day’s out
entertainment experience for myself, friends and family.

Service v physical product: PHD and the NMRN provide a service, as such, we understand that
customers will spend time gathering information about our ‘services’ and will rely more heavily on
word of mouth recommendations and endorsements.

Target Market: as before

Product offering: world-class attractions authentically telling the 800 year story of the achievements
and greatest iconic ships of the Royal Navy. A unique and exciting experience, with fun, entertaining
and hands on things to do at your own pace. Must see attractions, located together on a seafront site
with wide range of quality cafes, restaurants and shops.

Price: Substantial difference in price exists depending on single attraction ticket and all attractions
ticket, pushing purchasing approach to the year long multi site ticket. The All Attractions Ticket
enables people to buy one ticket for all our attractions at 75% discount. This represents excellent
value for money especially with the opportunity for multiple visits over a one year period. Internet is
cheaper and third party promotions deals operate to increase yield.

Principle promotional tools: (1) billboards and outdoor media, (2) Internet advertising, (3) leaflets,
brochures, flyers posters, (4) newspapers and magazines, (5) proprietary websites

Distribution: Increasingly purchased via the internet, multiple walk up gateways, third-party

brokerages such as GroupOn, Smart Save, Amazon Local and TICs and Group Agents (an increasingly
redundant medium)
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Process: Internet self-service e tickets, limited telephone bookings, increasing availability of
alternative point of sale locations

2.10. Reporting and Evaluation

The tender should include what regular reviews will take place throughout the 2 years to assess the
quality and management to date. From this, consideration and amendments to future collateral can
be made.

2.11. Key Dates

Collateral is usually aligned with our key campaigns and our event’s programme. Please see the main
key dates for these activities below. The events and fundraising collateral is less predictable.

Activity When

Easter — launch of season April

Half terms Feb, October, May/June
School Holidays Summer and Christmas
Halloween October

Please supply estimates for the following — artwork supplied, full colour:

100 X A1l posters (please advise what weight you would suggest)

500 x Al posters (please advise what weight you would suggest)

35 x Al posters (please advise what weight you would suggest)

250,000 DL leaflets (3 pgs, folded to 1/3 A4), (please advise what weight you would suggest, and
paper type)

500,000 x DL leaflets (3 pgs, folded to 1/3 A4), (please advise what weight you would suggest, and
paper type)

1 million x DL leaflets, (3 pgs, folded to 1/3 A4), (please advise what weight you would suggest and
paper type)

2 million x DL leaflets, (3 pgs, folded to 1/3 A4), (please advise what weight you would suggest and
paper type)

300,000 x DL leaflets, (6 pgs - folded to 1/3 DL), (please advise what weight you would suggest and
paper type)

500 x A5 card invitations, double sided (please advise what weight you would suggest)

5000 x A4 double sided surveys (please advise what weight you would suggest)

100 x A4 double sided posters (please advise what weight you would suggest)

250 x DL (1/3 A4) double sided flyers (please advise what weight you would suggest)

300 x A5 flyers (please advise what weight you would suggest)

3000 x A5 brochure 30 pages

5000 x A4 brochure 20 pages
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DL leaflets: (3 pgs, folded to 1/3 A4)
Side 1

CONTINUE THE ADVENTURE,
VISIT OUR SHIPS & MUSEUMS

HMS VICTORY HMS M.33
FOMTEVOUTH HSTOAK SOCKYARD  PONTSMOUTH HSTOMK COCKYARD
ook "

36 HOURS: JUTLAND 1316
POATEVOUTH 1STORK DOCKYAND
K

ol
ACTION STATIONS HMS WARRIOR 1850

rosssouTH rous
uk k

NATIONAL MUSEUM
ROYAL NAVY, PORTSMOUTH

SRS

BOATHOUSE 4
PORTEVOUTH HETORK J0CKTAND
&

ROYAL MARINES
MUSEUM, EASTNEY
.

ROYAL NAVY SUBMARINE
MUSEUM, GOSPORT
submarine-museum co.uk

EXPLOSION MUSEUM,

axplosien org k.

- — -

Call 023 9283 9766

VISITING US
BY TRAIN:

The neares station i Portsmouth Harbout. South West Treire
offers a combined entrance and train tickes, and GroupSave:
discount. See southwesttrains.co.uk for detals.
BY ROAD:
Fram the M27, take jnction 12 for the M275. Follow the
Histaric Waterfromt signs on the motonasy and Historc
Dockywd signs in Portsmouth. Amale parking rearby
PUBLIC TRANSPORT:

Coath and bus services 510p a1 The Hard Mierchange
ouisile our main gate The Gesport Ferry and Ishe of
Wight Catamaran aliso opersie nesrtry

=N

MARY ROSE

A TUDOR MASTERPIECE REVEALED .
e e~ N,

OPENING TIMES

OPEN: Daily from 10am November ~ Marcn, last tcket sold
at dpm. Aprd - Octobey, last Scket sokd at 4:30pm)
CLOSED: 24, 25 and 26 Decemnber

TICKETS & OFFERS

11 ATTRACTIONS ~ ONE TICKET:

Buy e Al Attracson Ticket and save up to 75% on
enirance 1o HMS Victery, The Mary Rese, HMS Warrier
1860, The National Museum of the Royal Navy, Action
Stations, Boathouse 4, HMS M.33, Harbour Toury,
Royal Navy Submarine Museum, Explosion and Royal
Marines Museum. \Vald for one year.

A separate ticket appies for the Astiand Exhiotion
SINGLE ATTRACTION: One year's unimited entry®
GROUP & SCHOOL DISCOUNTS:

For more information abowt group and school discounts
conlact 023 9243 9766,

"D mat nchide the Koy Marnas Miseum, The Roysl ey Sdbmiriae
Nassre and Eolesian

e m _ O

Visit historicdockyard.co.uk

Portsmouth Historic Dockyard
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SEE THE
MARY ROSE
COME ALIVE

Every time | get up close
to the Mary Rose | am
overwhelmed at what she
represents. Centurles of
history, Britain's greatest time
capsule, our version
of Pompeii.

Dan Saaw,
Nisterian and breadcaster

Be one of the first to see Henry VIIl's true love like you've
never seen her before!

Be wowed by the stunning panoramic views of the ship from
¥ nine galleries, You will feel like you are stepping on board
Breathe the same air as the King's flagship on the

upper ceck, with just a balcony separating you from this
Tudor masterpéece.

Watch the Mary Rose turn into a living ship. Meet the crew in
peace time and at war, part of a captivating new experience

Marvel at what life was fike nearly SO years ago as you
explore thousands of artefacts found with the wreck.

Discover the conservation and cutting-edge science behind
the breathtaking warship, which lies in the Weston Ship Hall

Get your own Tudor treasures from the Mary Rose Shop o
refax in the Caté

If you've seen the Mary Rose before, be prepared Lo be
amazed. If you've never visited, now is the time to see this
national icon.

Digital recreation of what
the embiem may nyve

leaeed Fhe 1 1545 by the.
University of Pertsmauth

TUDOR ROSE EMBLEM

See up close the Tudor Rose emblem, a true
symbal of naval history revealed to the public as a
conserved artefact for the very first time,

Discover the history of this relic that was unearthed
from the seabed in 2005. Once bursting with colour
and at just over a metre long, the wooden emblem
was the first of s kind representing the name of
the ship.

Hartlepool DL (6 pgs - folded to 1/3 DL)
Side 1
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A4 newsletter

FUNDRAISING NEWS

DECEMBER 2015

HRH LUNCHEON IN NEW YORK RAISES VITAL

FUNDS FOR HMS VICTORY

Ori ZEth Oriobar WA Fairon, HRH Tha
Prircas Royal, amhved in Maw Yok i atiord
s of furnating avants. We had requesisd
HAH's prasance sarker this year; SInce then the
ngan ation of this Wit has been paramou 4o
oo LISA undraitng afforts.

A sponIing crqanbation, Ta NWAN
Wt resporski fior avary aspect of HRH's
vist. From Raising and coordnaling sscurky
Wit the IS Siatn Deparimant, Mighis, ors,
acrommeedation ard ihe managemant of
HAH' 3 hull Binsrary and har mam, 1o managing
e svaris of 1he otfar chartiies with which
HAH b imsoivad ared ihat the wes ako visking
g heer sty

HAH kindy tiendod 2 Dinrar 3t the Faidenm
of thw British Consul Gareral, Danmy Lopaz.
PrassdTt wans variows Jponeors of tha Amanican
Friangs of the KRN [AFWRAM] and pabential
maor donars.

