RM6003 - MEDIA BUYING - LETTER OF APPOINTMENT

OMD Group Ltd
85 Strand
London

WC2R 0DW

Dear Sirs

Letter of Appointment

This letter of Appointment is issued, in accordance with the provisions of the Framework Agreement
(RM6003) between CCS and the Agency, dated 22" May 2018.

Capitalised terms and expressions used in this letter have the same meanings as in the Call-Off Terms
unless the context otherwise requires.

Order Number: CCCO20A14

From: The Cabinet Office ("Client")

To: The OMD Group Ltd ("Agency”)

Effective Date: 2" March 2020

Expiry Date: End date of Initial Period 1 September 2020

End date of Maximum Extension Period 1st March 2021

Minimum written notice to Agency in respect of extension: 28 days

Services required: Set out in Section 2 (Services offered) and refined by: the Client’s
Brief attached at Annex A and the Agency’s Proposal attached at
Annex B;

Key Individuals: Authority:

REDACTED




Guarantor(s)

Not Applicable

Call-Off Charges (including
any applicable discount(s), but
excluding VAT):

A maximum of £119,000,000.00 (EX VAT). No minimum spend is
guaranteed.

Insurance Requirements

Additional public liability insurance to cover all risks in the
performance of the Call-Off Contract, with a minimum limit of £1
million for each individual claim.

Additional employers' liability insurance with a minimum limit of £5
million indemnity.

Additional professional indemnity insurance adequate to cover all
risks in the performance of the Call-Off Contract with a minimum
limit of indemnity of £1 million for each individual claim.

Client biling address for

invoicing:

The Cabinet Office, 1 Horse Guards Road, Westminster, London
SW1A 2HQ

Alternative and/or additional
provisions:

Not Applicable

FORMATION OF CALL-OFF CONTRACT

BY SIGNING AND RETURNING THIS LETTER OF APPOINTMENT (which may be done by
electronic means) the Agency agrees to enter a Call-Off Contract with the Client to provide the

Services in accordance with the terms of this letter and the Call-Off Terms.

The Parties hereby acknowledge and agree that they have read this letter and the Call-Off Terms.

The Parties hereby acknowledge and agree that this Call-Off Contract shall be formed when the
Client acknowledges (which may be done by electronic means) the receipt of the signed copy

of this letter from the Agency within two (2) Working Days from such receipt.

For and on behalf of the Agency:

For and on behalf of the Client:

Name and Title: REDACTED Name and Title: REDACTED
Signature: REDACTED Signature: REDACTED
Date: REDACTED Date: REDACTED




ANNEX A
Client Brief

CLIENTINFORMATION INPUT

Ministerial Department / Main Organisation

Cabined Office
Sielect fom drop-dowr meru
Departmert / ALB
Select fom cropdour mery- F ey coas deperinest pleme fag seperdsly incolunnE
Campaign (strand) name
3 we mean e specic campaign e bief i being used © 3ef by, and wil mimor sy e reme wmed in

GCE Flow tr PASS spprovd campaigrs)
HMG PASS Code- If Applicable, aver £100k
E.G code you are given wher PAE S approved- i wil be alphs rumestc sl s wil dweys be pregaded by e leders
]
Unique MG campagn code
[¥our QientParner wil il this out when hey recen e he bried
Benchmarking theme Business and Economy
Sieleci fom drog-down meny —aligred io GIE femes
Campaign (strand) Objective / Theme FI—
Seleci fom drog-down menu —aligned io Evd Framework 2.0 o

All DK x
Campaign (strand) Geography Engand
Pleass slect al that apply Seotland

Wales

Norihem Indand

Regianal

Locd

Interationa

Other plese add defall Flntemadiona, please fis specific countres here

Budget [£)

£490.000 00000 lesslding VAT i | N
Toml CTC exusive S VAT £119,000 000.00 jexchsding VAT) including 3 exension o

Campaign (strand) Start Date 04-dar-20
Campaign (strand) End Date 3tAug20
Financial Year 7v) 020- 2021

Campaign Burst / Wave or Quarter, if Always On

Campaign Establishment

Selest fom drop-doun menu (Newi-e lwirs hwave; Exbishirgi e hen lurshed bu b befueen 1-3yemm orhamapent oy
lem hanZin cumulsively, Smblnfec® ie Fen nn 3 or more years ORapeniZm+ cumulsively; Filo¥ iz geciocatd

pilct campaign nering & regioral level or lower [2g. ocdl )

Overarching Campaign linked to (if applicable)

Pleane stae iffhe campaign(stand] & irked io & longer nirming esisbliisbed campidgre g Change 4 Lz or E

Campaign Purchase Order (PO) once approved

To bee complated o poirt of medi a plan sporoval

CGampaign SLA Type
Siedesi fom crog-down man (i complex, imple, dgid oy, uick W #ound, amangency , parnamhip oy
MGIND o complete b
"
Reaponae fimelines - 1 G0N0 complate b A

