ITT 131 – SOCIAL CARE GREEN PAPER CREATIVE CAMPAIGN
Service Description
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[bookmark: _Toc297554772][bookmark: _Toc516209980]
INTRODUCTION	
[bookmark: _Toc516209981]1.1	The Department of Health and Social Care (DHSC) is looking for a creative agency to provide services in creating content for social media (animation, video and infographics) and DHSC owned channels. We are also looking for and for advice and strategy in paid for social media in connection with the department’s Social Care Green Paper. 

[bookmark: _Toc516209982]PURPOSE
[bookmark: _Toc516209983][bookmark: _Toc297554773][bookmark: _Toc296415805][bookmark: _Toc296415793]2.1	The following statements reflect some of the key messages this campaign should communicate: 
[bookmark: _Toc516209984]- 	Educate: explain why social care is important and that it isn’t free and prime people to have their say in the consultation. 
[bookmark: _Toc516209985]- 	Engage and convert: raise public awareness of the Green Paper consultation with target audiences and drive them to take part in a national conversation about the future of social care.
[bookmark: _Toc516209986]- 	Persuade and inspire: demonstrate that the Government has credible plans to address wider issues in social care, and build a society that enables people to grow old with dignity and security.
[bookmark: _Toc516209987]- 	Trigger behaviour change: encourage people to plan for their and their family’s social care needs.
[bookmark: _Toc516209988]2.2	This is a two stage approach and the brief will be for both stages:
[bookmark: _Toc516209989]	Stage 1: An ‘educate’ strand with content aimed at raising awareness of social care and why it is important.
[bookmark: _Toc516209990]	Stage 2: We will then evolve and adapt these messages with the driver to be public awareness and engagement with the consultation running over the Summer/Autumn of 2018. 
[bookmark: _Toc516209991]2.3	In addition the tender would be for social media products related to social care policy as agreed. 

[bookmark: _Toc516209992]background to the authority
[bookmark: _Toc516209993]3.1	The Department of Health and Social Care (DHSC) helps people to live better for longer. We lead, shape and fund health and social care in England, making sure people have the support, care and treatment they need, with the compassion, respect and dignity they deserve. https://www.gov.uk/government/organisations/department-of-health-and-social-care/about   

[bookmark: _Toc516209994]Background to requirement/OVERVIEW of requirement
[bookmark: _Toc297554774]As our society adapts and ages so does the need for our social care system to adapt with it. Later in the year the government will be consulting on proposals to make changes to how social care in England is run. However, awareness and engagement among the public is low and therefore this campaign will aim to increase awareness of the issues as well as drive responses to the consultation. 
We are looking for a creative agency to develop a creative concept over two phases:
Phase 1: 
· Highly sharable and audience focused social media content to raise awareness of the importance of social care, the challenges the system faces and government taking action
· Creative content for a DHSC social care website that we will design, build and write 
· Creative content to be included in a DHSC email that we will design, build and write 
· Advice and guidance on paid for social media – channels and strategy
Phase 2: 
· Highly sharable and audience focused social media content to drive engagement in the consultation 
· Creative content for a DHSC social care website that we will design, build and write
· Creative content to be included in a DHSC email that we will design, build and write. Advice and guidance on paid for social media – channels and strategy

[bookmark: _Toc302637211][bookmark: _Toc516209995]service levels and performance
5.1	The Contractor and the Authority will decide on appropriate levels of contract monitoring and management information following contract award.

[bookmark: _Toc516209996]Additional Requirements
6.1	Extensive knowledge and experience of similar public information and traffic driving campaigns in the public sector and/or social change arena. Full in-house production and delivery capability.

[bookmark: _Toc516209997]6.2	The solution should be social media focussed and accessible.  

[bookmark: _Toc516209998]Location
The focus of the campaign will be audiences throughout England. 

[bookmark: _Toc516209999]BUDGET
8.1	We expect the total value of the contract to be a maximum of £85,000.

8.2	The Department is looking for a cost effective solution as part of government’s efficiency drive to obtain value for money. The agencies are expected to show wherever possible how they can deliver the same for less and achieve savings.

8.3	Prices should be inclusive of expenses and exclusive of VAT.

Page 1 of 4