Tha Tobawirg day, HRH was the spacial guost
ak ansiusive Mew 'fork [uncheon, armlinaly
sporemad by Curand, For HWES Wictony.

The undhaon marked anaihar missiong in
Cunand's caiarabeny 1 TSth yaar and coindded
Wit the launch of HMS Victory 250 yaars 2g0.

The Tatalgar luncheon was a cslabration of
the hishery of Extish sa powsr and hosied
Iyt AFMMEN. The siriing hackdrop of
Cunand's fagship Dosan Inar Quesn Mary 2
providod an Inspirational setting 2t Eroakn
Crutsa Tarminal

It ks tha seceni such ssent sponsord by
Cunard in spport of HMRN during This year,
with the sarllar Tunclien hosted aboard Quesn
Wichoria In Aprl whilst Tha ship was docked
Iri L= Angales {5an Pedmo), Calfornia Al
recooss from tha avent wil godowares tha
oorsaivation of HMS Widory, whidh bomsisa
husge Tollowang In Amarica,

The parinarship badwean the AR and (B
Armarican Friands & vary sirong and Ha o
ooy forfuneds i have Canard's pport i S
Wy echiyea This war aremantahla oasion. "
{Admiral of the Fleat, The Lord Micha
Boyta K GCE L, Chalr of tha HMS Wictory
Prs cpvartion Trust. Hawas 3 spackl quastat
tha luncheon along with Doninic Twaddk )

FUMDRAISINGENMRN.ORG. UK

Wa rartainly mat soma geod rands
attha ovark which bodes wall for the
Continence af eur plans.

HFH The: Prirecass Royal ot the ndvwaos In
B Viork

Thrma of our sporsors have: commitied their
suppedt for the fulune ard we have a mudh

sirorger St plakiom in tha USA
Tha cuimination of 3 ssriows effort by tha
AFPMFN 3 MMEN baame.

DEVELOPMENTS

W hawe hoor mvciuBoning His way
petpie can dongie i the mussum by
stfing up divact detit paymanis ard
Difarirg Tha opbion b donate sright
fram thelr 2y bofos baing 12esd
Plusa contact Gamma Martn-
Hinwar In H Furdratsing eam on
073 0373 2054 I 1his Is somsifing
YoU M3y ba Inberstad In

Qur danor Hank-you cants
has ow Boen sant sut be dll

tha dencrs fram our HWS W33
Crowafunding ampaign by Stev,
who kindysalunimrsd and has
done 2 brillant job.

DONATIONS

W moaved 2 £1, 000 donalion om e
S Joramizh Coksman Gt Thet for e

ooyl awy SLbTaring Wussum. Algary
ot of 500 vias b et b e TRz,

Tha Sr Jaremian Doleman Gt Thust aiso
donalad £250' 0 o 5B MOFRE Appaal.

& Purior 52,000 was itod I e ppd.

JACK CORNWELL
CROWDFUNDING
CAMPAIGN

Maarly 150 panpis hova sapporisd our o
Comwal quwdinding campign, with £4718
baing raised jai 1ha Hima of Hhis rowsitber
being publizhad] 10 resimrs 2 skairh of 16-year-
i By hern fack Comwed, wha fought inhe
Halthe of Aribnd

Tha aim of e campaign was b rais Tun s bor
tha saich, which was Ceatud by fameus artit
Frarik O Salitry

Tha large preperatony sostch vl form part of
3 cantrepiacs for e HWAN'S Eatia of uitiard
Cantenary bleckisiar @ihibtion n May 2015,

Plimss: halp b rabss as much mony for e
CampEign. To donaty, contact tha NMAN
Fundmsiog Team on 17302 728000

TRAFALGAR NIGHT

Thursay, 2ind Drivker Sw tha HMAN s sl
Trafaigar Kight tinner which was this year
iy mongy for oL upceming SEA MORE
Campaign. This campsign ks mEng Lnck fr the
eIt of th Royal Marins Mussum and the
devspmant of i Carira of Dismesry

Adimiral Sir Jenathan Eand hosted tha ok
ard Faar Admiral Mors was our Guast of
Hanour. Tha avarineg was full of navel tmdibon
and amisrainmant. Cur raffie was tha mast
sucmsiul 10 datn, rasng £1, 435 for tha
rampaign which wil ba 30404 40 tha toial,
which Eraring £1 5000,

COMING SOON...

W wawtid (o 40 wish everyong an Garly Mamy
Chiisimas 25 tha nacd Esse wor't be out indl

Spring 20161

THE
NATIONAL
MUSEUM
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JUTLAND 1916
THE BATTLE

THAT WON THE WAR

i, % N - FEATURING GUEST SPEAKERS
957", QDA SNOW, NICK HEWITT &
J ANDREW GORDON

THaT Won Tt was

HOURS | bl

JUTLAND 1518
6 THE BATTLE
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A4 Questionnaire

Side 1

THE
NATIONAL
MUSEUM

HAVE YOU ENJOYED YRR VISIT? 45 | umas canopume

Plense tick the bones which apply

0. TOOAS IATE:

O WHBCH THOKET DHID O LFSE TIO WIEST LS TONDAYT
2 Single Attrection Ticket 3 Membershin 3 ‘Group Admi
O ity Tour Combo Ticket O ‘W Tram Comioo Thcket Other:

2} School Admiszion Ticket

'03. WHERE DID ¥OU 5TART ¥OUR JOURNEY TODAYT

3 Home 2 Friends relstives 2 Hotel/Bad & Bresifast
O CampsiteySeif Catering Otier:

I you are ‘on holidey” please state the fown in which you sne stying

Wit means of transport did pou use to visit us today®

‘0. HIONN DI YO HEAR ABDUT LET

O Adtraction keafiet Winzre dicd yoru pick up th lesfist?

2 Radio 1 Roadside posters 2 Qurwensite
Other website, please state:

2 Seanch engine 2 Facebook; Twitter/Instagmam 2 Disoount voudher
O Local Enosviedgs O Remmmencation O Jumt paszing

O Mewspaper/magazine scitorisladvert  Wihere did pou s=e the ad?

Tl Bus sideresr T Otfesr brochure, it

Other, please sote:

‘03, WHEN DID YOU! DEQDE TO ViSm?

2 Tty fipmsterieny 1 2-7 days azo 2 ithin the kst month 2 Over s month ago

(0. WHAT MOTIVATED YOU TO WSIT UST | WANTED TO_

T3 Enjoy = fun famity dery out 3 Enjoy a keisurshy day out at my own pace
2l Experience something new 3 Spend queality time with my partnerfriends
2 See for miysel 2z heard lots about it from friends media 3 visit = significant lom sttrcon.

O Leam about the penpie imaoived with, and =feched, by HWS Caroline's neval histony

OF. INTO WHICH OF THE FOLLCAARNG AGE SROUPS DO ¥OU FALLT

2 Unger 16 1624 s34
O 35-44 Oas1s O e+

OE. DO Y¥OU DONSIDER YWOURSELF TO HANVE A ILITY LIMIDER THE BEQUALITY ACT 30107

O ves mT™

O35 WHIDH Dl YO WIESTT LIS WWITTH TOCA™

O Partner/spouse 3 Friends T Family - youngest child aged 0-3
2 Family - youngest child aged &40 1 Family - youngest child aged 11-16 3 | visited on my owm

O Otthes, plese stevte:

O DM WO ST AND WOLRR EMTRYT

O ves dMa

If no, piease indicbe wing

O | returmiedd usings sn annusl St O ‘Gift A was nat offensd O | mmi raot i LK teapeper
2 1 did mot wanit to Gift &id 2 | emvem @ woucher#res tidost: | am an owersess wistor
O ves my )

Plaase tell us why®

Please turn ower

Page 22|67
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Side 2

2. WOLILD YOU VST LS ASAINT
0 Yes dMa
Fleass tell Lz why®

O3, THANK YOU FOR WISTTING HMS CARDLINE TODAY.