REDACTED



NPT

The auttreak of Covd 19 in fhe UK mqures 2 sgniicant comm unicabons effod inclidng theough mass m akefing channels to provide cear nstructions fo the public about actions fo take to proect them selves and ther communties. The Publc [rfom ation Cam pagn

sttegy cumenty mcidesthe fdowng thee ies o messagng. buf fre responsivensss fo em eging unboreseen prostes are 3 key mqurament of s confaet. Tie one: Stay Home Sty Sde Tietwor Keep hardwashing more offen. Lock out for 2 high fem perdue o

a rew and confinuous cough —even | mid Youm ust isolle your housshad for 14 days T you have symptoms. Terthes: Every Mind M afies, volinteerng, staying heathy n sddion. Alongside the publi ifom afion cam paigns will be marketing cam pagns focused

on the econom © measures tha the Goverm ent wil need to defver to suppod jobs and busmesses. The campagns wil delver fhe messaging requied fo mprease awaneness. understanding of schemes. niention fo use the schem s and geneste e action mqusd by

key audiences seqmeds fo profect busmesses and fhe ecoromy. Tier One - Business Suppot Campagn Future Ties © icbisve of & workers and worker's ights, the promotion of newly released fscal messwes, [show marke! mslence polental recessons response
and ecorom © reestablshment | e-cpening | recovey

PamaryKFI

MELNA BUYING BRIEF 1.1 |he requeem ent 15 n ine wih the sevres offesd withn KM bl fram ewark ajresmen

12 An extract of frese sevres heve been noluded below

1.3 The Agency shal full al of the sewices obligsfions set ouf below (and a5 further set ouf n e relevant -0 Cortmcls and Breds)

14 The Govemment may consderirequest owning drect ad techndogy vendir contrscts (such as dem andsside daffom, beand safdy tods, 2d fraud defection fods, viewsabity efo ) The Agency shell com by wih suwch mquest{s) and nclude the zbilty forthe
Goverrment to own deect ad fechnology confracts in the bidding process dumg the Tem and accounted forin Agency's Chaging Sinctue

15 The Agency wil exscute madia plans to puchase meda space regongly, nationzly and Memationaly acrss 3 mnge o dfieend chamek and dafoms to mach & audences a5 requred by fhe Cledt

16 The fdowing non exnaustive fst for Govemm ent provides evam pl channds fo faget consumers, busness audences (B28) and ofher govemm ertal audences, that the Agency wil be expected to buy for the Clentfs) nihe UK and for ntemabinal cam paigns

3| Regond meda b VodAdSm ad

¢} Hyper Locd Medi d) Rado

&) Pent —Matond Press f) Digtsl Rado

q) Pant —Local Press b Out of Home {O0H)

) Pert - Consumer [} Out of Hom e {OOH) Digitat

k) Prit - Trade Press (| Digtdl Dsplay

) Pent —Franciz Press n) Bxperentd

o} Pt —M agazine p) Dict M al

) Prent - S peciaist Tites 1) Em al Marketng

s} Print - Recariment f) Pay-pescick PPC)

uj TV v} Inapp

w) Regond TV ) SMS Markefing

¥} Smat TV/Games Console z) Crema

a3 Tekm aketng bt Cortert Matkeing

o5} Seanh Engires di) Vore and Audo Senvices

e} Sponsorshp ) Recrutm ent Channelsl)ob Boands
qg) Emergng Chamek as requied (eg Al VR) rH) Addessable Meda fncuidng TV)

17 The Agercy shal povide ighest possitle standands o transparency and undestandng of fre digtd valie chain n eldion fothe Sewvces povided tothe Goverment, 008 and &l Clents. coverng ad fraud viewsbity, band ssfdy and aufence fagefing amprosch
and outcomes
1.8 The Agency shal provide brand safely tothe highest possile standands using defined quideines ageed between Cler and Agancy, wih an ongoing mondosng and evaliztion and mpovem ent pocess formifgaing and elm nating rsks in dgitsl and addressble
avetisng by Government, CC8 and all Clents, nchuding using Btest techndogy profection procedwes, process confroks, festing environm ents, reporfing stauctures and escaialion procedues
19 The Agency wil provide 2 rem umeration structure fo deliver
(8 meda reutralfy fro incertve to spend budge with specic medatypes o Meda Ownes)
{6} oufcome besed meswes rathe fran bwest oot
Ie) hret ndiinn v hardank snomisnm ek bn dnfune nodenm o bnw noed e s, ndienk nee-

KPI Ackrowledgem ent of request TARGET Sam e Woding Day

KPI2 Confmaton when esporse wil be com glsted TARGET Viithin 24 Houss (Ore Working Day)

Target fhree working days
KPI3 Standand planning response tme for on-gong activiy TARGET Maxmum o fve working days

Standard response tm e for maor new cam paign - Taget fve woking days
Maxmum of 10 woking days




ANNEX B

Part 1: Agency Proposal

There is no quality submission associated with this Contract.
Charging will be based on the RM6003 rate card.

See Annex A — Rate Card.



Part 2: Call-Off Terms
See Annex B — Call-Off Terms



