SURVEYOR TECHNICAL TRAINING 2015 – PRICING AND SERVICE DELIVERY SCHEDULE


Name of Potential Contractor – 

Lot(s) Applied For – 


Tender Pricing

Prices must be entered in Pounds Sterling (£).  They must exclude VAT but include all other costs that the potential contractor will need to meet in delivering the course. This includes, without limitation, trainer fees/salaries; the cost of course accommodation (classrooms, training facilities etc.); and all potential contractor overheads.
Prices quoted will be fixed and firm for the first two years of the contract.  If any lot(s) of the contract are extended then either party may request a price variation for the extension period, of no more than the average change in the Consumer Prices Index (CPI) over the previous 12 months.  The same terms will apply should any lot(s) of the contract be extended a second time. 
  
Refreshments may be quoted separately in the relevant column, according to the following.  

· Where a potential contractor has included the cost of refreshments in their course fee they should enter a rate of zero (£0) in the Cost of Refreshments column.
· Where a potential contractor would provide refreshments at an additional cost over and above the course fee and invoice the MCA direct, they should insert the total cost of those refreshments per course in the Cost of Refreshments column. 
· Where a potential contractor expects that trainees will pay for their own refreshments in a restaurant/café they should enter N/A in the Cost of Refreshments column, and the MCA will compute a refreshments cost based on our current expenses limit of £5 per person for lunch.  This will be added to the cost of the course for the purpose of comparative price scoring.

Potential contractors must also indicate the minimum and maximum number of trainees they are able to accommodate on each course.  Where there is no minimum number a figure of zero (0) should be inserted.  

Please note that it is a mandatory requirement of this contract that access to refreshments be made available to all trainees where the length of a course is more than half a day.  
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	Lot
	Intended Location of the Course
	Number of Trainees per Course
	Course Fee
	Cost of Refreshments 
	Total Cost

	Lot 1 - ECDIS (Electronic Chart Display Information System)
	
	Min:

Max:

	
	
	

	Lot 2 - FRP (Fibreglass Reinforced Plastic) Technology
	
	Min:

Max:

	
	
	

	Lot 3 - Hull Inspection, Damage and Repair
	
	Min:

Max:

	
	
	

	Lot 4 - Lifesaving Appliances
	
	Min:

Max:

	
	
	

	Lot 5 - Navigation Equipment Awareness Training
	
	Min:

Max:

	
	
	

	Lot 6 - Radio Inspection Overview 
	
	Min:

Max:

	
	
	

	Lot 7 - Wooden Boat Technology
	
	Min:

Max:
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Service Delivery

Potential contractors should provide details of how they will ensure that each course they are offering meets the requirements of the MCA’s specification.  This should include, but not necessarily be limited to:

· Confirmation that each course meets the technical requirements of the relevant appendix;
· A statement of how they will provide suitable training facilities for each course;
· A statement of how they will ensure that an adequate number of suitable trainers is available for each course (this does not replace the requirement to provide a CV for each course’s main trainer);
· A statement of how they will provide access to refreshments and lunch facilities if a course is longer than half a day;
· A statement of how they will meet the equality and diversity requirements of the specification for each course;
· A statement of how they seek trainee feedback on each course and how they manage complaints to comply with the requirements of section 6.2 of the specification;
· A general indication of when each course is likely to be available, between January 2016 and March 2017. 

Additional sheets may be appended to this Schedule if necessary, but there is a word limit in this section of 750 words per course offered. 
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