FLEASE RATE YOUR EXFERIEMCE ON A SCALE OF 1 T0 10 {1 EFING PODR AND 10 BEING EXCEPTIOMAL]

O1 dz a3 Oa as ds a7z - ds O im
01 dz a3 3 ds de a7 ds dsz Ji1o

{013, TELLUS ABDUT DUR TEAR:

Were pou welomed in & professional and frisndly manner? I es 3 o
Diicd you receee encedbat customer senacs? J ves d mo
Diicd our tz=sm meke you Tesl interested and engaged” d tes a mo

I yow wiould ke bo tell us more shout our team, plesse do 5o hers

G (O A SCALE OF 1 TO 10 {1 BENG THE LOWEST £ 10 BENG THE HIGHEST] HOW SSTISAED WERE YOU WITH THE CATERING 0N OFFERT

J1 Oz dz ds as as Oz ds Os O 1w 2 Mot visites
0 Yes dMa

Plaase tell us why®

{08, |5 THERE ANYTHING ELSE ¥OU WOLLD LIKE TO TELL US ABOUT ¥OUR WISIT?

For a response bo ywour commenk: please tick here:

IWOULD LIEE TO RECEIVE MORE INFORMATION REGARDING FLEET AIR ARK MUSEUM / HMS CARDUNE BELFAST /!
MATIOMAL MUSELUR OF THE ROVAL HANY HARTLEFDOL

2 Family events 2 Teslks mnd ehibitions 1 Making = donstion

2 Memibershin 3 Special offers 3 Concession offers

Oither Museum sites in our tamily:

O Fimet Air Arm buss=um in Yeoui 2 The: Kaioral buseum of the Royal Neavy Hartiepool

3 Fortsmouth Hishanic Doclyard, inciucing HME Warrior 1250, HIMS Yictory and Mary Rose

T bzam meore about: the: other museLTs in The Mational Mussum of the Royal Kavy Tamily wist swa.nmm. onguk

T ENTER A PRIZE DRAW FOR A £30 JOHM LEWIS VIDUHER, FLEASE FRONIDE YOUR CONTACT DETAM z

Title: First Marme Last Marme

Email:

AgCress:

Postoode: Teizphone Numiser

By arbaring cur prise e ¥ou comen i recsbing rebsent N, informetion snd ofen rom FMS Carcline Befat and The Me=onsl Mussum of the
Nirrysl My, See wwea hirko esin dopnd.on uikeorme- i rvey Sor bl Serm snd conditiom. Pleass Sck H you do nof with o recebes nformation from o
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Membership DL
Side 1

THE NATIONAL MUSEUM OF THE ROVALNAVY  PROUD 10 BE
ARDUND THE UK PART OF THE FAMILY

WS LR~

5 BT

CALL 023 9272 7582 OR
VISIT WWW.NMRN.ORG.UK
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Membership card
Side 1

Side 2
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Membership folder A4

PART OF
THE FAMILY

MEMBERSHIP
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Membership envelope

MEMBERSHIP

THE §
NATIONAL
MUSEUM

A5 card invite - Silver text
Side 1

Wﬂmen % ROYAL NAVY

THE|
NATIONAL
MUSEUM

The National Museum of the Royal Navy has the pleasure of inviting you to the exhibition opening and launch of WRMNS 100 by
HRH The Princess Royal

Patron of The The National Museum of the Royal Navy and WRNS 100

Page 27|67
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THE CHAIRMAN AND TRUSTEES OF
THE NATIONAL MUSEUM OF THE ROYAL NAVY HAVE
PLEASURE IN INVITING YOU TO

THE OPENING OF THE EXHIBITION
PIONEERS TO PROFESSIONALS:
WOMEN AND THE ROYAL NAVY AND THE LAUNCH OF
THE WRNS 100

IN THE PRESENCE OF OUR PATRON
HRH THE PRINCESS ROYAL

International Wi y to celebrate the
the Women's Royal Nava ice (WRNS) i
the achievements of naval women past

: Women and the
y o served in the
WRNS and those who now serve in the Royal N
reveals women’s involvement with the navy prior to the
creation of the WRNS

whmen

= ROYAL NAVY

PIONEERS TO PROFESSIONALS

Wednesday 8" March 2017

1430 hrs: Guests to arrive at The National
Museum of the Royal Navy
Dress code: Lounge suits, day dress
or RN uniform 1B

Please bring this invitation ard as well as two forms of
identification, one of which must be photographic

The: National Museum of the Royal Nawy, at Portsmouth Historic Dodoyard. BSVP by 15th Februany: Mark Winterford = Telephone: 023 71 = Email- mark winterfondEnmm.ong uk
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Invite 2 A5 card - gold text
Side 1

36

HOURS

JUTLAND 1916
THE BATTLE

THAT WON THE WAR

MUSEUM

75" Anniversary Commemoration Service of HMS Hood

Side 2

JUTLAND 1818
3 B THE BATTLE
THAT WON THE WaR

HOURS | el

ATTEND THE O
JUTLAN
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Stationary
A4 letter headed note paper
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P
t!,}- FLEET AIR ARM

WOLIRELIMA

Ity tund _i"'“'nl'l""'
FMAS Yeovilon, Somerset, BAZZ BHT | Tel: 11335 BA0SES | info
agiewnd il P i A hlmamam, {SS4LE acadinn

ETestmirarm.oom | www leetsirsmn.oom
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RNAS ‘rbovnlton Somerset, BA22 8HT|1bI 01935 840555 | In‘foofleetalrann com |\n.~wwfleeta|ram1 com

=t Alr Arm Museum CLG Ltd, Company 70620, Chartty Mo 1143023, Vat No 1BE73E0
729

ANITINCANALIE PO MIEINEE
Inc e
©
"y Eastray Baplenede
y ’ T5ad e ':
A% MU e
J Qunen s Raan rOos
-+

ehae
18301 LUUIBIL LY
FUIT AR Ak
11331 ]

AMAS Yasatten,
bhmiter
Sorvanat

LLN7R

HELDUE TRl

Manar by Raad.
| Guipers,
Havpdyire

Mathorol Wcmmerm of e Royal vy

4 Nl R VGG, Porkmmth, PO
Tt 44 ) 73 T STGS et cpllem

fax +44 ) 13 0 B2

Lo

MUSEUM
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THE ROYAL NAVY
SUBMARINE MUSEUM
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EXPLOSION MUSEUM
OF NAVAL FIREPOWER

D plnton s n snemd vt o9 enaman of
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Eal oyt T

Page 33|67



FLEET AIR ARM
MUSEUM

A 3mact g mparieace for yuwr greap

narned bitw ced bobiod rand mony &

Cutsde these b & Vird Marias Auk

coune, ard et Mew whibeicn:

de Sened | 100 Years of laarch axd
which 9k of e contary ko3 serice

Avgias bash i e M be
wecruics of e bt suiving i bon Mt
Wodd Wae burde, VG Card ine, cpors & e
patic i Betiart o Viag 2016

vt Cachra, A:R‘M'-.bb:“h 1AL

e et vt ddard and
e lact survtr of the Gmad Pleet witch by
it tha haaet o Gritsin's powver snd peleia 1n
the pornd 1565 - 190

Tepanng carwwimormtors of
e outhruak ol e Pt Workd W s0d e
Bade of Lrined reean tatiiin the parfoct
10e © prtane NS Caeclrs © e pahc

a 3mactng mparieacs for yuur guap

Vit wl | be sble © agploss NS Caclme
and dncrew an wreesling s cf fe
Pirt Warkd W a1 v s b Eozant
secving ship in the Rogal Many s Walsce o
becaHVE Ry

W w il ol fu e of sach ol the dlent
pesock of be huory, i Carchea's
collaction of com £3 Yt
TheOslIHad

can guher sad < ;)
Vavd ool ard mrgchn b on beard

~44 (8} 72 9302 N7UK jopthen 3]

THE
NATIONAL
MUSEUM

+48 (8] 22 9302 IINK opehen 3]

Page 34|67



FOR 2018
HMS TRINCOMALEE

M what e was e o0 beard sdesk
raachine
kruﬂh;dh‘x

pricpang n he
shaory M raweks alsc fncache A
PacFic snd e West incles.
Hmhbr
-kcut 0
Harark: M-buhhk.n-q:v
ot wtvacton for the paetT pemt

‘l iy ey

T,

Aa 3mactng mperiecs ke yuwr g

+44 (8} 13 9203 975K joptien 3]

Fumtnmog s

THE
NATIONAL
MUSEUM

ENGLUSIVE
fOR GROUPS

DB AL PR T

T & e b of WS Whenos wedh

= admarre pchdig & v thregh the
o board open, 3 sk 3y 2 shrarioe

et i-uuhxilmlm

batwmen 3% o

500 par porsse.

