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Appendix D
RFQ087
Summer Advertising 
Campaign Brief 2018
You are invited to pitch for the design and execution of City College Plymouth’s Summer Advertising Campaign.

1. Campaign Objectives
· Main objective: 

· To raise the profile of City College Plymouth, increase enquiries, applications, enrolments and attendance at the summer recruitment events (see Appendix F).

· Secondary objectives:

· encourage contact with the College - either through the website, e-mail, telephone, social media or in person

· to inform the public that the College is open for information, advice and guidance during the summer holidays (differentiate with the schools who are closed) 

· raise awareness of the range and variety of courses at the College, the industry-standard facilities and our links with employers
· promote the high quality provision the College provides

· place the College at the heart of the community.
2. Target Audiences
· 15-18 year olds (including those not in education, employment or training - NEETs).
· Key influencers of 15-18 years olds (parents).
· 18+ year olds who are interested in university-level study (Foundation Degrees and HNCs).
· 19+ year olds who are interested in part-time study (evening and short courses) to help them further their career or enter employment.
3. Key Messages
The key messages should be tailored to each target audience, but could also be relevant to all audiences (see Appendix E). 

4. Target Area

The target area for the campaign is the Plymouth travel-to-learn area, including south east Cornwall, west Devon and the South Hams.

5. Design 
All design concepts and messaging should adhere to the College’s Corporate Identity Guidelines and House Style. 

6. Advertising Channels
Appropriate channels should be used to communicate with each of the target audiences listed in point 2. 
Please note that the College has an existing working relationship with Radio Plymouth and the Herald and is already planning summer activities with them. Therefore, they should not be contacted as part of this campaign. 
7. Campaign Split
Traditionally, the College has split its Summer Campaign into the follow three mini campaigns:

· Exam Results Campaign (last week of July until third week of August) - targeting Year 11 school leavers
· Clearing Campaign (last three weeks of August) - targeting 18+ who didn’t get the grades for university or who haven’t yet considered a Foundation Degree as an alternative to university 

· Late Enrolment Campaign (last three weeks of September) - generic message targeting all audiences re ‘it’s not too late to enrol on a course’.
8. Budget
The budget allocated for the summer campaign is £25,000.

9. Timings

· Agency to confirm they would like to pitch for the campaign by providing a one-page summary of their thoughts on how they will approach the brief by Friday 16 March. 

· Agency to present initial thoughts on design concepts, messaging, and advertising channels to CCP - Friday 29 March.
· CCP to commission agency w/c 9 April. 
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