FLEET AND AN OSERN CRURED TOONS

--mde-'\-h—hnu-n-*

0 axpert gubde and fd cut e

mrhuybmn-yhuiu-d

1 e wovarkablo Naver Sovp bt

e Comcorde 02,

Sours lat 90 semaren. Pricon. aveliable on

mgamt ard uopc = svalabéiy

FLEET AL AN WRSERN SPECAL

IWTHED L

ook &% rimte ik wedh an sogert e are

of the illoneng Sk

Arpowe dors $o Sea - A Sitony of the

Aot Cave

(';"-nb “tn Dmakcprraet F ‘apencne:

f

Mol Ao - Wt e Wear and Wiyl

T wvalabie on et lutpc ©

aaldisy

FLEET AJD WRN CATERNG PACHSES

A achasrced bockng s for recsases

rweh 3 sedable wadzsowy © pro bocked
W offor & wade tange of raeed

2ptom @ an swoaliert pacs, reeond
we food o the tuble for vtk

wd woncn

P p—

NERIRE THE SENES THEN © GRS
THE WRSEN 07 WRAL FINE NOWER

Tk & cmgn lock bebind S wones @
Eahoson. An-=-$mmd-:-(

by entet o e ey and
-(H-n-<ﬁ.-du,ﬂni.

rem sndabl = mqunt. opc © andsaley
AN GG BCOUT 1T EIPUSHN BRZE
RO AREPIWER
¥ e Fogp av e beams sduna,
bock 2 B of e sveoery and molons e
caliecaon of mes praciz and racee e

Tour bughigie inciude s Minchee: 38 11

e panhs b were rwnend 3 te
Garrnee fowt 2 Scape Tow in 1918 o s wi

BOOKING
INFORMATION

r:;-hh&-ixwm«;u;
-\n F=e mal owid of e anrer 5

* Peyng pamces.
SOREY LEABER AXD CRACE BRIVED DOERTY

e

Toom ok woucher
1w gadebeck
[4e344

Al-x:uiu-n.-xmh-n

Aprd - Dcsstwr Al Masan as oo ey
from 10ur - 4:30pe 8- 20pr for Pt A2
Arr W)

Nowerdor - Marth: Wise boury defiee
acmes adhvickal stsactioen, Pleas ceck
detatls ce wwwows ey

Tz ruks 3 daoking anqay for of strroom
lncrbading Mt Air Ar M), ploas
-ldmmvlz'.\'unpm.l

T2 ruits a backing seqay ke the

oot Ave A2 Mixsrs, powss boleproe
19 =M e

Page 35|67




THE s~
NATIONAL [rrioes
MUSEUM [T\A%

sl
i

GROUP RATES
UP 10 25% OFF

INTERNATIONAL
STUDENT RATES

A5 bt e e ¥ £ of SR MW 2 AEDES aem o £ X KW WU S G & T 30N X Y
e eSS W TolecD 00 Pown
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Section 3

Pricing Proposals

3.1 Pricing Proposals should be in the following format:

As defined in Section 2

THE s~
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sl
B

Description

Offer Price £ ex VAT

Total:

Signature:

Designation:

Company:

Date:

Note that Pricing Proposals should be completed in full and must be signed by a person properly

authorised to do so on behalf of the bidding organisation
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Section 4

Supplier Questionnaire

General Information

4.1 Full legal name, address and website of the Potential Provider in whose name the tender will
be submitted (the Prime or Single contractor):

Company Name

Address from which the contract will be
delivered

Town/City

Postcode

Country

Website

4.2 Name, position, telephone number and email address of the main contact for this project:

Name

Position

Telephone Number

Fax Number

Email Address

4.3 Current legal status of Potential Provider (e.g. partnership, private limited company, etc.)
Please tick
one box
Sole Trader

Partnership

Public Limited Company

Private Limited Company

Public Sector (including Registered Charities, NDPBs, Housing Associations)

Other (please state)

4.4 Date and place of formation of the Potential Provider and, if applicable, registration under
the Companies Act 2006. Please provide copies of Certificates of Incorporation (where
appropriate) and any changes of name, registered office and principal place of business.

Date of Formation

Place of Formation

Date of Registration

Company Registration Number

Certificates enclosed

Registered VAT Number

! potential Providers established outside the United Kingdom may provide equivalent information. For a list of
acceptable equivalent information, please refer to Regulation 23(7) of the Public Contracts Regulations 2006.
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Registered Office

Principal Place of business

Ownership Structure

4.5 If the Organisation is a member of a group of companies, give the full legal name and address

of the Parent/ Holding Company, if applicable:

Company Name

Address

Town/City

Postcode

Country

Company Registration Number?

4.6 Full legal name and address of (ultimate) Parent/Holding Company, if applicable:

Company Name

Address

Town/City

Postcode

Country

Company Registration Number3?

4.7 If the Potential Provider is a division or subsidiary, what is the relationship with the Parent

Company (e.g. 100% owned subsidiary)

| Relationship

4.8 Please provide a one-page chart illustrating the ownership of the Potential Provider including

relations to any parent or other group or holding companies.

Ownership structure enclosed (please tick v' )

4.9 Please provide a brief history of the Potential Provider’s organisation.

2 Or, for parent companies established outside the United Kingdom, equivalent information as set out in

Regulation 23(7) of the Public Contracts Regulations 2006.

3 Or, for parent companies established outside the United Kingdom, equivalent information as set out in

Regulation 23(7) of the Public Contracts Regulations 2006.
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Brief history of the Potential Provider’s
organisation, no more than 400 words,
including details of any parent and associated
companies and any changes of ownership over
the last 5 years including details of significant
pending developments, changes in financial
structure or ownership, prospective take-over
bids, buy-outs and closures etc. which are
currently in the public domain.

4.10 Is the Potential Provider a consortium joint venture or other arrangement? If so, and if it is
available, please provide details of the constitution and percentage shareholdings.

Consortium YES / NO (please delete)

If yes, please complete the table below:

Organisation Percentage Shareholding

4.11  Registration with a professional body.

Where applicable, is the Potential Provider registered with the appropriate trade or
professional register(s) in the EU member state where it is established (as set out in Annex IX
B of Directive 2004/18/EC) under the conditions laid down by that member state®).

Evidence of Registration with appropriate professional/trade body
Either insert required details or state ‘None’

4.12 VAT registration number

VAT Registration Number

41n the UK this condition is satisfied by registration with Companies House or a declaration on oath that the
candidate is carrying on business in the trade in question in the UK at a specific place of business and under a
specific trading name.
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Consortia Information

All Potential Providers should answer question 5.1. Where a Potential Provider at this stage of the
process intends to sub-contract they should answer questions 5.2 and 5.3 below. Where a Potential
Provider becomes aware of the intention to sub-contract at later stages in the procurement they are
required to notify NMRN of this and provide the information requested below at that time. Where a
Potential Provider is a consortium, they should indicate which members are proposing to deliver the
services.

5.1 Please tick the box below which applies:

(a) Your organisation is bidding to provide all the services required itself (if
ticked, go to Section 3)

(b) Your organisation is bidding in the role of Prime Contractor and intends to
use the third parties to provide some services

(c) The Potential Provider is a consortium

5.2 If your answer to 5.1 is (b) or (c), please indicate in the table below (by inserting the relevant
company/ organisation name) the role your partner organisation(s) will undertake or
potentially undertake as part of this service.

Requirement Company/Organisation How much of the requirement and
what will they directly deliver (%)

5.3 If your answer to 5.1 is (b) and you are unable to confirm all partners (complete a supply
chain) at this stage, you will need to demonstrate a satisfactory methodology and track
record of delivering a supply chain. Please give a brief outline on policy regarding the use of
partner organisations and, if applicable, the extent to which it is envisaged they may be used
in any contract.

Methodology for procuring supply chain (no more than 300 words)
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Insolvency and Criminal Proceedings

6.1 Has the organisation or any of the directors, partners or proprietors been in a state of
bankruptcy, insolvency, compulsory winding up, receivership, composition with creditors or
subject to relevant proceedings?

Yes D No D

6.2 Has the organisation or any of the directors, partners or proprietors been convicted of a
criminal offence related to business or professional conduct?

Yes D No D

If you are completing the questionnaire as a primary contractor, please confirm this in section 3 for
all your proposed consortium members and any other third parties you are considering using to
provide the service to the National Museum of the Royal Navy
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Financial Information

7.1 Please provide the following financial information or an explanation as to why this
information cannot be provided:

(a) A copy of the most recent audited accounts for your organisation that cover the last
three years of trading or for the period that is available if trading for less than three

years.
or
(b) A statement of the organisation’s turnover, Profit & Loss and cash flow position for the
most recent full year of trading (or part year if full year not applicable) and an end period
balance sheet, where this information is not available in an audited form at (a).
or
(c) Where (a) and (b) cannot be provided, a statement of the organisation’s cash flow
forecast for the current year and a bank letter or statement from the relevant Director or
Accountant outlining the current cash and credit facility position.
and
(d) If the organisation is a subsidiary of a group, (a) or (c) are required for both the
subsidiary and the ultimate parent company. Where a consortium or association is
proposed the information is requested for each member company.
and
(e) Please provide a statement of the organisation’s turnover that relates directly to the
supply of this service for the past three years, or for the period the organisation has been
trading (if less than three years) in the boxes below:
Year Ended XX/XX/XXXX XX/XX/XXXX XX/XX/XXXX
Turnover (£) T SRRSO
7.2 Parent company and/or other guarantees of performance and financial standing may be

required if considered appropriate as well as confirmation of the organisation’s willingness
to arrange for a guarantee or a performance bond.

Where the potential provider is dependent financially on a parent company to support its
application for this procurement, it must indicate in the box below whether a Parent
Guarantee is available if requested.

| Where required, Parent Guarantee available? ‘ YES / NO (please delete)
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7.3 Name and address of principal banker:

Bank Name
Address
Town/City
Postcode
Telephone
Email Address

If requested, would you be willing to provide | YES / NO (please delete)
a Banker’s reference?

7.4 Has your business met the terms of its banking contracts or any loan arrangements or
mortgages during the past year?

Yes D No D

If the answer is no, please provide reasons
and state what action has been taken by you
to rectify the situation?

7.5 Has your business met all its obligations to make payments as they fall due to its suppliers,
staff and/or landlord/licensor during the past year?

Yes (7] No 7]

If the answer is no, please provide reasons
and state what action has been taken by you
to rectify the situation?
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8.1 Does your organisation comply with your statutory obligations under the Equality Act 2010?

Yes (7] No (7]

8.2 If relevant to the status of your organisation, i.e. if you have more than 5 staff, please attach
a copy of your Equality and Diversity policy and/or equal opportunities policy with your
response

8.3 In the last three years has any finding of unlawful discrimination been made against your

business or organisation by any court or employment tribunal, an Employment Appeal
Tribunal or any other court (or in comparable proceedings in jurisdiction other than the UK)?

Yes D No D

If you answered ‘yes’ to the above question, provide a
summary of the finding or judgement and explain
what action you have taken to prevent similar
unlawful discrimination from reoccurring.

Guidance — Buyer may not be able to select a bidder to
tender if it has been found to have unlawfully
discriminated in the last three years unless it has
provided compelling evidence that it has taken robust
and appropriate action to prevent similar unlawful
discrimination reoccurring

8.4 In the last three years, has your organisation had a complaint upheld following a formal
investigation by the Equality and Human Rights Commission or it predecessors (or a
comparable body in the jurisdiction other than the UK), on grounds of alleged unlawful

discrimination?

Yes D No D

If you answered ‘yes’, provide a summary of the
nature of the investigation and an explanation of the
outcome (so far) of the investigation. If the
investigation upheld the complaint against your
organisation, provide an explanation of what action (if
any) you have taken to prevent unlawful
discrimination from re-occurring.

Guidance — Buyer may not be able to select a bidder if
a complaint is upheld following investigation, unless
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Health and Safety

9.1 Does your organisation have a written Health and Safety Policy?

Yes (7] No (7]

9.2 Does your organisation ensure compliance with the Health and Safety at Work Act 1974°?

Yes D No D

9.3 Does your organisation train staff in Health and Safety?

Yes D No D

9.4 Please provide the name of the person in the business specifically responsible for health and
safety matters:
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Information Security Policy

10.1  Does your firm have a policy on the protection of client data with respect to the statutory
requirements on Data Protection, Freedom of Information and Environmental Information
Regulations and confidentiality?

Yes D No D

Please provide details

10.2  Please provide any further information you think might be relevant to the provision of this
service such as: any additional skills or processes your organisation possesses which you
consider would lead to additional value/ benefit for the NMRN

Please provide details
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Section 11

Form of Tender

To: NMRN
Dear Sir/Madam
TENDER FOR: Design and Creative Support

1. |I/We* the undersigned DO HEREBY UNDERTAKE on the acceptance by the NMRN of
my/our* tender to supply and/or deliver the goods and/or services on such terms and
conditions and in accordance with such specifications as are contained or incorporated in
the invitation to tender.

2. Any prices, rates or discounts quoted in this tender are valid for 90 days after the tender
return date and we confirm that the terms of the tender will remain binding upon us and
may be accepted by you at any time before the expiry of that period.

Signed

Name

Position in Organisation

Duly authorised to sign tenders
for and on behalf of [Name]

Registered Address

Nationality of Company

Date
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Section 12

Certificate of Non-Collusion

TO: NMRN
RE: Design and Creative Support

The essence of the public procurement process is that the NMRN shall receive bona fide
competitive tenders from all Tenderers. We, the undersigned, hereby certify that this is a
bona fide bid and (except as authorised in the Invitation to Tender) we have not, and insofar
as we are aware neither has any of our (or any of our proposed sub-contractors) officers,
employees, servants or agents:

(a) Entered into any agreement with any other person with the aim of preventing bids
being made or as to the fixing or adjusting of the amount of any bid or the conditions
on which any bid is made; or

(b) Informed any other person, other than the person calling for this bid, of the amount
or the approximate amount of the bid, except where the disclosure, in confidence, of
the amount of the bit was necessary to obtain quotations necessary for the
preparation of the bid for insurance, for performance bonds and/or contract
guarantee bonds or for professional advice required for the preparation of the bid; or

(c) Caused or induced any person to enter into such an agreement as is mentioned in
paragraph (a) above or to inform us of the amount or the approximate amount of
any rival bid for the Contract; or

(d) Committed an offence under any applicable laws, statutes, regulations and codes
relating to anti-bribery and anti-corruption including but not limited to the Bribery
Act 2010; or

(e) Offered or agreed to pay or give any sum of money, inducement or valuable
consideration directly or indirectly to any person for doing or having done or causing
or having caused to be done in relation to any other Bid or proposed Bid for the
works any act or omission; or

(f) Canvassed any other persons referred to in paragraph (a) above in connection with
the Contract; or

(g) Contacted any officer of NMRN or their agents about any aspect of the contract
including (but without limitation) for the purposes of discussing the possible transfer
to the employment of the Tenderer of such officer or agent for the purposes of the
Framework Contract or for soliciting information in connection with the Contract.
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We also undertake that we shall not procure the doing of any of the acts mentioned in
paragraphs 1 to 7 above before the hour or date specified for the return of the bid nor (in
the event of the bid being accepted) shall we do so while the resulting contract(s) continue
in force between us (or our successors in title) and NMRN.

In this certificate, the word ‘person’ includes any person, body or association, corporate or
incorporate and ‘agreement’ includes any arrangement whether formal or informal and
whether legally binding or not

Signed

Name

Position in Organisation

For and behalf of

Date
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Appendix 1

SAMPLE OF CONTRACT UPON AWARD OF TENDER

THIS AGREEMENT is made on [ 12017
BETWEEN

Q) The National Museum of the Royal Navy a company limited by guarantee and
incorporated under number 6699696 with registered charity number 1126283 whose
registered office is at H M Naval Base, PP66, Portsmouth, Hampshire PO1 3NH (“the
Supplier”); and

2) [ ] a company registered in England and Wales with number [ ] whose
registered office is at [ ] OR IF A PERSON [ ] of | ] ("the Customer”).

BACKGROUND

The Customer wishes to purchase and the Supplier wishes to supply certain services subject
to the following terms and conditions.

NOW IT IS AGREED as follows:
1 INTERPRETATION
1.1 Definitions

In this Agreement the following words and expressions shall have the following

meanings:

Charges the Supplier's charges for the Services as set out in
Section 3 and any other sums due to the Supplier
under this Agreement;

Commencement Date [the date of this Agreement;]

Confidential Information  all information disclosed by or on behalf of a party (in
whatever medium including in written, oral, visual or
electronic form and whether before or after the date of
this Agreement) including all business, financial,
commercial, technical, operational, organisational,
legal, management and marketing information;
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any documents, products and materials to be
developed and provided by the Supplier as part of or
in connection with the Services, including any
products of the Services;

Intellectual Property all inventions, patents, utility models, designs

Services

Construction

121

1.2.2

(including  rights relating to  semi-conductor
topographies), database rights, copyright and related
rights, rights in get up and trade marks (in each case
whether registered or unregistered), together with all
rights to the grant of and applications for the same
and including all similar or analogous rights and all
other rights in the nature of intellectual and industrial
property throughout the world and all future rights of
such nature; and

the services described in 0, including the development
and provision of any Deliverables.

In this Agreement, unless otherwise specified or the context otherwise
requires:

(@)

(b)

(c)

(d)

(e)

words importing the singular only shall include the plural and vice
versa,;

words importing the whole shall be treated as including a reference
to any part;

reference to this Agreement or to any other document is a reference
to this Agreement or to that other document as modified, amended,
varied, supplemented, assigned, novated or replaced from time to
time as permitted by the provisions of this Agreement;

reference to any legal term for any action, remedy, method of
judicial proceeding, legal document, legal status, court, official or
any legal concept, state of affairs or thing shall in respect of any
jurisdiction other than England be deemed to include that which
most closely approximates in that jurisdiction to the English legal
term; and

references to termination of this Agreement shall include its expiry.

”

Any phrase in this Agreement introduced by the term “include”, “including”,
“‘in particular” or similar expression shall be construed as illustrative and
shall not limit the sense of the words preceding that term.
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3.1

3.2

1.2.3

Headings used in this Agreement are for reference only and shall not affect
its construction or interpretation.

Other references

In this Agreement a reference to:

1.3.1 this Agreement means this agreement including all Schedules,
Annexures, Exhibits and other attachments and recitals to this agreement;

1.3.2 business day means a day, other than a Saturday or a Sunday, on which
banks are open for business in London;

1.3.3 parties means the Customer and the Supplier collectively, and “party’
means either of them and their permitted assignees;

1.3.4 person includes any individual, firm, company, corporation, body
corporate, government, state or agency of state, trust or foundation, or any
association, partnership or unincorporated body of two or more of the
foregoing (whether or not having separate legal personality and wherever
incorporated or established);

1.35 recorded delivery means special or recorded delivery (or other “proof of
delivery” or “proof of posting” service that Royal Mail may from time to time
offer) and

1.3.6 written or in writing includes any non-transitory form of visible
reproduction of words including email but not fax, email or, any form of
messaging via social media or text message.

DURATION

This Agreement shall come into effect on the Commencement Date and, subject to
provisions for earlier termination, shall continue unless and until terminated by either
party giving to the other at least one months’ notice in writing.

SERVICES

The Supplier shall provide and the Customer shall receive the Services on the terms
set out in this Agreement.

The Supplier shall:

3.21

3.2.2

co-operate with the Customer in all matters relating to the Services;

observe all health and safety rules and regulations and any other security
requirements that apply at any of the Customer’s premises. The Customer
reserves the right to refuse the Supplier access to the Customer’s premises
which is not necessary for the performance of the Services;
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4.1
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3.2.3 notify the Customer as soon as it becomes aware of any health and safety
hazards or issues which arise in relation to the Services; and

3.24 obtain, and at all times maintain, all necessary licences and consents and
comply with all relevant legislation in relation to:

(a) the Services and their use by the Customer (including use of the
Customer’s equipment and software in conjunction with the
Supplier’'s equipment and software); and

(b) use by the Supplier of the Deliverables and all documents,
information and materials provided by the Supplier [or its agents,
subcontractors, consultants or employees], including [computer
programs, data, reports and specifications.

The Supplier may not charge for the time it spends assessing or responding to a
request from the Customer for a change to the Services except with the prior written
agreement of the Customer.

The Supplier acknowledges that:

3.4.1 it may be providing the Services for the benefit of any company in relation
to which the Customer is a “group undertaking” as defined in section 1161
of the Companies Act 2006 or for the benefit of any unincorporated charity
controlled by the Customer or any such company; and

3.4.2 any such company is a third party beneficiary which may enforce the terms
of this Agreement in accordance with the Contracts (Rights of Third Parties)
Act 1999.

CUSTOMER’S OBLIGATIONS

The Customer shall:

4.1.1 use reasonable endeavours to co-operate with the Supplier in matters
relating to the Services;

4.1.2 provide such access to the Customer’s premises and data, and such office
accommodation and other facilities as may reasonably be requested by the
Supplier and agreed with the Customer in writing in advance, for the
purposes of the Services;

41.3 provide such information as the Supplier may reasonably request and the
Customer considers reasonably necessary, in order for the Customer to
carry out the Services in a timely manner; and

414 inform the Supplier of all health and safety rules and regulations and any
other security requirements that apply at any of the Customer’s premises.
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5.1

5.2

5.3

Actual or potential non-compliance by the Customer with any of its obligations in this
clause and elsewhere shall only relieve the Supplier from performance under this
Agreement:

4.2.1 to the extent that it restricts or precludes performance of the Services by
the Supplier, and

4.2.2 if the Supplier has notified details to the Customer in writing promptly after
the actual or potential non-compliance has come to its attention.

PERFORMANCE OF THE SERVICES
The Supplier shall:

5.1.1 perform the Services with reasonable skill and care and in accordance with
generally recognised commercial practices and standards in the industry for
similar services;

5.1.2 use personnel who are suitably skilled and experienced to perform tasks
assigned to them, and in sufficient number to ensure that the Supplier's
obligations are fulfilled;

5.1.3 ensure that the Services conform in all respects and at all times with any
specification or description for the Services agreed by the parties and
comply with all applicable legislation;

514 ensure that the Deliverables are of satisfactory quality; and

5.1.5 meet any agreed performance dates and time for performance by the
Supplier shall be of the essence of this Agreement.

If the Supplier is in material breach of clause 5.1, the Customer may (without
prejudice to any other rights it may have, including termination for material or
repeated breach under clauses 13.1.1 and 13.1.2):

5.2.1 refuse to accept any subsequent performance of the Services which the
Supplier attempts to make;

5.2.2 purchase substitute services from elsewhere;

5.2.3 hold the Supplier accountable for any loss and additional costs incurred,;
and

524 have all sums previously paid by the Customer to the Supplier under this

Agreement refunded by the Supplier less a reasonable charge for provision
of the Services up to the date of the breach.

The Customer’s rights under this Agreement are in addition to the statutory terms
implied in favour of the Customer by the Supply of Goods and Services Act 1982 and
any other statute.
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5.4

5.5

6.1

6.2

6.3

6.4

During the term of this Agreement and for a period of one year afterwards the
Supplier shall maintain in force the following insurance policies with reputable
insurance companies:

54.1 public liability insurance with a limit of at least £10 million per claim

54.2 professional indemnity insurance with a limit of at least £1million for claims
arising from a single event or series of related events in a single calendar
year.

The provisions of this clause 5 shall extend to any substituted or remedial services
provided by the Supplier.

CHARGES AND PAYMENT

In consideration of the provision of the Services, the Customer shall pay to the
Supplier the Charges. Unless specified in Error! Reference source not found., the
ustomer shall be under no obligation to reimburse to the Supplier costs and expenses
incurred by the Supplier in the performance of the Services.

Where Services are provided on a time and materials basis:

6.2.1 the Supplier's standard daily fee rates for each person are calculated on
the basis of an eight-hour day, worked between 8.00 am and 5.00 pm on
weekdays (excluding public holidays);

6.2.2 all materials shall be supplied at cost unless specified in Schedule 2;

6.2.3 the Supplier shall not be entitled to charge on a pro-rata basis for part-days
worked by the Supplier's personnel unless it has the Customer’s prior
written consent to do so;

6.2.4 the Supplier shall ensure that the Supplier's personnel complete time
sheets recording time spent on the Services, and the Supplier shall use
such time sheets to calculate the charges covered by each monthly invoice;

6.2.5 each invoice shall set out the time spent by each of the Supplier's
personnel and be accompanied by timesheets; and

6.2.6 the Supplier shall maintain complete and accurate records of the time spent
and materials used by the Supplier in providing the Services in such form
as the Customer shall approve. The Supplier shall allow the Customer and
its agents to inspect and take copies of such records at all reasonable
times on request.

All Charges are expressed exclusive of VAT. The Customer shall pay to the Supplier,
in addition to the Charges, the amount of VAT (if any) which is properly chargeable by
the Supplier to the Customer on or in respect of the Charges.

Unless otherwise specified in Error! Reference source not found., the Charges and
ny reimbursable costs and expenses shall be invoiced monthly in arrears. Invoices
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6.6

7.1

7.2

7.3

for agreed expenses shall be payable only if accompanied by a detailed breakdown of
the expenses and relevant receipts.

Payment of invoices in relation to which there is no bona fide dispute shall be made in
full within 30 days of the date of invoice. Payment of invoices in relation to which
there is a bona fide dispute shall be made within 45 days of settlement of the dispute.
The time for payment of the Charges shall not be of the essence of this Agreement.

The Customer may at any time, without limiting any of its other rights or remedies, set
off any liability of the Supplier to the Customer against any liability of the Customer to
the Supplier, whether either liability is present or future, liquidated or unliquidated,
and whether or not either liability arises under the Contract. If the liabilities to be set
off are expressed in different currencies, the Customer may convert either liability at a
market rate of exchange for the purpose of set-off. Any exercise by the Customer of
its rights under this clause shall not limit or affect any other rights or remedies
available to it under this Agreement or otherwise.

CONFIDENTIALITY

Each party shall use the Confidential Information of the other party disclosed to it (by
whoever disclosed) only for the proper performance of its duties under the Agreement
and shall not without the disclosing party’s written consent disclose or permit the
disclosure of the Confidential Information except in confidence for the proper
performance of its duties under the Agreement to those of its employees, officers and
professional advisers who need to have access to it.

The provisions of clause 7.1 shall not apply to Confidential Information that:

7.2.1 the receiving party can prove was known to the receiving party or in its
possession before that information was acquired from, or from some
person on behalf of, the disclosing party;

7.2.2 is in or enters the public domain through no wrongful default of the
receiving party or any person on its behalf, provided that this clause 7.2.2
shall only apply from the date that the relevant Confidential Information
enters the public domain;

7.2.3 the receiving party receives from a third party without similar obligations of
confidence in circumstances where the third party did not obtain that
information as a result of a breach of an obligation of confidence; or

724 is required to be disclosed by any applicable law or by order of any Court of
competent jurisdiction or any government body, agency or regulatory body,
to the extent of the required disclosure.

If the receiving party has reasonable grounds to believe that the disclosing party is
involved in activity that constitutes an offence under the Bribery Act 2010, it may
disclose relevant Confidential Information to the Serious Fraud Office (or other
relevant government body) without informing the disclosing party of such disclosure.
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7.4

8.1

9.1

10

10.1

10.2

Within three (3) days of receipt of a request to do so made at any time and in any
event if the Agreement is terminated, the receiving party shall promptly return or
destroy (at the option of the disclosing party) all Confidential Information of the
disclosing party.

INTELLECTUAL PROPERTY

As between the Supplier and the Customer, all Intellectual Property created in the
course of the Services (including in the Deliverables) which subsists now or at any
time in the future shall be the exclusive property of the Customer. To the extent that
any Intellectual Property created in the course of the Services vests in the Supplier,
the Supplier assigns (by way of assignment of present and future rights) without
payment all such Intellectual Property to the Customer with full titte guarantee. If the
Supplier is unable to assign such Intellectual Property (because the laws in another
country differ from English law and do not permit such assignment), the Supplier shall
immediately on request execute all documents that may be necessary to effect the
transaction that most closely resembles the commercial intent of an assignment and
is permitted in the relevant territory. Pending the above assignments and remaining
formalities relating to such assignments, the Supplier shall hold all such Intellectual
Property on trust for the Customer.

INDEMNITY

The Supplier shall indemnify and hold the Customer harmless from all claims and all
direct, indirect or consequential liabilities (including loss of profits, loss of business,
depletion of goodwill and similar losses), costs, proceedings, damages and expenses
(including legal and other professional fees and expenses) awarded against, or
incurred or paid by, the Customer as a result of or in connection with:

9.1.1 any alleged or actual infringement, whether or not under English law, of any
third party’s Intellectual Property or other rights relating to or arising out of
the use of anything created in the course of providing Services; or

9.1.2 any claim made against the Customer in respect of any liability, loss,
damage, injury, cost or expense sustained by the Customer’s employees or
agents or by any customer or third party to the extent that such liability,
loss, damage, injury, cost or expense was caused by, relates to or arises
from the provision of the Services as a consequence of a breach or
negligent performance or failure or delay in performance of this Agreement
by the Supplier.

RISK AND TITLE IN THE DELIVERABLES AND OTHER MATERIALS

Title to and risk of damage to or loss of the Deliverables shall pass to the Customer
on delivery.

All documents, equipment, drawings, specifications and all other materials and data
supplied by the Customer to the Supplier shall, at all times, be and remain as
between the Customer and the Supplier the exclusive property of the Customer.
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111

11.2

113

12

12.1

12.2

They shall be held by the Supplier in safe custody at its own risk and maintained and
kept in good condition by the Supplier until returned to the Customer. They shall not
be disposed of or used other than in accordance with the Customer’s written
instructions or authorisation.Error! Reference source not found.

ANTI-BRIBERY AND ANTI-CORRUPTION
The Supplier shall:

11.1.1  comply with all applicable laws, statutes and regulations relating to anti-
bribery and anti-corruption including but not limited to the Bribery Act 2010
(Relevant Requirements);

11.1.2  not engage in any activity, practice or conduct which would constitute an
offence under sections 1, 2 or 6 of the Bribery Act 2010 if such activity,
practice or conduct had been carried out in the UK;

11.1.3  have and shall maintain in place throughout the term of this agreement its
own policies and procedures, including adequate procedures under the
Bribery Act 2010, to ensure compliance with the Relevant Requirements,
and will enforce them where appropriate; and

11.1.4  promptly report to the Customer any request or demand for any undue
financial or other advantage of any kind received by the Seller in
connection with the performance of this Agreement.

Breach of this clause 11 shall be deemed a material breach.

For the purpose of this clause 11 the meaning of adequate procedures and foreign
public official and whether a person is associated with another person shall be
determined in accordance with section 7(2) of the Bribery Act 2010 (and any
guidance issued under section 11 of that Act), sections 6(5) and 6(6) of that Act and
section 8 of that Act respectively.

DATA PROTECTION
Properly notified

Each party warrants that it has made all relevant notifications in accordance with its
obligations under the Data Protection Act 1998 to the extent required for the
processing of personal data (as defined under that Act) in the performance of its
obligations and exercise of its rights under this Agreement.

Compliance

The parties agree to comply with the relevant provisions of the Data Protection Act
1998 and any directions issued by the Information Commissioner in its processing of
such personal data.
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13.1 This Agreement may be terminated:

13.1.1

13.1.2

13.1.3

immediately by either party on written notice, if the other is in material
breach of an obligation under this Agreement and in the case of any such
breach capable of remedy has failed to remedy the breach within a period
of 30 days after receipt of written notice to do so;

immediately by either party on written notice, if the other party repeatedly
breaches any of the terms of this Agreement in such manner as reasonably
demonstrates conduct which is inconsistent with an intention or ability to
give effect to the terms of this Agreement.

immediately by either party on written notice:

(@)

(b)

(c)

(d)

(€)

(f)

if the other party is dissolved or struck off the register of companies
maintained by Companies House or it suspends or ceases, or
threatens to suspend or cease, carrying on all or a substantial part
of its business or it is removed from the Register of Companies or
ceases to exist (whether or not capable of re-instatement or re-
construction);

if a meeting is convened, a petition is filed, a notice is given, a
resolution is passed or an order is made for or in connection with
the winding up of the other party except for the purpose of a solvent
reconstruction, reorganisation, merger or consolidation;

if a person becomes entitled to appoint or has appointed a receiver
(including fixed charge or court appointed), administrative receiver,
liquidator, administrator, manager, insolvency practitioner or similar
officer over the whole or a substantial part of the undertaking,
property or assets of the other party;

if the other party stops or suspends, or threatens to stop or
suspend, payment of its debts or is unable to pay its debts as they
fall due or admits inability to pay its debts or is deemed unable to
pay its debts within the meaning of section 123 of the Insolvency Act
1986;

if a statutory demand is presented against the other party (which is
not the subject of a bona fide dispute) and remains unsatisfied for
more than 21 days;

if the other party commences negotiations with all or any class of its
creditors with a view to rescheduling any of its debts or enters into
(or proposes to enter into) a composition, scheme of arrangement or
voluntary arrangement with any of its creditors or otherwise or a
moratorium is agreed imposed or declared in respect of or affecting
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13.2

13.3

13.4

14

14.1

all or a material part of (or of a particular type of) the debts of the
other party;

(9) if notice of intention to appoint an administrator is given by any
person (including the other party’s directors, the other party or any
qualifying floating charge holder as defined in the Insolvency Act
1986), an application is made to court or an order is made for the
appointment of an administrator or if an administrator is appointed
or any step is taken by any person with a view to placing the other
party into administration as defined by the Insolvency Act 1986; or

(h) if any event or circumstance occurs which under the law of any
relevant jurisdiction has an analogous or equivalent effect to any of
the events listed in clauses (a) to (g) in relation to the other party.

For the purposes of this clause 13:
13.2.1  a breach shall be considered capable of remedy:

@ if the party in breach can comply with the provision in question in all
respects other than as to the time of performance; and

(b) if time of performance is not of the essence.

Termination of this Agreement for any reason, whether under this clause 13 or not,
shall be without prejudice to the accrued rights and liabilities of the parties on the date
of termination.

Upon the termination of this Agreement for any reason:

13.4.1 the Supplier shall immediately deliver to the Customer all Deliverables
whether or not then complete, and return all materials of the Customer
referred to in clause 10.2; and

13.4.2  the Supplier shall, if so requested by the Customer, provide all assistance
reasonably required by the Customer to facilitate the smooth transition of
the Services to the Customer or any replacement supplier appointed by it.
In the absence of agreement, the Customer shall pay for any such
assistance at the Supplier’s standard time and material rates.

GENERAL
Subcontracting and Assignment

14.1.1  The Supplier may not without the prior written consent of the Customer
sub-contract to any other person the performance of any of the obligations
undertaken by it.

14.1.2  The Customer may assign, transfer (in whole or in part), charge, declare a
trust over or deal in any manner with this Agreement or the benefit or
burden of or the rights under this Agreement.
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14.2

14.3

14.4

14.5

14.1.3  The Supplier may not without the prior written consent of the Customer
assign, transfer (in whole or in part), charge, declare a trust over or deal in
any manner with this Agreement or the benefit or burden of or the rights
under this Agreement.

Force Majeure

14.2.1  Neither party shall be liable to the other party for any delay or non-
performance of its obligations under this Agreement to the extent that its
performance is interrupted or prevented by any act or omission beyond its
reasonable control.

14.2.2  Such delay or non-performance shall not constitute a breach of this
Agreement and the time for performance shall be extended by a period
equivalent to that during which performance is so prevented provided that if
such delay or failure persists for sixty (60) days or more, the party not
affected may, at its option and if in its opinion it is reasonable for it to do so,
terminate this Agreement by giving fourteen (14) days written notice of such
termination to the other party.

Amendments

No amendment of this Agreement shall be effective unless it is in writing and signed
by or on behalf of each of the parties.

Waivers and Remedies

14.4.1  Except as otherwise stated in this Agreement, the rights and remedies of
each party under this Agreement:

@) are in addition to and not exclusive of any other rights or remedies
under this Agreement or the general law; and

(b) may be waived only in writing and specifically.

14.4.2  Delay in exercising or non-exercise of any right under this Agreement is not
a waiver of that or any other right.

14.4.3  Partial exercise of any right under this Agreement shall not preclude any
further or other exercise of that right or any other right under this
Agreement.

14.4.4  Waiver of a breach of any term of this Agreement shall not operate as a
waiver of breach of any other term or any subsequent breach of that term.

Severance

14.5.1 If any provision of this Agreement is or becomes illegal, invalid or
unenforceable in any jurisdiction, that shall not affect:
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(@) the legality, validity or enforceability in that jurisdiction of any other
provision of this Agreement; or

(b) the legality, validity or enforceability in any other jurisdiction of that
or any other provision of this Agreement.

14.6 Entire Agreement

14.7

14.8

14.6.1

14.6.2

14.6.3

14.6.4

This Agreement:

(a) constitutes the entire agreement between the parties with respect to
the subject matter of this Agreement; and

(b) supersedes and extinguishes any prior drafts, agreements,
undertakings, understandings, promises or conditions, whether oral
or written, express or implied between the parties relating to such
subject matter.

Each party acknowledges to the other that it has not been induced to enter
into this Agreement by, nor has it relied upon, any representation, promise,
assurance, warranty or undertaking (whether in writing or not) by or on
behalf of the other party or any other person save for those contained in
this Agreement. Accordingly, each of the parties acknowledges and agrees
that the only remedy available to it in respect of the subject matter of this
Agreement shall be for breach of contract under the terms of this
Agreement and it shall have no right of action against any other party in
respect of any such representation, promise, assurance, warranty or
undertaking.

This clause shall not exclude any liability which either party would
otherwise have to the other or any right which either of them may have to
rescind this Agreement in respect of any statements made fraudulently by
the other prior to the execution of this Agreement or any rights which either
of them may have in respect of fraudulent concealment by the other.

In the event of a conflict between any of the terms of this Agreement, the
conflict shall be resolved according to the following descending order of
priority, (i) the clauses of this Agreement, then (ii) the Schedules.

Survival Of Obligations

Notwithstanding any provision of this Agreement to the contrary, the provisions of
clauses 6, 7, 8, 9, 10, 11, 13.3, 13.4, and 14 and any other clauses which expressly
or impliedly survive termination of this Agreement for any reason whatsoever shall
continue in full force and effect after termination.

No Partnership/Agency

Nothing in this Agreement is intended to or shall operate to create a partnership or
joint venture of any kind between the parties, or to authorise either party to act as
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14.9

14.10

14.11

14.12

agent for the other, and neither party shall have authority to act in the name or on
behalf of or otherwise to bind the other in any way (including the making of any
representation or warranty, the assumption of any obligation or liability and the
exercise of any right or power).

Rights of Third parties

Subject to clause 3.4, a person who is not a party has no rights under the Contracts
(Rights of Third Parties) Act 1999 to enforce, or to enjoy the benefit of, any provision
of this Agreement but this does not affect any right or remedy of a third party which
exists or is available apart from that Act.

Notices

14.10.1 All notices between the Parties with respect to the Agreement shall be in
writing and signed by or on behalf of the Party giving it. Any notice shall be
duly served (i) on delivery if delivered by hand, (ii) 48 hours after sending if
sent by first class post or special or recorded delivery (or other “proof of
delivery” or “proof of posting” service that Royal Mail may from time to time
offer) or (iii) on sending if sent by fax or email (provided that a copy is also
sent by post), provided that in each case the notice is sent to the address of
the addressee given at the start of the Agreement or such other address as
the addressee may from time to time have notified for the purpose of this
condition.

14.10.2 Any notice or communication given under the Agreement shall not be
validly served if sent by text messaging via mobile phone.

Governing Law

The Agreement and any dispute or claim arising out of or in connection with it
(including any non-contractual claims or disputes) shall be governed by and
construed in accordance with the laws of England and Wales.

Jurisdiction

In relation to any legal action or proceedings (a) arising out of or in connection with
the Agreement or its implementation or effect or (b) relating to any non-contractual
obligations arising out of or in connection with the Agreement, each of the Parties
irrevocably submits to the exclusive jurisdiction of the English courts and waives any
objection to proceedings in such courts on the grounds of venue or on the grounds
that proceedings have been brought in an inappropriate forum.

This Agreement has been entered into on the date stated at the beginning of it.
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Signed for and on behalf of )
[The Supplier]: )
(Signature of director)
Director
(name of director)
Signed for and on behalf of )
The National Museum of the Royal Navy: )
(Signature)
(name)
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DOCUMENT END.
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